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''...were  it  left  to  me  to  decide  whether 
we  should  have  a  aovernment  without  newspapers, 
or  newspapers  without  government,  I  shoula  not 
hesitate  a  moment  to  prefer  the  latter." 


THE  NATION’S  NEWSPAPER 


As  The  Nation's  Newspaper,  now  5,000,000'^ 
readers  strong  every  weekday,  we  are  proud  of 
our  record  growth  and  recognize  our  unique 
responsibility  to  all  these  intelligent, 
sophisticatea  readers  who  make  USA  TODAY  their 
primary  information  source  day  in  and  day  out. 


Source:  SMtB,  1984 


FOR  SIX  YEARS, 


Copley  has  provided  newspapers  with 


top-quality  editorial  sections  that 


make  newspapers  look  fashionable 
with  advertisers 


give  readers 
food  for  thought 


put  two  and  two  together 
to  bring  in  new  advertisers 


make  ailing  ad  incomes 
healthier 


Healthy  Living 


to  name  a  few  of  the  benefits  of  Copley's  year-round  special  advertising 
package  program. 


YEAR  AFTER  YEAR,  Copley  has  produced 
an  increasing  number  of  packages  designed  to 
create  special-topic  sections  or  tabloids  that 
will  attract  advertisers.  Topics  are  reviewed 
each  year,  with  sections  added  to  match  the 
times  and  meet  consumer  demands. 

IN  1985,  Copley  is  offering  20  packages  on 
a  variety  of  topics,  from  Dining  to  Christmas, 
from  Fashion  to  Wedding  Bells,  from  Homes  to 
Back  To  School.  Each  package  contains  25 
feature  articles,  half  with  art,  at  an  affordable 
price. 

ADVERTISERS,  like  you,  want  maximum  im¬ 
pact  for  their  money.  What  could  be  better 
than  an  ad  placed  next  to  an  article  giving 
advice  that  gets  consumers  thinking  about  mak¬ 
ing  purchases?  Copley's  consumer-oriented  ar¬ 
ticles  are  not  product  specific,  so  your  ad¬ 
vertisers  give  specifics  on  brands,  prices  and 
where  to  shop. 


COPLEY'S  ARTICLES  are  timeless.  That 
means  you  can  purchase  any  package  at  any 
time  throughout  the  year  —  whenever  you 
and  your  advertisers  are  ready  to  put  together 
a  section. 

YOU  DON'T  HAVE  TO  WORRY  about  miss¬ 
ing  a  transmission  or  mail  date.  Any  section  can 
be  mailed  to  you  in  SAU  camera-ready  col¬ 
umns  the  same  day  you  order  or  transmitted  to 
you  over  highspeed  wire  services  at  your  con¬ 
venience,  day  or  night. 

FOR  A  COMPLETE  LIST  of  packages  avail¬ 
able,  samples  and  prices,  call  toll  free  to  800- 
445-4555.  In  Alaska,  Hawaii,  California  and 
Canada,  call  collect  to  (619)  293-1818. 

COPLEY 


P.O.  Box  190  San  Diego,  CA  92112 
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Arrowlith  Ad-Litho  and  Arrowhead  AdPro  Inks 


You  know  that  obtaining  good  four<olor 
graphics  on  newsprint  can  be  frustrating.  But 
you  can  turn  to  Flint  Ink  to  make  the  win¬ 
ning  transition  from  original  image  to  printed 
reproduction.  First-place  winners  in  the 
Kodak  1984  international  “Run  for  the 
Money”  contest  did.  Both  the  Florida  Times 
Union  and  the  St  Petersburg  Times  used  Flint 
Ink  for  their  contest  entries.  Both  won  first 
place  in  their  respective  categories. 


This  is  no  fluke.  We  won  our  reputation 
and  maintain  our  performance  through 
exacting  quality  control  standards  and  test¬ 
ing.  Flint  Arrowlith  Ad-Litho  and  Arrowhead 
AdPro  inks  for  newsprint  are  no  exception. 
They’re  formulated  and  tested  in  our 
Corporate  Research  and  Development  labo¬ 
ratories  dedicated  to  newsprin  inks— to  pro¬ 
vide  you  with  blue-ribbon  results  every  time. 
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Now  newspaper  managers  can  readily  assess 
and  analyze'the  most  current  information  at  the 
terminal  screeti  add  review  the  reports  they  need  on 
demand.  Andiin  the  format  that  suits  their  needs. 

By  working  with  many  leading  groups  and  inde¬ 
pendent  newspapers,  we've  developed  a  comprehen¬ 
sive  group  of  circulation,  advertising  and  financial 
managemer^t  systems  to  cover  every  aspect  of  your 
business.,  Tailofed  to  suit  the  needs  of  your  industry. 

Currently  in  tiisp  bl'  a  variety  of  newspapers  — 
large  ST  small -}- natwrwvide. 


Circpldtibn,  Advertising  and  Business 
Systepi4F6r  Newspaper  Decision  Makers 


aACKSOIV,  INC. 


872-9990 

J707  West  Cherry  Street 
t  Tampa,  Florida  33607 
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DECEMBER 

11  >13— Washington  Journalism  Center,  Conference  for  Journalists, 
The  Economic  Outlook  for  1985,  Watergate  Hotel,  Washington,  D.C. 


JANUARY 

4-5— Virginia  Press  Association,  Mid-Winter  Meeting, 

Hyatt  Hotel,  Richmond. 

10-12— Wisconsin  Newspaper  Association,  Paper  Valley 

Hotel.  Appleton. 

14-18 — National  Association  of  Advertising  Publishers, 

Mid-Winter  Conference,  Cerromar  Beach  Hotel,  Puerto  Rico. 

17-18 — Suburban  Newspapers  of  America,  Circulation  Conference, 
Holiday  Inn,  O'Hare  Kennedy,  Chicago. 

17-19— Kentucky  Press  Association,  Winter  Convention, 

Radisson  Plaza,  Lexington. 

17-19— Idaho  Newspaper  Association  Winter  Convention, 

Red  Lion  Riverside,  Boise. 

24- 27 — New  England  Press  Association,  Annual  Meeting, 

Sheraton-Boston  Hotel. 

25- 26— Michigan  Press  Association,  Winter  Convention, 

Amway  Grand  Plaza,  Grand  Rapids. 

27-30— International  Newspaper  Advertising  and  Marketing 

Executives,  Fontainebleau  Hilton,  Miami  Beach. 

29-31— Washington  Journalism  Center,  Conference  for 

Journalists,  Can  Health  Care  Cost  Ever  Be  Controlled? 

Watergate  Hotel,  Washington,  D.C. 

Seminars/WorkshopsIClinics 


DECEMBER 

1 — Hoosier  Press  Association,  Newsroom  Seminar,  Convention 
Center,  Indianapolis. 

2-5 — SNPA/SNPA  Foundation,  Seminar,  Tighter  Editing  for 

Tighter  Newspapers,  University  of  Arkansas,  Fayetteville. 

2- 8— Poynter  Institute  for  Media  Studies,  Newspaper 

Design:  Artists  and  Illustrations,  St.  Petersburg  Calif. 

2-12— American  Press  Institute,  News  Editors  and  Copy 

Desk  Chiefs,  Reston,  Va. 

3- 5— ANPA/ICMA/NPRA,  Managing  People  in  the  Circulation 

Department,  Brown  Palace  Hotel,  Denver. 

9-13 — America  Press  Institute,  City  Editors,  Reston  Va. 

9- 14— America  Press  Institute,  Effective  Writing  and 

Editing.  Kellogg  West,  Pomona.  Calif. 

10- 12 — ANPA/INPA,  Management  Skills  for  Newspaper  Promotion 

Back  Bay  Hilton  Hotel,  Boston. 

10-14— ANPA,  Hands-on  Seminar,  Offset  Press  Operations 

The  Newspaper  Center,  Reston,  Va. 

16-21 — American  Press  Institute,  Picture  Editors  and 

Chief  Photographers,  Reston,  Va. 


JANUARY 

6-9— SNPA/SNPA  Foundation.  Seminar,  "Copy  Editing  and 

Headline  Writing,"  University  of  South  Carolina,  Columbia. 

6-11— American  Press  Institute,  Circulation  Sales  and 

Marketing  Strategies,  Reston,  Va. 

13-23 — American  Press  Institute,  City  Editors  (over  75,000  circulation), 
Reston,  Va. 

27-2/1— American  Press  Institute,  Newsroom  Administration, 

Reston,  Va. 

27-2/1 — American  Press  Institute.  Management  of  the  Weekly 

Newspaper,  Reston,  Va. 

27-30— SNPA/SNPA  Foundation,  Seminar,  Managing  the  Circulation 
Department  ,  Tampa  Tribune,  Tampa,  Fla. 
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It  takes  the  whole  crew 
to  set  the  sails. 


It’s  a  Texas  Gulf  Coast  paper  shar¬ 
ing  piaures  of  an  oil  spill  with  a 
i  competitor  ahead  of  its  own  cycle. 
A  It’s  the  AP  Atlanta  bureau 

moving  into  the  breach  with 
1  system  help  when  a  Georgia 

?  paper’s  computer  goes  down. 

i  It’s  a  radio  news  direaor  in 

Indiana  phoning  AP  with  a  tip 
about  the  capture  of  a 
f  most-wanted  fugitive. 

It’s  an  AP  correspondent  reporting 
from  Beirut,  from  El  Salvador,  from 
Iowa  City  or  from  Sacramento. 
It’s  a  Florida  paper  filing  its  best 
stories  by  electronic  carbon  to  the  AP 
Miami  bureau,  for  the  benefit  of  other 
papers  in  the  region  and  the  nation. 
It’s  cooperation,  and  it  makes  The 
Associated  Press  what  it  is — a 
unique  news  cooperative  of  thou¬ 
sands  of  newspapers,  radio  and 
television  stations,  and  the  AP’s 
'V  staff,  all  working  together,  all 

sharing  together. 


M:'  jJrx  I 
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I 
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Our  new  headquarters' 
location  is: 

11  West  19th  Street 
New  York,  NY  10011 

Please  send  all 
correspondence  for 

Editor  &  Publisher 

to  the  above  address. 

And  our  new  phone 
number  is: 

(212)  675-4380. 


"FRANKLY,  I  THINK  MANAGEMENT  |$ 
CARRYINQ  PATERNALISM  i 
TOO  FAR  AROUND  HERE-”  |t. 
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I  TARGET  AUDIENCE:  Metro  Houston 
Adults  18-54/Household  Income 
$35,000+.  AD  BUDGET:  $25,000. 

The  people  you  want  to  reach  with 
your  advertising  read  Houston’s  newspa¬ 
per.  Every  weekday,  855,000  Houston¬ 
ians  read  The  Chronicle.  Over  one 
million  read  it  on  Sundays.  No  single 
advertising  vehicle  in  Houston  can  give 
your  message  the  audience  The  Chroni¬ 
cle  delivers.  And  because  Chronicle 
readers  are  better-educated  with  above- 
average  income,  you  reach  upscale  con¬ 
sumers.  The  Chronicle’s  reach  is  greater 
than  TV  and  it  targets  more  efficiently 
than  radio. 

More  importantly,  you  can  realisti¬ 
cally  expect  to  reach  your  audience  with 
a  Chronicle  ad  schedule.  A  $25,000  in¬ 
vestment*  reaches  76%  of  the  defined 
target  6.8  times,  producing  471  GRPs**. 

I 

!  _ _ 

Houston  Chronicle 

Houston’s  primary  advertising  investment 


This  excellent  reach  and  high  perfor¬ 
mance  frequency  means  your  advertising 
message  is  delivered  and  retained. 

The  Chronicle  sets  the  best  possi¬ 
ble  stage  for  your  advertisement.  Your 
ad  is  accepted  as  part  of  a  total  news 
package.  Image  campaigns,  grand  open¬ 
ings,  sales,  new  product  announcements 
and  special  promotions  have  reinforced 
credibility  in  this  respected  environ¬ 
ment.  In  print,  you  can  tell  the  whole 
story. 

Creatively,  your  options  are  infi¬ 
nite.  Play  with  space  and  words.  Com¬ 
plement  with  color  and  clean  design. 
Accentuate  your  style. 

Make  The  Houston  Chronicle  your 
primary  advertising  investment.  And 
help  yourself  to  the  biggest  slice  of  the 


'$85,000  Investment  of  ten  1/3-page  ads.  **Gross  Rating  Points.  Measured  by  (%  Reach  x  Frequency). 
Source:  1984  Belden  Continuing  Market  Study,  Houston  P.M.S.A. 


We  get  stubborn 
when  it  comes  to 
good  ideas. 

Like  the  complete 
publishing  system 
for  newspapers, 
magazines,  and 


pre-press  opera¬ 
tions  ...  an  idea 
we’re  tackling  with  tenacity. 

But  it’s  more  than  an  idea 
with  us. 

It’s  a  commitment. 

A  commitment  to  deliver  the 
integrated  system  publishers 
repeatedly  tell  us  they  want. 

A  system  that  builds  on  the 
excellence  of  Atex  Editorial 


and  Advertising  front-end 
systems  and  provides  small, 
medium  and  large  publishers 
with  a  hardware  and  software 
path  to  the  future. 

A  system  that  ensures  each 
publisher’s  investment  against 
equipment  obsolescence. 

You’ve  got  to  be  stubborn  to 


stick  with  a 
project  that  big. 

You’ve  got  to 
be  smart  to 
make  it  work. 
And  you’ve 
ot  to  have 
behind  you 
the  resources 
of  a  company  like  Eastman  Kodak. 

Today,  Atex  is  delivering  on 
that  commitment  to  a  total 
publishing  system. 

Atex  Editorial,  Classified, 

News  Layout,  Classified 
Pagination,  and  Integrated  Adver¬ 
tising  systems  are  working  hard  in 
newspapers,  magazines,  and 


Offices:  Bedford,  Chicago,  Dallas,  New  York,  San  Francisco,  Tampa,  Washington,  D.C.,  Copenhagen,  Dusseldorf,  Frankfurt, 


service  bureaus 

around  the  world,  ■ 

Meanwhile,  in  ^  i 

our  R&D  labs,  wli  I 

we’re  working  hard  1 

on  the  rest.  jBc  ] 

This  is  all  part  of  ^  ^ 

an  exciting  new 
Atex  concept 
called  the  Total 

Publishing  Environment  (TPE). 

TPE  is  the  total  integration 
of  the  editorial,  advertising  and 
production  functions. 

It  is  the  ability  to  create 
and  manage  all  page  elements . . 
and  to  output  full  pages  with 

all  those  elements  in  place.  y^^^^^****^  A  KODAK  COMPANY 

Hamburg,  Helsinki,  Johannesburg,  London,  Madrid,  Melbourne,  Milan,  Munich,  Oslo,  E’aris,  Rome,  Rotterdam,  SSo  Paulo,  Stockholm. 


^T^grW  WithTPE, 

f  1 1  Atexisdeliv- 

m  ering  the  next 

W  iV  i 

p  1  of  electronic 

"  publishing 

K  systems. 

We’d  like 
to  tell 

you  more.  Just  write  us. 
Sure,  we’re  stubborn, 
but  we’re  smart. 


Atex,  ItK. 

32  Wiggins  AVC.MSI92E 
Bedfbid,MA  01730 
(6l7)275-«300 
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Editor  &  Rublisher 

THE  FOURTH  estate 


Robert  U.  Brown,  President  James  Wright  Brown 

FMInand  C.  Teubner,  Publisher  Publisher,  Chairman  of  the  Board,  1912-1959 
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Proposed  ABC  rule  changes 

For  70  years  the  Audit  Bureau  of  Circulations  has  done  the  job  for 
which  it  was  founded:  bringing  order  out  of  chaos  in  the  newspaper 
circulation  picture  by  auditing  and  verifying  the  accuracy  of  net  paid 
circulation  figures.  Advertisers,  their  advertising  agencies  and 
newspapers  have  benefited  from  this  activity. 

In  recent  years  there  have  been  some  publications — magazines 
and  newspapers — whose  circulations  have  been  either  partially  or 
totally  free  distribution  and  they  have  tried  to  get  ABC  rules 
changed  to  accommodate  this  non-paid  distribution.  To  do  so  would 
have  placed  the  aegis  of  the  ABC  over  unpaid  as  well  as  paid  distribu¬ 
tion,  which  was  not  included  in  the  ABC  charter.  It  would  have  been 
tacit  acceptance  that  one  method  of  distribution  was  as  valuable  and 
had  the  same  qualities  as  the  other. 

Fortunately,  the  advertiser  and  advertising  agency  members  of 
ABC  have  opposed  these  moves  and  thus  have  given  their  endorse¬ 
ments  to  the  superior  value  of  the  reader  who  pays  to  receive  a 
publication  as  compared  to  the  one  who  receives  it  gratis. 

On  another  issue,  advertiser  and  agency  members  are  in 
opposition  to  newspaper  members  who  seek  to  give  same-day  promo¬ 
tion  to  the  value  of  coupons  which  under  present  ABC  rules  they  can 
only  promote  after  the  fact.  We  don’t  see  how  this  change  would 
encourage  misredemption  and  coupon  theft,  as  advertisers  claim,  to 
any  greater  extent  than  ordinary  publication  of  those  coupons.  And, 
if  such  promotion  caused  circulation  swings  upward,  isn’t  that  what 
advertisers  want?  Newspaper  ad  rates  are  not  altered  daily  accord¬ 
ing  to  audience  measurements  as  television  rates  are. 

If  advertisers  and  agencies  are  seriously  interested  in  increasing 
sales  of  their  products,  isn’t  to  their  advantage  to  have  newspapers 
do  everything  possible  to  increase  the  distribution  and  utilization  of 
their  coupons?  Isn’t  that  why  advertisers  use  coupons  in  the  first 
place,  to  attract  a  larger  share  of  the  market?  Then  why  restrict 
newspapers  from  trying  to  place  those  coupons  in  the  hands  of  more 
and  more  potential  customers? 


Freedom  of  the  press 

Sometimes  newspaper  readers  get  a  little  mixed  up  as  to  what  the 
phrase  “freedom  of  the  press”  means,  if  they  care  about  it  at  all. 

For  instance,  in  the  mini-flap  about  a  few  newspapers  refusing  to 
distribute  Parade  because  of  an  article  on  “Sex  in  America”  (E&P, 
Nov.  17,  page  7),  some  readers  accused  those  newspapers  of  taking 
away  their  freedom  of  the  press.  The  complaint  arises  also  when 
readers  complain  their  freedom  of  the  press  has  been  curtailed 
because  some  column,  cartoon  or  story  has  not  been  published  for 
whatever  reason. 

Our  Bill  of  Rights  supposedly  protects  our  freedom  of  choice  to 
read  what  we  want  to  read.  It  also  protects  our  right  to  state  and 
print  w'hat  is  in  our  minds  without  interference.  It  does  not  give  us 
the  right  to  compel  others  to  publish  anything. 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 

With  which  hav*  b««n  tnargad  Th«  Journalist 
aatabliahad  March  22. 1884:  Nawapapardom  astabiishad 
March.  1892:  tha  Fourth  Eatata.  March  1, 1894,  Editor  & 
Publiahar.  Juna  29. 1901 ,  Advartiaing,  January  22. 1925 
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Letters  to  the  Editor 


Hamill  wants  tv  to  portray  reporters  more  accurately 


Isn’t  it  possible  to  do  anything 
about  the  way  reporters  are  portrayed 
these  days  in  movies  and  on  televi¬ 
sion? 

Almost  without  exception,  report¬ 
ers  are  presented  to  the  American 
people  as  rude,  brainless,  unethical, 
bullying  fools.  Male  or  female,  they 
snarl  at  their  subjects,  invade  priva¬ 
cy,  or  break  the  law,  while  hiding 
behind  the  First  Amendment. 

In  a  recent  Hollywood  epic  called 
“The  Right  Stuff,”  the  reporters 
covering  the  1960s  space  program 
were  played  as  frantic  idiots,  wearing 
press  cards  in  their  hats  and  wielding 
Speed  Graphics  as  if  they  were 
weapons.  A  recent  episode  of  “Call  to 
Glory”  on  ABC  featured  a  nasty 
woman  journalist  whose  hectoring 
self-righteousness  reduced  her  to  a 
right-wing  cartoon. 


In  my  25  years  as  a  newspaperman. 
I’ve  certainly  met  some  fools  who  car¬ 
ried  press  cards,  a  few  drunks,  even  a 
couple  of  outright  bums.  But  the  over¬ 
whelming  majority  of  my  colleagues 
have  been,  and  are,  intelligent,  sub¬ 
tle,  well-informed,  compassionate, 
and  observant  of  the  rules  of  this 
difficult  craft. 

In  Vietnam,  55  reporters  were  kill¬ 
ed  doing  their  jobs.  No  American 
politician  died  in  Vietnam;  no  Holly¬ 
wood  producers;  screenwriters,  or 
directors;  no  network  executives. 

But  since  Vietnam  and  Watergate, 
there  has  been  a  sustained  campaign 
—  organized  or  not  —  to  discredit  this 
trade.  Most  of  it  has  come  from  the 
Right;  free,  probing,  skeptical  (not 
cynical)  journalism  causes  the  Right 
some  terrible  problems. 

But  when  we  stand  by  in  silence 


while  this  process  continues,  we  col¬ 
laborate  in  their  victories  and  we  sully 
the  names  of  those  good  men  and 
women  who  died  getting  the  news. 

In  the  name  of  our  honorable  dead, 
I  wish  someone  —  the  Newspaper 
Guild,  the  ASNE,  E&P  —  would 
monitor  these  shows  and  movies  and 
protest  loudly  when  we  are  presented 
as  devious,  unethical,  calloused 
morons. 

American  journalism  is  imperfect; 
it  is  practiced,  after  all,  by  human 
beings.  But  we  are  a  hell  of  a  lot  better 
than  Hollywood  shows  us  to  be. 


Pete  Hamill 


(Hamill  is  a  columnist  for  the  New 
York  News.) 


Offers  advice  to  newspaper  editorial  writers 


Newspapers  represent  the  great 
media  giveaway  of  the  eighties,  and 
the  more  I  read  newspapers  I  know  it 
is  true  and  is  something  that  is  catch¬ 
ing  on. 

The  giveaway  is  that  newspapers 
plug  everything  imaginable  free  in 
their  editorial  columns  and  seldom 
separate  a  purely  commercial  plug 
from  absolute  news. 

Newspapers  have  been  the  biggest 
builder  of  tv  advertising  and  continue 
to  act  in  awe  of  the  medium. 

A  point  that  comes  to  the  fore  is  the 
medium’s  reporting  of  political 
advertising.  Newspapers  openly 
build  the  image  that  a  campaign  will 
have  a  turning  point  depending  on 
how  many  one  minute  spots  a  candi¬ 
date  can  buy.  They  drone  on  for 
weeks  about  this  and  give  tv  a  buildup 
that  would  be  equal  to  the  work  of 
thousands  of  tv  advertising  salespeo¬ 
ple  working  around  the  clock. 

The  point  may  be  well  seen  in  the 
recent  appeal  for  donations  from 
Reagan  National  Headquarters.  The 
literature  pointed  out  that  they  were 
trying  to  collect  several  million  for  tv 
spots  and  a  few  thousand  for  press 
releases  which  would  go  to  the  news 
media.  The  press  releases,  of  course, 
only  cost  the  money  to  produce  the 
text  and  pay  the  publicity  agent.  The 
space  is  the  world’s  biggest  giveaway. 

But  why  is  this? 

The  answer,  in  my  mind,  is  that  our 
present  crop  of  newpapers’  editorial 
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workers  do  not  really  believe  in  their 
own  product  because  they  them¬ 
selves  have  been  brainwashed  and  en¬ 
thralled  by  the  electronic  medium. 
They  probably  have  never  really 
thought  about  the  great  medium  they 
really  have. 

If  the  same  (and  probably  a  smaller) 
amount  of  money  that  is  spent  on  tv 
went  to  newspapers  for  advertising,  it 
would  have  an  effect  on  the  polls 
equal  to  tv.  And  there  might  be  some¬ 
thing  else  that  would  happen.  News¬ 
paper  advertising  would  have  to  be  a 
great  deal  more  complete  than  the  30 
second  spot. 

It  would  make  it  necessary  to  be  a 
bit  more  factual  or  at  least  give  more 
details,  and  the  voter  might  not  feel  so 


“ripped  off’  after  election  when  it  is 
found  that  the  candidate  deluded  them 
with  fragmentary  slogans. 

It  might  well  be  that  the  30  or  60 
second  spot  should  be  ruled  out  for  tv 
as  well;  but  the  subject  of  this  letter  is 
that  newspaper  editorial  people  have 
to  understand  the  great  and  powerful 
product  they  produce. 

Stop  glamorizing  tv  and  start  doing 
the  industry  and  the  country  a  favor 
by  remembering  the  great  strengths  of 
newspapers.  We  do  not  do  anyone, 
including  the  country,  a  favor  by 
building  the  irresponsible  advertising 
excesses  of  tv. 

Robert  L.  Morgan 

(Morgan  is  publisher  of  Litmor  Pub¬ 
lications.  Inc.  based  in  Nassau  Co., 
Long  Island.) 


A  Column  for  Life  by  Leo  F.  Buscaglia,  Ph.D. 


"There’s  been  a  great  response  from  the  community.  We  get  letters  to  the 
editor  and  phone  calls  urging  us  to  keep  running  the  column.  We  tell  them 
not  to  worry."  Shcrl  Cancvarc,  People  Editor,  Woodland  (Calif.)  Democrat 
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NO  NEWS 
MONOPOLY 


There  is  a  crying  necessity  today  for  a  truly  non-monopolistic  press  in  the  true  spirit 
of  the  First  Amendment  to  our  Constitution.  All  of  the  well-intentioned  regulations  of  the 
FCC  and  all  of  our  large  listening  audience  attributed  to  those  who  control  the  net¬ 
works — all  of  this  is  an  empty  dream  when  the  true  power  of  GRANTING  OR  NOT 
GRANTING  broadcasting  licenses  rests  with  any  politically  appointed  authority. 

The  spirit  of  freedom — our  very  democratic  process — is  basically  in  danger  when 
the  press,  both  electronic  and  print,  is  subject  to  the  economic  pressures  that  govern¬ 
ment  can  now  bring  into  play. 

Least  subject  to  political  pressures.  United  Press  International,  which  serves  both 
the  print  and  electronic  media,  should  be  supported  to  the  extent  necessary  for  it  to  be 
economically  viable. 

What  to  do? 

Technologically  it  is  now  possible,  through  the  non-scarcity  of  broadcast  and  tv 
channels,  as  well  as  through  cheap  satellite  receivers  and  cheap  satellite  up-links,  to 
provide  as  many  news  sources — if  not  more— than  ever  existed  in  the  past  for  the  print 
media. 

Let  us  release  this  full,  untapped  potential  by  opening  all  the  airwaves  which  can  be 
opened,  fighting  monopoly  of  information  WHEREVER  it  exists.  We  will  undergo  some 
preliminary  c^aos  in  the  process  of  correcting  the  evils  of  the  present  system,  but  we 
will  regain  our  freedom  and  rebuild  America  in  the  process. 

I  believe  that  in  the  re-birth  of  a  free  press,  and  the  accompanying  free  tv  concept, 
we  will  enjoy  the  best  of  the  two  worlds. 

— E.  W.  Scripps 


Proclaim  liberty  through  all  the 
land  unto  all  the  inhabitants  thereof 
(Lev.  25;10) 
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Gloomy  message  for  the  press 


Second  Reagan  administration  wiii  be  tighter  than  the  first 
when  it  comes  to  releasing  government  information,  panel  says 


By  Mark  Fitzgerald 

Access  to  government  information 
is  likely  to  become  even  more  difficult 
in  President  Reagan’s  second  term,  a 
panel  of  Washington,  D.C.,  reporters 
and  editors  said. 

“Four  more  years  of  Ronald 
Reagan  is  indeed  a  withering  prospect 
for  those  of  us  interested  in  freedom 
of  information  issues,’’  USA  Today 


‘7he  word  is  already 
out  that  delays, 
bureaucratic  hassling  and 
charging  high  fees  (for 
information)  are  okay  in 
government  agencies,” 
USA  Today’s  Monahan 
said. 


national  editor  Nancy  Monahan  said 
during  a  Nov.  15  panel  discussion  at 
the  75th  annual  convention  of  the 
Society  of  Professional  Journalists, 
Sigma  Delta  Chi. 

Monahan’s  comment  summed  up 
the  mood  of  the  panel,  which  painted 
a  bleak  picture  of  an  administration 
that  has  already  developed  a  sophisti¬ 
cated  information-managing  machine 
and  sharply  curbed  access  to 
information  under  existing  Fol  mea¬ 
sures. 

Unhindered  by  the  need  for  re- 
election,  the  panelists  concurred,  this 
administration  is  likely  to  become 
even  more  tight-lipped  in  the  next  four 
years. 

While  past  administrations  have 
also  attempted  to  manage  news  and 
limit  leaks,  Los  Angeles  Justice 
Department  correspondent  Ron 
Ostrow  said,  under  Reagan,  “it  has 
reached  a  degree  of  skill  that  is 
unparalleled.’’ 


That  has  ominous  implications  for 
freedom  of  information  even  beyond 
the  Reagan  administration,  added 
Washington  Post  White  House  corre¬ 
spondent  Juan  Williams. 

“The  Reagan  experience  is  such 
that  I  think  it  is  going  to  change  the 
way  the  White  House  handles  the 
press  no  matter  who  is  in  the  Oval 
Office,’’  Williams  said. 

Reagan’s  attack  on  Freedom  of 
Information  has  taken  a  number  of 
approaches,  the  panel  agreed. 

First,  he  has  made  it  clear  to  gov- 
ernn’'*nt  agencies  that  they  need  not 
concerned  with  Fol  requests  from 
journalists. 

“The  word  is  already  out  that 
delays,  bureaucratic  hassling  and 
charging  high  fees  (for  information) 
are  okay  in  government  agencies,’’ 
USA  Today’s  Monahan  said. 

Early  on  in  Reagan’s  first  term,  for 
example,  U.S.  Attorney  General  Wil¬ 
liam  French  Smith  reversed  a  key  Fol 
presumption  that  had  dramatically 
increased  information  access  in  the 
Carter  administration. 

Under  Carter,  agencies  could  not 
reject  Fol  requests  unless  they  could 
show  that  revealing  the  information 


Against  this  determined 
attack  on  access,  the 
panelists  said,  the  White 
House  press  corps  is 
virtually  powerless. 


would  “demonstrably  harm’’  the 
national  interest. 

“Bureaucrats  in  Washington  are 
like  workers  anywhere  .  .  .  they  will 
respond,  sooner  or  later,  to  orders 
from  the  top,”  Ostrow  said. 

As  a  result  of  Reagan’s  signals  to 
agencies,  red  tape  and  delays  “have 


built  up  to  record  levels,”  he  added. 

A  second  way  the  Reagan 
administration  has  restricted  access 
to  important  information  is  with  an 
elaborate  system  of  news  manage¬ 
ment,  the  Washington  Post’s  Wil¬ 
liams  said. 

In  an  attempt  to  seize  control  of  the 
news  agenda  from  the  press,  Williams 
said,  key  Reagan  aides  meet  frequent¬ 
ly  to  map  their  news  strategy. 

On  Wednesday  mornings,  for 


“When  the  true  reasons 
for  decisions  are  hidden, 
when  the  people  are  not 
sure  what  is  going  on  in 
the  Oval  Office^  I  think 
that  is  a  real  loss  for 
democracy,”  he  said. 


example,  aides  chart  the  issues 
Reagan  will  emphasize  during  the 
week,  Williams  said. 

And  early  each  morning,  he  added, 
the  aides  meet  to  pick  that  day’s 
“message,”  with  its  delivery  also 
coordinated  in  later  morning  and 
afternoon  sessions. 

“Messages”  aimed  at  foreign 
audiences  are  determined  at  separate 
Friday  morning  meetings,  Williams 
said. 

“The  only  imponderable  in  this 
finely  tuned  machine  is  the  President 
himself,”  he  said. 

To  prevent  unintended  slips,  ac¬ 
cess  to  Reagan  is  sharply  limited,  Wil¬ 
liams  said. 

And  unlike  past  administrations, 
when  sympathetic  middle-level  aides 
would  leak  information  the  leadership 
sought  to  suppress,  the  Reagan  White 
House  has  been  notably  successful  in 
curbing  news  leaks,  Williams  said. 

(Continued  on  page  31  i 


Does  a  bidding  war  ioom  in  Des  Moines? 

Second  offer  may  signal  competitive  battle 
to  acquire  the  Register  and  Tribune  Co. 


With  the  announcement  (Nov.  18) 
that  a  second  offer  has  been  made  for 
the  Des  Moines  Register  and  Tribune 
Co. ,  a  bidding  war  for  the  company  — 
long-awaited  by  some  big  stockhold¬ 
ers  and  dreaded  by  others  —  may 
finally  be  underway. 

Register  and  Tribune  Co.  chairman 
David  Kruidenier  confirmed  that  the 
company,  owner  of  the  Des  Moines 
Register  and  several  radio  stations, 
had  received  a  second  offer  to  buy, 
this  one  exceeding  the  $112  million 
bid  by  a  group  including  two  top 
Register  executives  and  Dow  Jones  & 
Co.  Inc. 


Several  stockholders 
have  expressed  the  hope 
that  a  “respected”  media 
company  such  as  the 
New  York  Times  Co.  or 
the  Washington  Post  Co. 
will  buy  the  Register  and 
Tribune  Co. 


However,  Kruidenier  would  not  re¬ 
veal  who  made  the  offer,  nor  its  value. 
He  told  a  Register  reporter  that  the 
second  offer,  like  the  Dow  Jones  bid, 
was  "totally  unsolicited." 

The  second  offer  almost  certainly 
will  trigger  even  more  bidding  for  the 
company,  several  sources  agree. 

Some  of  the  necessary  elements  are 
already  in  place:  the  majority  stock¬ 
holder  voting  trust  designed  to  stop 
hostile  takeover  has  been  shaken  by 
the  particpation  of  one  of  its  own  trus¬ 
tees  in  a  sales  bid;  and  long-time 
stockholders  are  selling  some  shares, 
opening  up  the  company  to  even  more 
non-family  shareholders. 

(One  stockholder  has  announced 
he  will  sell  his  substantial  interest  in  a 
separate  Cowles-controlled  company 
partly  owned  by  the  Register  and  Tri¬ 
bune  —  and  said  he  has  engaged  a 
New  York  law  firm  famous  for  its 
corporate  takeovers.) 

“I  wasn’t  surprised  that  there  is  a 
second  offer,”  said  Shawn  Kalkstein, 
a  shareholder  and  an  in-law  of  the 
Cowles  family,  which  has  owned  the 
company  since  1903. 

In  critical  financial  analyses  he  has 
circulated  among  stockholders  for 


several  years,  Kalkstein  has  urged 
either  a  sale  or  a  change  in  the  closely 
held  company’s  management  style. 

Already,  rumors  of  buyers  have 
been  rampant  —  and  the  usual  sus¬ 
pects  have  been  rounded  up. 

Some  stockholders,  for  example, 
have  found  it  interesting  that  Gannett 
has  engaged  Otto  Silha,  a  manage¬ 
ment  consultant  who  once  headed 
Cowles  Media  Co.,  the  Minneapolis 
media  firm  with  many  of  the  same 
directors  as  the  Register  and  Tribune 
Co. 

Gannett  denies  it  is  preparing  a  bid. 

Speculation  also  centers  on  Fred 
Eychaner,  a  Chicago  commercial 
printer,  who  has  often  been  critical  of 
Register  and  Tribune  management. 
He  and  his  Newsweb  Corp.  own 
about  5%  of  the  company’s  outstand¬ 
ing  stock. 

Eychaner  declined  comment  on  the 
rumor. 

Several  stockholders  have 
expressed  the  hope  that  a  "re¬ 
spected"  media  company  such  as  the 
New  York  Times  Co.  or  the  Washing¬ 
ton  Post  Co.  will  buy  the  Register  and 
Tribune  Co.,  whose  Des  Moines 
newspaper  is  by  far  the  largest  in  Iowa 
and  was  recently  rated  among  the  na- 
tion’s  Top  10  dailies  by  Time 
magazine. 

But  even  before  news  of  the  second 
offer,  pressure  for  a  sale  was  growing. 

A  number  of  stockholders,  particu¬ 
larly  the  younger,  fourth-generation 
descendents  of  Gardner  Cowles, 
began  to  unload  some  of  their  stock  in 
the  days  after  Dow  Jones  and  two 
Register  executives  —  publisher  Gary 
Gerlach  and  president  Michael  Gart¬ 
ner  —  on  Nov.  5  offered  to  buy  the 
firm  for  $112  million,  or  $100  a  share. 

Both  Gerlach  and  Gartner  were 
brought  to  the  company  from  Dow 
Jones  publications,  and  Gartner  is  a 
member  of  the  five-person  voting 
trust  that  controls  52.7%  of  Register 
and  Tribune  stock. 

Since  that  time.  Register  and  Tri¬ 
bune  stock  has  been  trading  at  a  torrid 
pace.  Where,  in  normal  times, 
months  would  often  elapse  between 
stock  sales,  daily  trading  now  ranges 
from  6,000  to  10,000  shares. 

And  the  price  has  soared  to  a  range 
of  $90  to  $95  from  an  asking  price  of 
about  $30  in  late  October. 

However,  many  more  stockholders 


are  not  selling  in  anticipation  of  even 
higher  offers.  The  Dow  Jones  offer  is 
too  low,  according  to  a  view  apparent¬ 
ly  widely  held  by  shareholders. 

“I  can  feel  the  pressure  building 
from  outside  the  company  and  from 
inside,”  one  shareholder  said.  "And 
with  money  riding  on  it.  I’m  on  the 
edge  of  my  seat.” 

Despite  some  pressure  for  a  sale, 
company  chairman  Kruidenier  is 
expected  to  fight  any  takeover. 

When  he  was  in  Minneapolis  over 
the  Nov.  17-18  weekend,  there  was 
speculation  that  he  might  try  to  buy 
the  17%  interest  Kingsley  H.  Murphy 
Jr.  and  his  family  have  in  Cowles 
Media  Co. 


“I  can  feel  the  pressure 
building  from  outside  the 
company  and  from 
inside,”  one  shareholder 
said.  “And  with  money 
riding  on  it,  Tm  on  the 
edge  of  my  seat.” 


This  might  make  it  easier  for 
Kruidenier  to  fight  a  Register  and  Tri¬ 
bune  Co.  takeover  by  merging  it  with 
Cowles  Media,  which  publishes  the 
Minneapolis  Star  and  Tribune.  A 
previous  proposal  to  do  that  collapsed 
several  years  ago. 

"Kruidenier  would  then  offer  a 
stock-for-stock  swap  so  there  would 
be  no  capital  gains  tax,”  one  source 
speculated. 

The  source  added,  however,  that 
the  offer  would  be  unattractive  to 
many  stockholders  because,  with  the 
company  effectively  removed  from 
the  open  market,  its  stock  price  would 
undoubtedly  plunge  back  to  the  $30- 
$35  level. 

For  his  sale  Murphy  has  retained 
the  investment  house  of  Morgan  Stan¬ 
ley  &  Com.pany  —  and  law  firm  of 
Skadden,  Arps,  Slate,  Meagher  & 
Flom,  a  New  York  firm  which  has 
plotted  the  strategy  of  several  very  big 
corporate  takeovers. 

"Once  you  get  those  guys,  the  big 
takeover  lawyers  like  Skadden,  Arps 
or  Sullivan  &  Cromwell,  in  there,  you 
won’t  be  able  to  stop  them,”  one 
source  said. 
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Reaching  readers 

Incoming  APME  president  offers  some  advice 


Michael  J.  Davies,  editor  and  pub¬ 
lisher  of  the  Hartford  Courant,  wor¬ 
ries  about  the  bond  of  trust  that  links 
readers  with  their  newspapers. 

“1  think  the  weakening  of  that  bond 
—  others  call  it  credibility  —  is  per¬ 
haps  the  biggest  problem  facing  the 
profession,”  said  Davies,  the  40- 
year-old  president-elect  of  the 
Associated  Press  Managing  Editors 
(APME). 

“For  many  reasons  too  many  read¬ 
ers  seem  to  think  their  newspapers  are 
aloof  and  out  of  step  with  the  com¬ 
munities  they  serve,”  he  added. 

He  cited  inaccuracies,  a  perception 
of  arrogance,  a  disinterest  in  minor 
stories,  a  failure  to  consistently  pub¬ 
lish  investigative  stories  that  serve 
the  public  interest  and  poor  public  re¬ 
lations  as  elements  that  weaken  the 
bond. 

Davies,  who  began  his  career  as  a 
reporter  with  the  Savannah  (Ga.) 
Morning  News  in  1961,  has  spent  13 
years  studying  and  trying  to  improve 
the  newspaper  industry  through 
APME.  He  has  served  as  vice  presi¬ 
dent  this  year  and  is  a  past  chairman 
of  five  APME  committees. 

He  also  has  served  as  a  Pulitzer 
juror  twice,  and  under  his  direction, 
newspapers  in  Louisville  and  Kansas 
City  won  four  Pulitzer  Prizes. 

While  he  was  president  and  editor, 
the  Kansas  City  Star  and  Times  won 
Pulitzers  in  1982  for  national  report¬ 
ing  and  for  coverage  of  the  collapse  of 
the  skywalks  at  the  Hyatt  Regency 
Hotel  in  Kansas  City. 

The  Louisville  Courier-Journal 
won  a  1978  Pulitzer  for  its  reporting  of 
the  Beverly  Hills  Supper  Club  fire. 
The  Louisville  Times  and  Courier- 
Journal  shared  the  1976  Pulitzer  for 
feature  photos  of  school  busing.  Da¬ 
vies  was  managing  editor  of  the  Times 
from  1971  until  September  1976, 
when  he  moved  to  managing  editor  of 
the  Courier-Journal. 

“The  perception  of  arrogance  is  a 
difficult  concept  for  some  reporters 
and  editors  to  grasp,”  Davies  said. 
‘‘Reality  doesn’t  mean  much  if  read¬ 
ers  are  convinced  we  are  arrogant. 
The  perception  stems  from  our  refus¬ 
al  to  cover  things  of  interest  to  read¬ 
ers,  the  grudging  manner  in  which 
some  of  us  correct  errors  and  the  fact 


Incoming  APME  president 
Michael  Davies 


that  most  papers  are  parts  of  groups 
headquartered  elsewhere.  Even  poor 
telephone  manners,  as  simple  as  it 
sounds,  can  lead  to  a  perception  of 
arrogance. 

‘‘Years  ago,  most  people  felt  news¬ 
papers  were  on  their  side.  If  they  were 
trying  to  get  some  wrong  righted  they 
could  always  turn  to  a  newspaper. 
While  that  is  still  true,  a  lot  of  people 
don’t  turn  to  us  because  they  think 
we’re  part  of  the  establishment. 
We’re  part  of  big  business.” 


“IVe  Just  haven’t  done  a 
very  good  job  of 
explaining  ourselves, 
explaining  the  mysteries 
of  Journalism,  or  of 
getting  out  and  listening 
to  people.” 


Davies  knows  of  the  problem  first¬ 
hand  and  had  to  deal  with  an  unhappy 
public  when  he  first  joined  the 
Courant  in  September  1983.  The 
newspaper  was  labeled  by  some  com¬ 
munity  leaders  as  the  ‘‘Un-Hartford 
Courant”  for  what  they  perceived  to 
be  a  lack  of  coverage  of  local  events. 

Davies  sees  a  lesson  in  his  paper’s 
problems  for  all  newspapers. 

‘‘In  the  ’60s  and  the  ’70s  metropoli¬ 


tan  newspapers  stopped  covering  a 
lot  of  things  that  were  important  to 
people,”  he  said. 

‘‘We  just  haven’t  done  a  very  good 
job  of  explaining  ourselves, 
explaining  the  mysteries  of  journal¬ 
ism,  or  of  getting  out  and  listening  to 
people.” 

Davies  said  the  Courant  is  attempt¬ 
ing  to  reach  out  through  a  weekly  col¬ 
umn  on  the  newspaper  business  that 
he  writes.  His  paper  also  will  soon 
create  a  seat  on  its  editorial  board  for 
one  member  of  the  public.  The  public 
member  would  be  rotated  every  two 
or  three  months. 

Davies  has  met  with  scores  of  com¬ 
munity  and  corporate  groups  in  his  13 
months  at  the  Courant.  His  calendar 
lists  more  than  150  speeches  and 
meetings  in  which  he  has  talked  with 
the  city’s  top  corporate  executives, 
leaders  of  major  religious  organiza¬ 
tions,  educational  institutions  and 
civic  groups,  state  officials  and  lead¬ 
ers  of  black  and  Hispanic  neighbor¬ 
hood  groups. 

‘‘1  think  it  is  easy  for  some  in  the 
profession  to  misunderstand  editors 
who  talk  about  the  need  for  better 
relations  with  readers.  It  doesn’t 
mean  we  give  up  our  independence.  It 
doesn’t  mean  we  dull  the  sharp  edge 
of  our  reporting.  If  anything,  it  means 
we  do  more  in-depth  public-service 
stories,  but  they  have  to  be  done  with 
absolute  fairness  and  accuracy. 

‘‘In  other  words,  editors  should 
operate  from  a  position  of  strength  in 
trying  to  improve  their  credibility. 
We’re  not  talking  about  pandering; 
we’re  not  talking  about  giving  readers 
everything  they  want;  we’re  certainly 
not  talking  about  becoming  media 
eunuchs.” 


Complaint 

dismissed 

The  National  Labor  Relations 
Board  has  dismissed  a  complaint  of 
unfair  labor  practices  filed  by  a  tech- 
nician  against  United  Press 
International. 

The  NLRB  said  the  complaint 
was  ‘‘without  merit.” 
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Mixed  results 

Third  quarter  financial  reports  show  some  newspapers 
profitabie  while  others  come  up  with  earnings  declines 


The  third  quarter  saw  mixed  results  for  publicly  held 
newspaper  companies. 

Several  companies,  which  had  sailed  through  the  reces¬ 
sion  with  net  income  gains  and  then  took  off  in  1983  with 
the  recovery  in  full  swing,  reported  declines  in  their  earn¬ 
ings  for  the  third  quarter  of  this  year. 

A.H.  Belo 

A.H.  Belo  Corp.,  publisher  of  the  Dallas  Morning 
News,  attributed  its  decline  in  net  operating  income  to  $2.6 
million,  or  230  a  share,  from  $7. 1  million,  or  760  a  share,  a 
year  ago  to  the  impact  of  higher  newsprint  prices  and  costs 
resulting  from  its  aggressive  circulation  expansion  efforts 
in  the  quarter. 

“Higher  costs  from  our  circulation  solicitation  efforts 
and  our  new  printing  facility  combined  with  competitive 
pricing  actions  to  reduce  our  third  quarter  earnings,"  Belo 
stated.  “The  fourth  quarter  will  also  be  affected  by  these 
events." 

Belo  did  have  a  $3.8  million  extraordinary  gain  in  earn¬ 
ings  from  the  sale  of  securities  to  bring  its  total  net  income 
for  the  quarter  to  $6.4  million,  or  560  a  share. 

The  revenue  picture  was  brighter  as  the  Belo  posted  a 
46%  gain  to  $86.1  million. 

Revenues  at  the  Morning  News  rose  19%  in  the  quarter, 
led  by  a  28%  increase  classified  advertising  volume. 

In  broadcasting,  revenues  grew  by  109%,  reflecting  the 
operations  of  newly  acquired  radio  and  television  stations. 

For  the  nine  month  period,  Belo’s$19.5  million,  or  $1 .69 
a  share,  in  net  operating  income  also  trailed  last  year's 
$20.7  million,  or  $2.21  a  share.  However,  with 
extraordinary  gains  of  $25.5  million  included,  this  year's 
net  income  for  the  nine  months  came  to  $45.0  million,  or 
$3.89  a  share. 

Revenues  for  the  nine  months  reached  $257. 1  million, 
up  from  $171.5  million. 

Multimedia 

Multimedia  saw  its  net  income  drop  in  the  quarter  “due 
to  greater  than  anticipated  losses"  from  its  investment  in 
Sports  Time,  a  pay  cable  tv  joint  venture  with  Anheuser- 
Busch  Companies,  Inc.,  and  Tele-Communications,  Inc. 

The  Sports  Time  after-tax  losses  came  to  about  $2.9 
million,  or  180  a  share.  In  the  second  quarter.  Sports  Time 
after-tax  losses  were  about  $600,000,  or  40  a  share. 

The  company  projected  Sports  Time  losses  of  around  60 
to  80  a  share  for  the  fourth  quarter. 

Multimedia's  net  earnings  for  the  quarter  were  $6.5 
million,  or  390  a  share,  compared  to  $8.9  million,  or  540  a 
share,  last  year.  Revenues  for  the  quarter  increased  to 
$75.4  million  from  $68.0  million. 

For  the  nine  months.  Multimedia  had  net  income  of 
$24.2  million,  or  $1 .46  a  share,  compared  to  $24.0  million, 
or  $1.58  a  share.  Revenues  for  the  nine  months  grew  to 
$220.5  million  from  $195.7  million. 

The  company's  newspaper  revenues  increased  in  the 
quarter  to  $25.9  million  from  $22.5  million  a  year  ago.  For 
the  nine  months,  newspaper  revenues  grew  to  $74.5  mil¬ 
lion  from  $65.4  million. 


In  other  developments.  Multimedia’s  board  authorized 
the  repurchase  of  up  to  1.6  million  of  the  company’s  16.7 
million  outstanding  common  shares. 

Dow  Jones  &  Co. 

Dow  Jones  &  Co.  reported  its  net  income  for  the  quarter 
dropped  6.4%  from  a  year  ago  despite  a  revenue  increase 
of  around  7.2%. 

Dow  Jones  said  the  main  reason  for  the  earnings  drop 
was  the  fact  that  the  1 984  quarter  was  “in  comparison  to  an 
unusually  strong  quarter  in  1983  in  which  advertising  re¬ 
venues  rose  25.5%  and  operating  income  was  up  48.4% 
from  the  year  before." 

Advertising  volume  in  the  Wall  Street  Journal  was  down 
2.2%  from  the  year  before,  although  for  the  nine  months 
the  Journal’s  ad  volume  was  up  by  4.8%. 

Journal  circulation,  running  about  2%  to  4%  before  1983 
levels,  was  around  2,030,000.  The  company  said  the 
circulation  “softness”  was  attributable  to  its  Jan.  1 ,  1984, 
price  increase  that  raised  the  yearly  subscription  rate  to 
$101. 

Dow  Jones’  net  income  for  the  quarter  was  $26.5  mil¬ 
lion,  or  410  a  share,  compared  to  $28.3  million,  or  440  a 
share,  in  the  same  1983  period.  Revenues  for  the  quarter 
increased  $232.5  million  from  $216.9  million. 

For  the  nine  months,  Dow  Jones'  earnings  rose  17.3%  to 
$94.7  million,  or  $1.48  a  share,  from  year-earlier  net 
income  of  $80.8  million,  or  $1.26  a  share.  Nine  month 
revenues  totaled  $708.6  million,  up  from  $632.8  million  a 
year-earlier. 

Times  Mirror 

Times  Mirror  Co.'s  total  net  income  for  the  third  quarter 
rose  slightly  to  $46.8  million,  or  680  a  share,  from  $45.3 
million,  or  660  a  share,  but  its  operating  profits  for  the 
period  dropped  6%  to  $88.7  million  from  $94.5  million. 

Revenues  for  the  quarter  were  $680.6  million,  up  from 
$617.6  million  a  year  ago. 

For  the  first  nine  months,  net  income  rose  to  $149.0 
million,  or  $2.17  a  share,  from  $1 17.9  million,  or  $1.71  a 
share,  in  1983.  Nine  month  revenues  were  $2.06  billion, 
up  from  $1.8  billion. 

Times  Mirror  said  its  third  quarter  results  were  adverse¬ 
ly  affected  by  costs  of  a  strike  at  its  Newberg.  Ore., 
newsprint  mill  that  ran  from  July  16  to  September  10. 
Other  factors  affecting  net  income  included  Olympics- 
related  expenses  and  changes  in  the  publication  schedule 
of  its  book  publishing  operations. 

Newspaper  operating  profits  for  the  quarter  were  $56.4 
million,  compared  to  $56.6  million  a  year  ago.  Newsday 
and  the  Hartford  Conrant  posted  improved  performances, 
but  the  Los  Angeles  Times’  operating  profits  declined  from 
a  year  ago  as  a  result  of  higher  expenses  from  the  start-up 
of  a  new  printing  facility  and  costs  associated  with  the 
summer  Olympics. 

Other  publicly  held  newspaper  companies  posted  net 
income  gains  for  the  third  quarter. 
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Afniiated 

Affiliated  Publications,  publisher  of  the  Boston  Globe, 
reported  third  quarter  net  income  of  $6.4  million,  or  78^  a 
share,  compared  to  $5.7  million,  or  71<t  a  share,  a  year  ago. 
Revenues  for  the  quarter  were  $81.7  million,  up  from  $71.5 
million. 

Nine  month  net  income  was  $18.2  million,  or  $2.24  a 
share,  compared  to  $14.2  million,  or  $1.80  a  share,  last 
year.  Revenues  for  the  three  quarters  were  $245.6  million, 
up  from  $209.5  million. 

The  company  said  its  nine  month  earnings  increase  was 
due  to  an  increase  in  advertising  volume  and  improved 
performance  in  its  broadcasting  operations. 

Cowles  Media 

Cowles  Media  of  Minneapolis  reported  its  net  income 
for  the  second  quarter  ended  Sept.  29,  1984,  was  $4.1 
million,  or  $1.31  a  share,  compared  to  last  year’s  $3.9 
million,  or  $1.27  a  share,  which  benefited  from  an 
extraordinary  item  relating  to  a  tax  loss  carry  forward. 

Operating  earnings  for  the  second  quarter  were  $6.7 
million,  up  15.7%.  Operating  revenues  were  up  10.6%  to 
$55.9  million. 

For  the  first  half  of  its  fiscal  year,  Cowles  recorded  net 
earnings  of  $9.7  million,  or  $3. 1 1  a  share,  fora  12.6%  gain. 

Cowles  said  advertising  volume  and  revenues  showed 
continuing  increases  over  the  prior  year,  but  at  lower  rates 
of  growth,  slower  than  in  the  first  quarter  when  com¬ 
parisons  were  made  to  the  first  quarter  of  the  prior  year 
when  the  economic  recovery  was  in  its  early  stages. 

Lee  Enterprises 

Lee  Enterprises  announced  its  fourth  quarter  net 
income  for  the  fiscal  year  ended  Sept.  30  was  $  10.7  million, 
or  78^  a  share,  versus  $8.6  million,  or  62^  a  share,  in  the 
previous  fiscal  fourth  quarter.  Revenues  in  the  quarter 
were  $48,1  million,  up  from  $45.1  million. 

For  the  entire  fiscal  year,  Lee’s  net  income  was  $26.7 
million,  a  17%  gain  over  the  previous  year’s  earnings  of 
$22.8  million.  Earnings  per  share  rose  19%  to  $1.95  from 
$1.64. 

Operating  revenues  for  the  year  increased  to  $189.9 
million  from  $172.6  million. 

Media  General 

Media  General  reported  net  income  of  $8.9  million,  or 
$1.25  a  share,  in  the  quarter  compared  to  $8.1  million,  or 
$  1 . 1 4  a  share,  a  year  earlier.  Revenues  for  the  quarter  rose 
to  $132.7  million  from  $124.9  million. 

For  the  nine  months,  net  income  reached  $29.3  million, 
or  $4.13  a  share,  compared  to  $26.8  million,  or  $3.78  a 
share,  a  year  earlier.  Nine  month  revenues  came  to 
$404.3  million,  up  from  $373.2  million. 

Newspaper  revenues  in  the  third  quarter  increased  to 
$58.94  million  in  the  quarter  versus  $51.0  million  a  year 
earlier.  For  nine  months,  newspaper  revenues  grew  to 
$176.9  million  from  a  year-earlier’s  $150.7  million. 

New  York  Times  Co. 

The  New  York  Times  Co.  saw  its  third  quarter  net 
income  jump  39%  to  $20.4  million,  or  510  a  share,  from 
$14.6  million,  or  370  a  share,  in  1983.  Revenues  for  the 
third  quarter  increased  to  $289.1  million  from  $2.50.7  mil¬ 
lion. 

In  the  third  quarter,  net  income  grew  26%  to  $72.6  mil¬ 
lion,  or  $1.83  a  share,  up  from  $57.8  million  or  $1.48  a 
share.  Nine  month  revenues  were  $893.0  million,  up  from 
$793.2  million. 

The  New  York  Times  and  the  company’s  29  other  new's- 
papers  had  operating  profits  of  $33. 1  million  in  the  quarter, 
a  gain  of  25%  over  the  $26.5  million  in  operating  profits 
from  a  year  ago.  In  the  nine  months,  newspaper  operating 
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profits  rose  to  $121.8  million,  up  27%  from  $95.9  million. 

The  higher  operating  profits  were  due  primarily  to 
increased  advertising  and  circulation  revenues,  the  com¬ 
pany  said. 

Park  Communications 

Park  Communications  recorded  a  29%  gain  in  net 
income  for  the  quarter  to  $2.95  million  from  $2.3  million. 
Third  quarter  per  share  earnings  rose  to  320  from  270. 

Revenues  in  the  quarter  increased  to  $25.7  million  from 
$22.98  million. 

For  the  nine  months.  Park’s  net  income  reached  $8.% 
million,  up  26%  from  a  year-earlier’s  $7.1  million.  Earn¬ 
ings  per  share  for  the  three  quarters  were  970,  up  from  850. 

Des  Moines  R&T  Co. 

The  Des  Moines  Register  and  Tribune  Co.  earned 
$718,000,or  640  a  share,  in  the  third  quater,  up  64%  from 
the  $437,000,  or  390  a  share,  earned  a  year  earlier. 

Revenues  in  the  quarter  were  $23.3  million,  up  10%. 

Nine  month  earnings  were  $2.4  million,  or  $2.08  a  share, 
compared  to  $3.9  million,  or  $3.52  a  share.  Results  for  the 
third  quarter  of  1983  included  an  after-tax  extraordinary 
gain  of  $3  million  from  the  sale  of  operating  properties.  The 
1984  results  include  an  after-tax  charge  of  $375,000  relat¬ 
ing  to  the  settlement  of  a  lawsuit  by  minority  shareholders. 

Nine  month  revenues  were  $70.6  million,  a  10%  gain. 

The  company  said  its  earnings  gains  come  primarily 
from  improved  business  and  more  efficient  operations  at 
the  Des  Moines  Register  and  KHON-tv,  Honolulu. 

Gannett  Co. 

Gannett  Co.  reported  a  19%  increase  in  third  quarter  net 
earnings  to  $54.9  million,  or  690  a  share,  from  $54.9  mil¬ 
lion,  or  580  a  share. 

Revenues  for  the  quarter  increased  15%  to  $473.2  mil¬ 
lion. 

For  the  nine  months.  Gannett’s  earnings  rose  14%  to 
$149.4  million,  or  $1.87  a  share,  on  a  13%  increase  in 
revenues  to  $1.4  billion. 

In  the  third  quarter,  Gannett’s  newspaper  advertising 
volume  rose  7%.  The  company  also  announced  plans  to 
acquire  two  radio  stations  in  Houston.  KKBQ-am  and  fm. 
from  Harte-Hanks  Communications.  The  acquisition  will 
give  Gannett  eight  am  and  eight  fm  stations. 

Knight-Ridder 

Knight-Ridder  Newspapers  said  it  earned  $30.0  million, 
or  460  a  share,  in  the  third  quarter  compared  to  $26.5 
million,  or  400  a  share,  a  year  earlier.  Revenues  for  the 
quarter  reached  $402.9  million  versus  a  year-earlier’s 
$355.0  million. 

For  the  nine  months,  Knight-Ridder  earned  $94.6  mil¬ 
lion,  or  $1 .45  a  share,  compared  to  $79. 1  million,  or  $1 . 19  a 
share.  Revenues  for  the  three  quarters  came  to  $1.2  bil¬ 
lion,  up  from  $1.06  billion. 

Toronto  Sun  Publishing  Corp. 

The  Toronto  Sun  Publishing  Corp.  said  its  net  income 
rose  to  $1 .7  million,  or  200  a  share,  in  the  third  quarter,  up 
from  $1.5  million,  or  170  a  share.  Revenues  in  the  quarter 
rose  to  $77.6  million,  up  from  $28.3  million. 

For  the  nine  months,  net  income  reached  $8.7  million,  or 
$1.04  a  share,  compared  to  $6.3  million,  or  760  a  share. 
Revenues  for  the  period  were  $235.2  million  compared  to 
$86.2  million. 

The  huge  variance  in  the  year-to-year  comparison  is  due 
to  the  company’s  acquisition  of  the  Houston  Post.  The 
newspaper  lost  money  in  the  first  quarter,  made  money  in 
the  second,  and  “minimally”  lost  money  in  the  third  quar¬ 
ter  due  to  the  start-up  costs  of  Scene,  a  total  market 
coverage  product. 

(Continued  on  page  18) 
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Massachusetts  newspaper  publisher  tells  staff: 

Write  pro-Republican  stories 


By  M.K.  Guzda 

Editorial  staff  members  and  the 
publisher  of  a  Massachusetts  news¬ 
paper  group  clashed  recently  when 
the  staff  was  directed  to  print  pro- 
Republican  stories. 

“We  are  Republican  newspapers. 
We  do  not  intend  to  pay  for  paper  and 
ink,  or  staff  time  and  effort,  to  print 
news  stories  or  opinion  pieces  which 
in  any  way  might  be  construed  to  lend 
support,  comfort,  assistance  or  aid  to 
political  candidates  who  are  opposed 
by  Republican  candidates  in  the 
November  election,”  said  a  memo¬ 
randum  authored  by  Century  News¬ 
papers’  publisher  C.  Peter  Jorgensen. 

In  suburban  Boston,  Mass., 
Jorgensen  publishes  the  Arlington 
Advocate,  Winchester  Star  and 
Belmont  Citizen,  total  circulation 
24,000. 

During  the  presidential  election, 
Jorgensen  served  as  the  New  England 
chairperson  for  “Newspaper  Friends 
of  Reagan/Bush,”  a  r  tional  group  of 
newspaper  publishers  who  supported 
the  Republican  ticket.  The  Reagan 
campaign  supplied  position  state¬ 
ments  and  information  papers  to  the 
publishers,  who  could  use  them  in 
their  newspapers  and/or  distribute  the 
material  to  other  publishers 
statewide. 

“Our  objective  is  to  present  a  clear 
and  consistent  image  on  the  editorial 
page  —  one  of  a  fiscally  conservative 
Republican  newspaper  with  definite 
views,”  the  memo  stated. 

E&P  received  a  copy  of  the  memo 
anonymously  with  a  short  statement: 
“F.Y.I.  Here’s  how  a  ‘Friend  of  the 
President’  runs  his  ‘news'papers.” 

Jorgensen,  who  has  both  a  bache¬ 
lor’s  and  master’s  degree  in  journal¬ 
ism  from  Boston  University,  said  his 
memo  intended  to  keep  the  editorial 
staff  from  injecting  its  liberal  view 
into  the  paper.  During  the  campaign,  a 
female  editor  ran  a  four-by-six  col¬ 
umn  photograph  of  Geraldine  Ferraro 
on  page  one  instead  of  emphasizing  a 
local  murder  which  occurred  the 
same  day,  he  said. 

“I  guess  I  wanted  to  tell  them  to 
play  the  news  stories  straight,” 
Jorgensen  said.  “I’m  not  paying  the 
staff  to  sneak  their  news  stories  in  the 
paper  .  .  .  .We’ll  use  the  editorial 
page  (to  promote  Republicans),  don’t 


use  your  stories  to  balance  off  my  Re¬ 
publican  editorials.” 

In  the  memo,  the  publisher 
explained  that  “the  philosophical 
‘balance’  of  views  in  the  ‘free  market¬ 
place  of  ideas’  should  come,  in  our 
view,  from  competing  media  and  not 
from  w'ithin  the  newspaper  itself.  This 
policy  is  well  understood  at  the  Bos¬ 
ton  Globe,  for  instance,  where  news 
stories  both  in  content  and  display  are 
clearly  edited  in  favor  of  liberal 
Democratic  candidates.” 


‘We  are  Republican 
newspapers.  We  do  not 
intend  to  pay  for  paper 
and  ink,  or  staff  time  and 
effort,  to  print  news 
stories  or  opinion  pieces 
which  in  any  way  might 
be  construed  to  lend 
support,  comfort, 
assistance  or  aid  to 
poiiticai  candidates  who 
are  opposed  by 
Republican  candidates  in 
the  November 
election ...” 


Ed  Doherty,  managing  news  editor 
at  the  Globe,  said  a  liberal  bias 
“obviously  doesn’t  exist.  We’re 
strictly  objective.” 

Managing  editor  Matthew  Storin 
elaborated. 

“Our  coverage  over  the  years  has 
reflected  an  aggressiveness.  While  re¬ 
cently  we  may  be  interpreted  as  critic¬ 
al  of  conservative  candidates,  in  the 
past,  we  have  drawn  fire  from  a  group 
as  diverse  as  former  President  Carter, 
who  is  certainly  not  conservative,  to 
Senator  Edward  Brooke  who  was 
quite  liberal.” 

Storin  said  about  the  Globe’s 
coverage  of  a  recent  debate  between 
Sen.  Edward  Kennedy  and  Republi¬ 
can  hopeful  Raymond  Shamie,  the 
paper  “heard  strong  complaints  from 
Kennedy’s  staff  about  the  way  we 
covered  that  story.” 

“We  have  an  aggressiveness  about 
reporting  about  the  establishment,” 


Storins  continued.  “Right  now  the 
establishment  is  in  power.” 

Jorgensen  said  the  “misinterpreta¬ 
tion”  about  the  memo  “has  been 
straightened  out  with  the  staff.” 

Current  staff  members  declined 
comment  when  called,  saying  they 
feared  being  rebuked  by  Jorgensen. 
However,  former  editorial  staffers 
said  Jorgensen’s  requirement  for  pro- 
Republican  stories  often  caused 
ethical  distress  among  the  staffers 
who  disagreed  with  the  publisher. 
One  staffer  said  his  termination  was 
based  on  one  such  disagreement  with 
Jorgensen. 

Tv  news  exec 
defends  exit  polls 

Government  regulation  of  tele¬ 
vised,  Election  Day  exit  polls,  or  net¬ 
work  self-censorship,  could  lead  to 
even  greater  limitations  on  press  free¬ 
dom,  NBC  News  executive  vice  pres¬ 
ident  Tom  Pettit  says. 

Speaking  at  the  Society  of  Pro¬ 
fessional  Journalists,  Sigma  Delta  Chi 
75th  anniversary  convention,  Pettit 
told  several  skeptical  questioners  that 
the  freedom  to  report  exit-poll  results 
is  a  First  Amendment  issue. 

“I  don’t  suppose  it’d  be  any  great 
disaster”  if  networks  embargoed  exit 
poll  results  until  polls  are  closed 
throughout  the  country,  Pettit  told 
one  questioner. 

“But  then  I’d  wonder  what  would 
they  want  me  to  withhold  next?”  Pet¬ 
tit  said.  “Once  you  start  withholding 
information  at  the  request  of  the  gov¬ 
ernment,  then  the  First  Amendment 
is  gone.” 

Tv  network  broadcasting  of  elec¬ 
tion  projections  based  on  exit  polls 
has  been  controversial  in  the  last  two 
presidential  elections. 

In  1980,  networks  called  Reagan  a 
winner  —  and  incumbent  President 
Carter  issued  a  concession  statement 
—  before  West  Coast  polling  places 
were  closed.  This  year,  the  three  ma¬ 
jor  networks  projected  Reagan’s  vic¬ 
tory  even  before  New  York  polls  were 
closed. 

Critics  say  such  early  projections 
discourage  voting  and  may  skew  the 
results  of  state  and  local  races. 

Pettit  said  there  is  no  evidence  of 
that  —  and  that  exit  poll  reporting  is 
(Continued  on  page  36) 
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Newspapers  vs.  advertisers 

Disagreements  abound,  but  nothing  is  settied 
at  annuai  Audit  Bureau  of  Circuiations  meeting 


By  Mark  Fitzgerald 

None  of  the  controversies  at  this 
year’s  Audit  Bureau  of  Circulations 
convention  were  new  —  but  they 
often  were  argued  as  if  they  had  just 
emerged  in  1984. 

Including  bulk  sales  in  paid  circula¬ 
tion,  initiating  readership  research, 
auditing  Total  Market  Coverage  pro¬ 
ducts,  publicizing  a  newspaper’s 
coupon’s  value  and  reporting  circula¬ 
tion  by  zip  code  —  all  these  perennial 
Audit  Bureau  issues  had  their  advo¬ 
cates  and  opponents  at  the  recent  con¬ 
vention  in  Toronto. 

Advertisers  and  advertising  agen¬ 
cies  —  who  traditionally  have 
opposed  expanding  ABC’s  role 
beyond  simply  auditing  paid  circula¬ 
tion  —  were  particularly  forceful  in 
pressing  their  arguments  this  year. 

In  one  session  after  another, 
advertising  representatives  voiced 
opposition  to  changes  many  publish¬ 


ers  claim  are  needed  to  improve  news¬ 
paper  marketing  efforts. 

On  the  issue  of  counting  more  bulk 
sales  as  paid  circulation,  for  instance, 
a  strong  advocate  —  USA  Today  pub¬ 
lisher  Cathy  Black — faced  three 
advertising  executives  who  are  strong 
opponents. 

To  USA  Today,  bulk  sales  are 
“blue  chip’’  sales  reaching  an  attrac¬ 
tive  market  of  affluent,  active  busi¬ 
ness  people. 

“We  sell  5,000  copies  to  Eastern 
Airlines  and  when  I  take  the  New 
York-Washington  shuttle  I  look  down 
at  people  three  abreast,  all  reading 
USA  Today,’’  Black  said.  “That’s  a 
captured  market  and  they  all  have 
volunteered  to  take  an  issue.’’ 

But  to  Jack  Cohen,  vice  president 
and  director  of  print/outdoor  media 
for  Doyle  Dane  Bernbach,  including  a 
greater  portion  of  bulk  sales  in  ABC 
audit  bottom-lines  would  blur  the  dis¬ 


tinction  between  valuable  paid 
circulation  and  less  important  free 
circulation. 

“It’s  our  strong  feeling  that  if  some¬ 
one  shells  out  his  own  money,  he  is 
really  interested  in  it,’’  Cohen  said. 

More  bluntly,  Montgomery  Ward 
executive  vice  president-marketing 
Charles  J.  Miller  added:  “Bulk  sales 
are  of  very  little  interest  to  retailers 
because  of  numbers.  We  don’t  value 
bulk  sales.’’ 

Local  retailers  also  do  not  want 
bulk  sales  counted  with  circulation, 
said  Arthur  Edelstein,  vice  president- 
media  director  of  Chicago-based 
Campbell-Mithun  Inc.  ad  agency. 

“Ninety  percent  of  (newspaper) 
advertising  is  local,’’  Edelstein  said. 
“If  it’s  read  by  someone  just  passing 
through  town,  1  don’t  need  him  for  my 
supermarket.  It’s  circulation  I’m  pay¬ 
ing  for  that  I  really  don’t  need,’’ 
(Continued  on  page  22) 


NATIONAL  ASSOCIATION  OF  BLACK  JOURNALISTS 


On  August  16  one  thousand  Journalists  met  in  Atlanta,  Ga.  to  discuss 
presidential  politics,  journalism  ethics  and  the  future  of  minorities  in 
America’s  newsrooms  at  the  annual  convention  of  the  National  Association 
of  Black  Journalists  —  the  nation’s  largest  minority  professional  Journalism 
organization. 

If  you  were  recruiting  the  nation’s  top  black  talent,  could  you  find  a 
better  gathering? 

Come  Join  us  at  the  1985  NABJ  convention  July  31-August  4,  in  Baltimore, 
Maryland. 


Thanks  to  the  following  agonizotions  for  their  financial  support  of  our  1984  convention: 


The  Washington  Post  Company 
CBS  Television  Stations 
The  New  York  Times  Company 
AH,  Beto  Corporation 
Knight-Ridcler  Newspapers,  Inc. 


Gannett  Company,  Inc. 

The  Times  Mirror  Company 
Dow  Jones  8l  Company,  Inc. 

The  Attanta  Newspapers  Company 
Westinghouse  Broadcasting  and  Cable,  Inc. 


The  Courier- Jourrxjl  And  Louisville  Times  Co. 

We  look  forward  to  your  continued  support  in  Baltimore  in  1985. 


For  more  information  on  the  convention  and  our  Jobs  Fair,  please  call  or  write: 

DcWoyn*  Wickham  /  NABJ  Convention  Chairporton 
2901  Dnild  Park  Dilvo  /  BalHmoro,  MD.  21215 
(301)  72B4100 

The  Nohonol  Association  of  Black  Journalists  -Ono  Thousand  strong  and  still  growing! 
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The  New  York  Times 
Syndication  Sales  Corporation 
offers  your  newspaper  a 
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U.S.  NEWS  &WORLD  REPORT 
A  weekly  editorialA/isual  service 

The  New  York  Times  Syndication  Saies  Corporation 

200  Park  Avenue,  New  York,  N.Y  10166 
For  sales  information,  contaa  Dan  Barber,  Sales  Manager. 

New  York  (212)  972-1070. 


Audit  Bureau 

(Continued  from  page  20) 


In  the  same  way,  advertisers  and 
agencies  were  virtually  unanimous  in 
their  opposition  to  auditing  unpaid 
newspaper  circulation  such  as  total 
market  coverage  products. 

“The  strength  of  ABC  and  the 
media  reputation  of  ABC  are  that  (it 
audits)  a  paid  newspaper.  It  adds  to 
the  credibility  of  ABC  and  I  wouldn’t 
like  to  see  that  changed,”  Doyle 
Dane’s  Cohen  said. 

“So  far  as  ABC  measuring  (TMC) 
circulation,”  Montgomery  Ward  vice 
president  Miller  said,  “I  don’t  know 
how  the  heck  they’d  do  it.” 

Most  newspapers  also  oppose 
TMC  auditing.  New  York  News  presi¬ 
dent  and  chief  operating  officer 
Arthur  E.  Wible  said. 

In  a  recent  joint  survey  conducted 
by  the  American  Newspaper  Publish¬ 
ers  Association  and  the  Newspaper 
Advertising  Bureau,  74%  said  “ABC 
should  stay  totally  away  from  this 
project,”  Wible  reported. 

Advertising  representatives  on  the 
tri-partite  ABC  board  also  strongly 
argued  against  same-day  promotion 
of  the  value  of  a  newpaper’s  coupons 
—  an  issue  that  many  publishers  re¬ 


gard  as  the  most  inoffensive  market¬ 
ing  change  they  are  asking  ABC  to 
make. 

Advertisers  argued  that  front-page 
promotion  of  coupon  value  would 
cause  circulation  swings  that  would 
drive  up  the  cost  of  newspaper  pro¬ 
motions  and  could  encourage  mis- 
redemption  and  coupon  theft. 

Newspaper  executives  ridiculed 
the  idea  at  the  Newspaper  Division 
meeting. 


To  USA  Today,  bulk 
sales  are  “blue  chip” 
sales  reaching  an 
attractive  market  of 
affluent,  active  business 
people. 


“That’s  the  first  time  (we  have  been 
told)  that  our  job  is  not  to  sell  Plotz- 
man’s  mustard,”  Lincoln  (Neb.) 
Journal  Star  general  manager  Paul 
McCue  said. 

“The  coupon  is  part  of  the  product 
a  retailer  uses  as  his  merchandise 
mover,”  Woodrow  G.  Shadid, 
advertising  director  of  the  Blooming¬ 
ton  (Ill.)  Daily  Pantagraph,  added. 
“So  why  can’t  we  promote  that  fact  to 


our  readers?” 

Under  present  ABC  rules,  a  paper 
can  advertise  coupon  value  only  after 
the  fact. 

There  was  less  disparity  of  pub¬ 
lisher  and  advertising  views  about 
whether  ABC  should  provide  reader- 
ship  information  along  with  paid 
circulation  data. 

“Frankly,  I’m  really  of  two  minds 
about  that,”  USA  Today’s  Black 
said. 

On  the  one  hand,  she  said,  advertis¬ 
ers  have  become  increasingly  con¬ 
cerned  about  the  quality  of  a  publica¬ 
tion’s  readers. 

“On  the  other  hand,”  she  added, 
“considering  the  ups  and  downs  of 
syndicate  (data).  I’m  not  positive 
another  form  of  audience  measure¬ 
ment  is  absolutely  necessary.” 

Advertising  executives,  however, 
were  more  emphatic  in  opposition. 

“Should  ABC  get  into  audience 
research?  Hell,  no,”  Campbell- 
Mithun’s  Edelstein  said. 

“Syndicated  (research)  services  — 
everyone  uses  them,  no  one  trusts 
them,”  Edelstein  continued.  “Con¬ 
versely,  no  one  uses  ABC  and  every¬ 
one  trusts  them.  My  feeling  is  if  you 
combine  the  two,  you’ll  end  up  with 
something  half-pregnant  that  no  one 
uses  and  no  one  trusts.” 


These 

papers 

stopped 

playing 

games. 

The  Jackson  Newsoaoers  40  Saroent  Drive  Net 


They  went  with  the  proven  circulation  promotion. 
The  one  that  works  hard  to  hold  readers,  even  when 
the  price  of  the  paper  goes  up.  The  easiest-to-play, 
easiest-to-run  game  there  is.  The  Birthday  Game. 
Go  with  the  proven  performer.  These  papers  did. 


Daily  Dispatch 

Moline.  IL 

Shreveport  Journal 

Shreveport,  LA 

Daily  Record 

Morristown,  NJ 

Lowell  Sun 

Lowell,  MA 

Democrat-Rocket 

Festus,  MO 


The  Record 

Coatsville,  PA 

Sacramento  Union 

Sacramento,  CA 

Delaware  County  Times 

Primos,  PA 

Tampa  Tribune 

Tampa,  FL 

The  Post  Tribune 

Gary,  IN 


Evening  Independent  Lewiston  Sun  Journal 

Massillon,  OH  Lewiston,  ME 


Call  today:  (203)  562-1133. 
Or  write  Bill  Guthrie. 


The  Jackson  Newspapers  40  Sargent  Drive  New  Haven,  CT  0651 1 
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GOSTWO-MGE- 


DESIGNED  10  MAXIMIZE 
PRODUCTIVITY. 

For  100  years,  we’ve  been  designing  presses  to 
help  improve  the  productivity  and  quality  of  web 
printing.  Today’s  Goss  presses  have  a  wide  range  of 
capabilities  to  meet  your  specific  production 
requirements. 

The  Goss  Community®  Family-With  over 
15,000  units  installed,  it  is  the  most  popular  web 
offset  press  in  the  world.  Depending  on  your 
choice  of  folder,  the  Community  can  print  up  to 
16,000, 18,500  or  25,000  cph.  It  is  offered  with  a 
wide  range  of  cutoffs  and  in  press  configurations 
from  floormounted  to  fburhigh.  The  Community 
is  available  with  heatset  capability  and  the  Goss 
Universal®  three-color  unit. 

The  flexible  Goss  Urbanite®-Printing  up  to 
50,000  cph,  the  proven  Urbanite  has  a  worldwide 
reputation  for  delivering  award-winning  color  and 
for  the  reliable  performance  of  over  5,000  installed 
units.  Floor-mounted  or  stacked-unit  arrange¬ 
ments  provide  the  flexibility  for  black  and  white  or 
color  printing  that  both  newspaper  and  contract 
work  require. 

The  versatile  Goss  C-lSO-Designed  for  a  wide 
range  of  applications,  including  general  commer¬ 
cial  work,  the  C-150  operates  at  speeds  up  to  950 
fpm/30,000  iph.  This  press  offers  flexibility,  fast 
makeready  and  good-quality  color  with  heatset 
capability.  Ease  of  operation  is  built  into  its  proven 
press  design. 

All  of  these  presses  are  backed  by  reliable  and 
responsive  Goss  service  and  support  from  installa¬ 
tion  on  throughout  the  life  of  the  press.  Contact 
Goss  Newspaper  Products,  Graphic  Systems 
Division,  Rockwell  International, 

3100  South  Central  Ave.,  Chicago,  IL  60650. 
312-656-8600. 


Rockwell  International 


...where  science  gets  down  to  business 


Goss  C'150  Press 


Times  Mirror  settles  cross  ownership  dispute 


Agrees  to  sell  one  of  Its  two  Conn.  Cable  stations 


Times  Mirror  Co.  settled  its  cross 
ownership  dispute  with  the  State  of 
Connecticut  by  agreeing  to  sell  one  of 
its  two  cable  stations  in  the  Hartford 
area,  but  retaining  ownership  of  the 
Hartford  Courant. 

Times  Mirror  will  sell  by  Sept.  4, 
1987,  Hartford  CATV  Inc.,  with 
about  58,000  subscribers. 

In  addition  to  the  Courant,  the  com¬ 
pany  will  keep  Telesystems  of  Con¬ 
necticut,  a  Meriden-based  cable  sys¬ 
tem  with  25,000  subscribers. 


The  agreement  stipulated  that 
Times  Mirror  is  prohibited  from  offer¬ 
ing  joint  advertising  rates  for  Telesys¬ 
tems  and  the  Courant.  The  newspaper 
is  also  forbidden  by  the  agreement 
from  having  any  editorial  control  of 
the  Meriden  cable  system’s  news 
operations. 

Connecticut’s  Department  of  Pub¬ 
lic  Utility  Control  in  1980  ordered 
Times  Mirror  to  sell  either  the 
Courant,  acquired  in  1979,  or  its  two 
Hartford  cable  systems  which  were 


purchased  in  1978. 

The  DPUC  maintained  Times  Mir¬ 
ror’s  ownership  of  both  the  news¬ 
paper  and  cable  systems  would 
enable  the  company  to  monopolize 
the  dissemination  of  news  in  the  Hart¬ 
ford  area. 

The  cross  ownership  litigation  was 
initiated  by  four  smaller  newspaper 
competitors  of  the  Courant:  Meriden 
Record-Journal,  Manchester  Jour¬ 
nal-Inquirer,  Bristol  Press  and  the 
New  Britain  Herald. 


From . . . 


The  Associated  Press 
andAgriDatanetworh 


The  Total  News  seruice  For  weeKiu  Publishers 

NEWSFINDER"""  is  a  powerful  new  service  that  offers  the 
weekly  publisher  subject-selectable  retrieval  of  Ap  state,  national  and 
world  news  and  features.  It's  all  tailored  for  weekly  use — and  all  at  a 
very  affordable  price.  It  works  with  existing  equipment,  too! 

Plus  NEUISFINDER  Glues  YOU  I . . . ~ 


•  Weather  News  and  Forecasts  local,  regional  & 
national 

•  Agricultural  business,  financial  &  market  news 

•  Farm  News  Features 

•  Commodity  &  Stock  Market  quotes,  news,  analysis 

•  Equipment  Compatibility.  The  service  works 
with  any  microcomputer,  data  terminal,  text 
editor  and  front  end  system. 

•  Keyword  Selectability  Feature.  Take  only  the 
stories  you  need  and  want 

•  Instant  communications  to  offices,  other  member 
weeklies  and  AP 


want  to  Know  More? 

Call  Toll  Free 

David  Skoloda 
Publisher 
1-800-558-9044 
1-800-242-6001  in  Wisconsin 

or  write: 

NEWSFINDERs^ 

330  E.  Kilbourn  Avenue 
Milwaukee,  Wisconsin  53202 


A  Service  of  the  Associated  Press 
and  AgriData  Resources,  Inc. 
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New  April-September  Circulation  Figures  Released! 


CHKAGO  TRIBimE  IS 
IHE  FASTEST  GROWING 
OF  NATIOirS  TEN  LARGEST 
DAILY  NEWSPAPERS! 


Chicago  Tribune  Total  Circulation 


The  list  of  the  nation’s  ten  largest  newspapers  includes  some  pretty  big  names:  The  New  York 
Times,  Wall  Street  Journal,  U.S.A.  Today,  L.A.  Times,  and,  of  course,  the  Chicago  Tribune.  In  the 
6-month  circulation  period  that  just  ended,  the 
Chicago  Tribune  leads  the  pack,  with  the  largest 
gains  of  any  of  these  daily  newspapers.  Nobody 
out-gained  the  Tribune.  Not  in  total  number  of 
copies.  And  not  in  percentage  increase. 

During  the  April-September  period.  Tribune 
total  daily  circulation  jumped  to  776,.348,  an  increase 
of  25,324  newspapers.  Sunday  circulation  increased 
21,264,  to  a  total  of  1,137,667. 


Tribune  Lead  Over  Sun-Times 


Source:  Audit  Bureau  of  Circulations  Fas  Fax  Report, 
September  1984. 


The  Tribune’s  growth  in  circulation  is  also 
reflected  in  the  growth  of  its  lead  over  the  l(x:al 
competition.  The  daily  lead  has  grown  to  126,457, 
and  the  Sunday  lead  has  hit  448,874.  This  marks 
the  third  consecutive  year  in  which  the  Tribune’s 
lead  has  grown,  both  daily  and  Sunday. 

All  this  news  comes  at  a  time  when  the 
Tribune’s  share  of  advertising  continues  to  increase 
as  well.  Once  again,  it  appears  that  when  it  comes 
to  ch(H)sing  a  newspaper,  Chicagoland  readers 
and  advertisers  aren’t  playing  games. 


(fhicaao  (Ttibunt 

IT  MEANS  BUSINESS. 


Eugene  C.  Pulliam  wanted  to  help  young  journalists  start  out  right  on  their 
first  job  in  the  newspaper  business.  They  should  be  educated,  experienced 
and  polished,  the  veteran  newsman  thought,  with  training  they  could  not 
receive  in  the  classroom.  Before  he  died  in  1975,  Pulliam  created  the 
Fellowships  to  do  the  job. 

Central  Newspapers,  Inc.,  the  corporation  Pulliam  founded,  has  carried 
through  with  his  dream.  For  the  last  1 1  summers,  outstanding  journalism 
graduates  have  been  selected  to  come  to  The  Indianapolis  News  and  The 
Eugene  C.  Pulliam  Indianapolis  Star  for  the  special  internship.  This  year,  the  Fellowships  were 

"Let's  bu'^  a  bridge  from  expanded  to  CNI's  papers  in  Arizona  —  The  Arizona  Republic  and  The 

classroom  to  newsroom. "  Phoenix  Gazette. 

During  the  nine-week  program.  Fellows  work  in  newsrooms  as  reporters,  copy  editors  or  editorial 
writers.  Their  writing  is  critiqued  by  a  full-time  writing  coach  in  individual  and  group  sessions  before  and 
after  publication.  Seminars  are  led  by  staff  members,  including  Eugene  S.  Pulliam,-  by  top  journalists 
from  throughout  the  country  and  by  experts  in  law,  economics  and  newspaper  design. 

Guest  leaders  have  included  Helen  Thomas,  David  Broder,  James  Kilpatrick,  Georgie  Anne  Geyer, 
James  Reston,  Ralph  Looney,  Luke  Feck,  Bill  Burleigh,  Edmund  Arnold,  Sarah  McLendon,  Walter  Mears, 
Maryin  Schwartz,  Hugh  Mulligan,  Rene  Cappon,  Christy  Bulkeley,  Ralph  Holsinger,  Betty  Debnan, 


Christine  L.  Christophersen 

Sidney,  Mich. 

Michigan  Slate  University 


Julie  F.  Houserman 

West  Chester,  Pa. 

Ohio  Wesleyan  University 


Helen  M.  Janousek 

Cupertino,  Calif. 

California  State  Universily  fresno 


Thomas  P.  Kertscher 

Cedarburg,  Wis. 

University  of  Wisconsin-Modison 


THE  INDIANAPOLIS  NEWS= 


Pulliam  Fellows  1984 


Honesdale,  Pa. 

Pennsylvania  Stale  University 


The  Indianapolis  Star  — 


Joseph  T.  Hallman 

Boston,  Mess. 

Boston  University 


Bronwen  M.  Howells 

Winfield,  III. 

Miami  University 


Timothy  J.  Leber 

Fairfax,  Va. 

Shepherd  College 


Julie  E.  Sanders 

Houston,  Texas 

Baylor  University 


The  Pulliam  Journalism  Fellowships 


Indiana,  Pa. 

California  University  of  Pennsylvania 


I 


a  bridge  to  excellence 


Robert  Novak,  George  Gill,  H.  L.  Stevenson,  Dr.  Warren  Agee,  Joe  Fromm,  Donald  Lambro,  Herbert 
Klein,  Jack  Sissors,  Lucille  deView  and  George  Esper. 

Ten  men  and  ten  v/omen  successfully  completed  the  latest  program  in  Indianapolis  and  Phoenix.  They 
received  $2,340,  plus  special  assistance  in  placement.  Editors  across  the  nation  are  familiar  with  the 
program  and  often  call  us  when  they  are  looking  for  new  reporters. 

The  1984  class  joins  96  "alumni,"  most  of  whom  are  working  on  newspapers  throughout  the  country  — 
many  in  executive  positions. 

We  salute  them  all.  And  we  urge  colleges  and  universities  to  nominate  their  best  seniors  for  the  1985 
class,  which  will  assemble  in  Indianapolis  and  Phoenix  on  June  10.  The  stipend  for  1985  will  be  $2,565. 
Information  goes  out  in  late  November  to  all  colleges  and  universities.  Deadline  for  applications  will  be 
March  1. 


For  more  information,  please  contact: 

Harvey  Jacobs 

Mary  Lou  Bessette 

Editor 

Assistant  Managing  Editor 

The  Indianapolis  News 

P.O.  Box  145 

The  Arizona  Republic  120  East  Van  Buren  Street 

Indianapolis,  IN  46206 

(317)  633-9208 

Phoenix,  AZ  85004  (602)  271-8105 

CENTRAL  NEWSPAPERS,  INC. 

THE  INDIANAPOLIS  STAR 

THE  MUNCIE  STAR 

THE  ARIZONA  REPUBLIC  VINCENNES 

THE  INDIANAPOLIS  NEWS 

THE  MUNCIE  EVENING  PRESS  THE  PHOENIX  GAZETTE  SUN-COMMERCIAL’ 

The  Arizona  Republic 


Susan  Bridges 

Son  Antonio,  Texas 

Texas  Christian  University 


Paul  R.  McGinn 

New  Orleans,  la. 

University  of  Notre  Dame 


Elizabeth  A.  Oakes 

Rockville,  Ind. 
DePouw  University 


Paula  Smiianich 

Salt  Lake  City,  Utah 

Utah  State  University 


R.  Scott  Taylor 

Provo,  Utoh 

Brigham  Young  University 


The  Phoenix  Gazette 
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Robert  W.  Donaldson 

Robert  E.  Preston 

Patricia  J.  Raffaele 

Victoria  M.  Stevens 

Dennis  L  Webb 

St.  Louis,  Mo. 

Centerport,  N.Y. 

McMurray,  Pa. 

Flint,  Mkh. 

Akron,  Ohio 

University  of  Missouri 

St.  Bonoventure  University 

Duquesne  University 

Akna  Co^ege 

University  of  Akron 

1’ 


NEWSPEOPLE  IN  THE  NEWS 


A  ONE-AAAN  EXHIBITION  of  photographs  by 
Gordon  N.  Converse  (left),  chief  photographer  of 
The  Christian  Science  Monitor,  is  being  seen  on  a 
university  tour  extending  into  1985. 

The  75-photograph  collection  titled  "All  Man¬ 
kind"  is  at  Columbia  University  through  November 
29,  and  will  be  at  the  University  of  Minnesota 
January  7-25  and  at  the  University  of  Missouri 
March  4-15. 

In  1 946  on  the  day  of  his  release  from  the  Navy, 
Converse  accepted  a  "temporary"  job  with  the 
Monitor  as  a  photographer — the  job  led  to  his 
appointment  as  chief  photographer.  Most  of  the 
exhibition  photographs  were  taken  during  his 
round-the-world  trips  for  the  Monitor. 


James  R.  Jones  III,  director  of 
affirmative  action  for  Gannett  Co., 
Inc.,  since  December  of  1980,  has 
been  named  vice  president/employee 
relations  and  will  be  responsible  for 
coordination  and  leadership  in  areas 
of  personnel  policy  and  practices, 
equal  opportunity,  employment,  col¬ 
lege  and  community  relations. 

From  1972  to  1980,  Jones  worked  as 
assistant  to  the  vice  president  of  per¬ 
sonnel  services  and  as  employment 
manager  at  Jersey  Central  Power  and 
Light  Company,  Morristown,  N.J. 

He  is  the  first  black  vice  president 
to  be  appointed  by  Gannett. 

* 

The  Associated  Press  has  made  the 
following  appointments  in  three 
domestic  bureaus: 

Kristin  Gazlay,  to  assistant  chief 
of  bureau  in  Dallas  where  she  has 
been  news  editor  since  April. 

Michael  L.  Bezdek,  news  editor 
in  New  Jersey,  to  news  editor  in 
Boston. 

Mark  R.  Peterson,  from  Kansas 
City  to  correspondent  in  charge  of  the 
St.  Louis  office. 


John  Mulroy  has  joined  the  com¬ 
munications  department  of  the 
Associated  Press  as  staff  executive 
for  international  communications. 
Mulroy  was  director  of  com¬ 
munications  at  Pan  American  before 
he  joined  AP. 

*  *  * 

Walter  P.  Nelson,  vice  president/ 
marketing  director  for  the  New 
Brunswick  (N.J.)  Home  News,  was 
promoted  to  senior  vice  president/ 
director  of  planning.  He  will  have 
responsibility  for  long-range  strategic 
planning  for  the  newspaper. 

*  *  * 

Cynthia  Velaszuez  has  been 
named  a  research  analyst  at  Sawyer 
Ferguson  Walker  Co.,  Inc.  She  was 
with  Time  magazine’s  information 
services  department. 

*  *  * 

Anthon  C.  Lunt,  a  staff  executive 
with  the  Association  of  National 
Advertisers,  Inc.,  for  20  years,  was 
elected  vice  president,  with 
responsibility  for  print  media  and  pro¬ 
motion  committee  activities  and  press 
relations. 


THOMPSON 

For  his  outstanding  reporting  on  Grenada,  be¬ 
fore  and  after  the  U.S  -led  invasion  in  1983, 
Morris  Thompson — Newsday’s  Latin  Ameri¬ 
can  bureau  chief — was  named  Journalist  of  the 
Year  by  the  National  Association  of  Black  Jour¬ 
nalists.  A  Harvard  graduate  and  former  edi¬ 
torial  writer  for  the  Miami  Herald,  Thompson  is 
based  in  Newsday’s  bureau  in  Mexico  City. 

Read  him  in  the 

Los  Angeles  Times- 
Washington  Post  News  Service 

1150  15th  St  NW  Washington.  DC  20071 
(202)334-6173 


Donald  J.  Brydon  a  senior  vice 
president  with  United  Press 
International,  has  retired  after  work¬ 
ing  in  10  bureaus  in  the  United  States 
and  Asia  during  a  career  that  spanned 
37  years. 

Brydon,  62,  plans  include  starting 
his  own  newspaper  consultancy  busi¬ 
ness  based  in  New  York  City.  It  will 
operate  as  a  division  of  Spicewood 
Enterprises,  Inc.,  a  management  ser¬ 
vices  company  Brydon  has  headed 
for  several  years. 

Brydon  joined  UPI  in  1947  in  St. 
Louis  and  went  on  to  serve  as  repor¬ 
ter,  editor,  sales  executive,  division 
manager  and  general  sales  manager. 

He  was  general  news  editor  and 
later  general  manager  of  the  Asia- 
Pacific  division,  supervising  much  of 
the  early  coverage  of  the  Vietnam 
War  in  the  60s. 

♦  ♦  * 

Fred  S.  Hoffman,  a  longtime  Pen¬ 
tagon  correspondent  for  the  Associ¬ 
ated  Press,  became  the  deputy  assis¬ 
tant  secretary  of  defense  for  public 
affairs  on  November  27.  Hoffman  will 
serve  as  the  principal  deputy  to 
Michael  1.  Burch,  the  chief  Pentagon 
spokesman. 

Hoffman,  61,  a  journalist  nearly  40 
years,  has  built  a  reputation  for 
accuracy  and  reliability  during  24 
years  on  the  Pentagon  beat.  He  often 
has  been  sought  out  by  military  public 
affairs  officers  who  need  information 
to  answer  other  journalists’  ques¬ 
tions. 

*  *  * 

Madeleine  Kumn,  who  was 
elected  by  Vermont  voters  as  the 
state’s  first  woman  governor  on 
November  6,  at  one  time  was  a  repor¬ 
ter  for  the  morning/Sunday  Burlin}’- 
ton  (Vt.)  Free  Press.  She  is  a  former 
lieutenant  governor  of  Vermont. 
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MILTON  RICHAAAN,  veteran  sports  columnist  and  edi¬ 
tor,  has  been  named  senior  editor/sports  for  United  Press 
International.  He  becomes  the  eleventh  newsperson  in  the 
company  to  hold  the  title  and  the  first  in  the  sports  field. 

The  new  assignment  enables  Richmon  to  devote  his  time 
exclusively  to  covering  the  stories  and  writing  the  columns 
that  have  made  his  byline  known  to  readers  across  the 
country  for  40  years.  Most  recently  he  has  served  as  sports 
editor  for  UPl. 

He  was  a  minor  league  baseball  player  before  joining 
UPl  in  1 944.  In  addition  to  baseball— his  beat  specialty — 
Richman  has  covered  all  sports  extensively.  His  column, 
"Today's  Sports  Parade,"  runs  five  day  a  week. 


Inter-American 
prizes  awarded 

Journalists  in  Trinidad  and  Grena¬ 
da  and  the  Latin  America  bureau  chief 
of  ABC  News  received  the  1984  Maria 
Moors  Cabot  Prizes  at  Columbia  Uni¬ 
versity  during  an  academic  convoca¬ 
tion  in  New  York  City  November  8. 

The  awards  for  distinguished  con¬ 
tributions  to  the  advancement  of 
Inter-American  understanding,  went 
to: 

Kenneth  Gordon,  managing 
director  of  the  Trinidad  (W.l.) 
Express', 

Alister  and  Cynthia  Hughes, 
publishers  of  the  Grenada  (W.l.) 
Newsletter,  and 

Frank  N.  Manitzas,  chief  of  the 
Latin  America  News  Bureau  of  ABC 
News,  Coral  Gables,  Fla. 

Three  special  citations  went  to  the 
following: 

Harold  Fitz-Herbert  Hoyte,  found¬ 
er  and  publisher  of  The  Nation,  Bar¬ 
bados,  W.L; 

National  Public  Radio  as 
exemplified  by  the  work  of  William  E. 
Buzenberg,  foreign  affairs  corres¬ 
pondent;  and 

John  Hoagland  (posthumously), 
Newsweek  magazine  photographer. 

The  Prize  winners  received  Cabot 
gold  medals  and  a  $1,000  honorarium 
each.  The  Trinidad  Express,  Grenada 
Newsletter  and  ABC  News  received 
silver  plaques. 


Aeros  Hoagland,  15,  accepted  the 
posthumous  citation  for  his  father, 
who  was  killed  while  on  assignment  in 
El  Salvador. 

Gordon  led  the  call  for 
establishment  of  the  Caribbean  News 
Agency  in  1972  against  opposition  of 
local  and  foreign-owned  news  asso¬ 
ciations  and  was  the  agency’s  chair¬ 
man  from  its  founding  in  1975  until 
earlier  this  year.  He  served  as  presi¬ 
dent  of  the  Caribbean  Publishers  and 
Broadcasters  Association  and 
initiated  establishment  of  the  Carib¬ 
bean  Press  Council. 

Alister  and  Cynthia  Hughes  are  the 
first  husband  and  wife  team  to  win  the 
award.  They  have  been  at  the  jour¬ 
nalistic  forefront  on  Grenadian 
events,  including  reporting  the 
execution  of  Prime  Minister  Maurice 
Bishop  of  Grenada  during  a  military 
revolt  in  1983.  They  filed  stories  on 
revolutionary  events  as  a  team  to 
news  agencies  and  newspapers  out¬ 
side  Grenada. 
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Executive  promotions  at  the  Palm 
Beach  Post  and  Evening  Times  and 
subsidiary  companies  include  the 
following: 

Scott  Youngberg,  to  vice  presi¬ 
dent  and  general  manager  of  the  Flor¬ 
ida  Penny  saver  from  general  manager 
of  the  Delray /Boynton  Beach  News 
Journal. 

John  Delia,  to  publisher  of  the 
News  Journal  from  co-op  advertising 
manager  of  the  Post  and  Evening 
Times. 

Mary  Johnson,  to  co-op  advertis¬ 
ing  manager,  succeeding  Delia.  She 
has  been  a  sales  representative  in  the 
department. 


Norman  F.  Stainthorpe  Jr.  has 
been  named  account  executive  at 
John  Blair  Marketing  and  will  work 
out  of  the  New  York  office.  Most  re¬ 
cently  he  was  with  Armstrong  World 
Industries. 


Partners  with  Winners  in  the  Internationa!  E  &  P/INPA  Awards, 
5ofthelast6years. 


n  Ronald  M  Mulder  Frederick  P.  Currier  Dick  Hare 

j  Andrew  J.Morri^n  Barbara  E.  Bryant  Jdhn  McDonald 


(/^)  Market  Opinion  Research 

550  Washington  Blvd.  •  Detroit  Michigan  48226  •  (313)  963-2414 


John  A.  Park  Jr. 


Expertise  and  Reliability 
For  Owners  Considering 
Sale  of  Daily  Newspapers 


(919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27619 
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Decline  of  ad  dollar  importance 


As  retail  marketing  strategies  con¬ 
tinue  to  change,  newspapers  will  have 
to  rely  on  circulation  dollars  for  more 
and  more  of  their  revenue,  consultant 
Christine  D.  Urban  says. 

In  a  recent  speech  before  the  annual 
convention  of  the  Institute  of  News¬ 
paper  Controllers  and  Finance  Offic¬ 
ers,  the  president  of  Sharon,  Mass.- 
based  Urban  &  Associates  said 
advertising  will  provide  less  and  less 
of  newspaper  revenues  as  the  years  go 
on. 

“That  wonderful  circular  world  of 
readers-give-you-advertisers;  give- 
you-re venue ;  gi ve-you-more-readers 
is  beginning  to  break  down,”  Urban 
said. 

In  its  place,  she  said,  would  come  a 
financial  environment  in  which 
circulation  and  advertising  will  each 
account  for  roughly  half  of  a  paper’s 
revenues. 

“Readers  will  have  to  spend  more 
for  the  paper,”  Urban  said  flatly. 

At  the  same  time,  newspapers  will 
no  longer  be  able  to  force  advertisers 
to  pay  for  more  readers. 

“We  have  always  assumed  that 


Editor  of 
the  Year 

The  National  Press  Foundation  an-  I 
nounces  a  new  $5000  annual 
award  to  an  editor — at  any  level — 
of  a  newspaper,  periodical  or 
newsletter  for  significant  journal¬ 
istic  achievement. 

The  judges  will  look  for  imagina¬ 
tion,  professional  skill  and  ability 
to  motivate — the  qualities  that  pro¬ 
duce  excellence. 

Presentation  at  Annual  Awards 
Dinner  February  28  in  Washing¬ 
ton,  D.C. 

Written  nominations  for  1984 
must  be  received  by  December  15. 
For  details: 

Editor  of  the  Year 
National  Press  Foundation 
National  Press  Building 
Washington,  D.C.  20045 


circulation  performance  and  advertis¬ 
ing  success  are  intrinsically  linked,” 
Urban  said. 

“I  think  by  the  end  of  the  1980s  —  if 
it’s  not  in  force  right  now,  but  I’ll  be 
conservative  and  say  by  the  end  of  the 
’80s  —  you’re  going  to  see  that  link 
broken.  You’re  going  to  increase  your 
circulation  and  not  be  able  to  extract 
more  revenue  from  the  advertisers.” 
The  reasons  for  all  these  changes. 

Readers,  she  said,  will 
be  willing  to  pay  more  for 
thinner  papers  because 
the  news  content  has 
been  improving 
considerably. 

Urban  said,  are  the  same:  Retailing 
has  changed  and  other  advertising 
media  have  adopted  much  more 
quickly  than  newspapers. 

Mass  retailers  dominate  the  mar¬ 
ket,  and  make  their  decisions  far  from 
the  local  newspaper.  Urban  said.  And 
at  the  same  time,  free  circulation  pap¬ 
ers,  direct  mail,  cable  tv  and  other 
competitors  have  been  able  to  offer 
deeper  market  penetrations  or  more 
demographically  targeted  advertising 
than  have  newspapers. 

That,  in  turn,  has  blurred  the  line 
between  paid  circulation  products 


and  free  circulation  products.  Urban 
argued. 

“If  I’m  in  a  TMC  program,  whether 
zoned  or  not,  I  don’t  think  it  would 
matter  to  me  whether  a  little  more  was 
paid  circulation  and  a  little  less  was 
given  away,”  she  said. 

The  rise  of  sophisticated  shoppers 
—  “Our  competitors  are  not  schlocky 
blue  suede  shoe-types,  but  growing  in 
corporate  power,”  she  said  —  have 
forced  newspapers  to  market  them¬ 
selves  more  like  a  commodity  than  a 
“value-added”  product. 

Faced  by  these  challenges,  news¬ 
papers  have  reacted  slowly  and  arro¬ 
gantly,  she  charged. 

“This  is  not  an  industry  known  for 
its  tremendous  forward-looking 
thinking,”  she  said. 

Still,  Urban  said  she  is  confident 
about  the  future  of  newspapers. 

Readers,  she  said,  will  be  willing  to 
pay  more  for  thinner  papers  because 
the  news  content  has  been  improving 
considerably. 

And  newspapers  are  showing  an 
increasing  willingness  to  market 
products  like  TMC  shoppers  even  if 
they  cut  into  profit  margins,  the  con¬ 
sultant  said. 

“Publishers  are  starting  to  think  in 
terms  of  cannibalization,”  Urban 
said.  “If  a  product  steals  margins 
from  a  newspaper,  it’s  okay  because 
at  least  someone  else  isn’t  getting  (the 
market).  Cannibalization  is  not  a  good 
thing,  but  is  far  better  than  being  eaten 
by  another  species  —  and  at  least  we 
get  the  protein.” 


Life  Underwriter  Associations 
Source  of  Timely  Information 
About  Life  and  Health  Insurance 

The  National  Association  of  Life  Underwriters  (NALU)  was  founded  in  1 890 — 
and  today  is  the  largest  and  oldest  organization  of  its  kind  in  the  world.  Its 
128,(XX)  locally-affiliated  members  are  skilled  career  salespersons  of  life  and 
health  insurance  and  other  financial  services. 

These  professionals — and  their  federation  of  local,  state  and  national  associ¬ 
ations — are  committed  to  high  standards  of  ethical  conduct;  continuing  profes¬ 
sional  learning;  attentive  service  to  clients;  informed  participating  citizenship;  and 
dissemination  of  timely  and  accurate  information  to  consumers. 

Our  individual  and  collective  goal  is  "financial  wellness"  for  those  we  serve. 

NALU  and  its  member  state  and  local  associations  welcome  opportunities  to  tell 
the  newsworthy  story  of  life  and  health  insurance  and  of  life  underwriters  to  and 
through  the  media. 


The  National  Association  of  Life  Underwriters 

1922  F  Street  NW,  Washington,  DC  20006 
(Public  Relations  Department  202-331-6030) 
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Reporter’s  kidnapping  questioned 

Police  cast  doubt  on  story 


Gloomy  Message 

(Continued  from  page  11) 


“You  don’t  find  in  this  White 
House  very  many  ieakers,’’  he  said. 
“In  fact,  in  this  White  House,  you’li 
occasionaily  find  that  a  ieak  is  being 
aggressiveiy  traced  down. 

“(The  poiicy)  is  very  successful  in 
that  you  find  that  even  the  best- 
sourced  reporter  —  I  would  cite  my 
friend  (Washington  Post  reporter) 
Lou  Cannon  —  doesn’t  get  the  kind  of 
stories  the  White  House  doesn’t  want 
him  to  get,’’  Williams  said. 

Against  this  determined  attack  on 
access,  the  panelists  said,  the  White 
House  press  corps  is  virtually  power¬ 
less. 

“You  write  a  story  about  the  amaz¬ 
ing  media  management  machine  the 
Reagan  administration  has,  and  then 
what  do  you  do  next?’’  the  Los 
Angeles  Times’  Ostrow  said. 

Most  frustrating,  the  reporters 
said,  is  the  feeling  that  the  public  does 
not  care,  and  sees  the  struggle 
between  the  press  and  administration 
as  little  more  than  a  game. 

Much  more  is  at  stake,  Williams 
said. 

“When  the  true  reasons  for 
decisions  are  hidden,  when  the  people 
are  not  sure  what  is  going  on  in  the 
Oval  Office — I  think  that  is  a  real  loss 
for  democracy,’’  he  said. 

Amid  the  panel’s  gloomy  assess¬ 
ments,  the  occasional  humor  tended 
to  be  of  the  gallows  variety. 

“There  is  one  bright  note,’’  USA 
Today’s  Monahan  wrote  in  a  speech 
she  could  not  finish  because  of  a  cold. 
“Because  of  his  age  and  because  he  is 
an  actor  and  not  a  lawyer,  Ronald 
Reagan  won’t  be  nominated  for  the 
(U.S.)  Supreme  Court  when  his 
administration  is  over,’’  she  said. 
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By  M.L.  Stein 

A  Los  Angeles  Herald  Examiner 
reporter’s  account  of  being  kidnap¬ 
ped  led  to  strained  relations  recently 
between  the  newspaper  and  police, 
who  cast  some  doubt  on  the  news¬ 
man’s  story. 

Herald  Examiner  editor  Mary 
Anne  Dolan  termed  the  reporter,  Tim 
Carlson,  “a  victim  of  his  own 
victimization’’  and  Carlson  himself 
commented:  “Now  I  know  a  little  of 
what  it’s  like  to  be  a  rape  victim 
whose  story  is  put  on  trial  by  police.’’ 

Carlson  told  police  and  his  paper 
that  his  ordeal  began  shortly  after 
midnight  November  5,  while  he  was 
covering  a  murder  in  Los  Angeles’s 
Hyde  Park  section. 

He  said  Dennis  Lee  Higgins,  a  wit¬ 
ness  at  the  scene, approached  him  and 
said  the  murder  victim,  Maxine  Cal- 
bert,  had  been  shot  because  she  had 
failed  to  pay  a  drug  debt. 

The  26-year-old  man  also  indicated 
he  knew  more  about  the  dope 
operation  and  offered  to  share  his 
knowledge  with  the  reporter,  Carlson 
recalled.  Carlson  admitted  he 
couldn’t  resist  the  chance  of  getting  a 


good  story. 

Higgins,  according  to  Carlson, 
joined  him  in  the  newsman’s  car, 
where  he  rambled  about  a  $2  billion 
drug  racket  he  ran  in  the  neighbor¬ 
hood.  Then,  Carlson  recounted,  the 
man  became  nasty  and  demanded 
money  for  the  full  story. 

When  Carlson  explained  that  the 
Herald  Examiner  does  not  pay  news 
sources,  Higgins,  he  said,  became  en¬ 
raged  and  retorted: 

“You  don’t  understand.  I’ve  done 
some  terrible  things  ...  I  need  $150 
for  this  story  .  .  .  I’ve  got  a. 45  and  if  I 
don’t  get  the  money,  I’m  going  to 
blow  your  head  off.’’ 

Higgins  indicated  the  gun  was  in  an 
overnight  bag  by  his  side,  Carlson  re¬ 
ported.  The  reporter  said  he  never 
saw  a  gun  during  his  ordeal,  but 
believed  it  might  be  there. 

What  followed,  Carlson  related, 
was  a  wild,  scary,  seven-hour  ride 
during  which  the  reporter  gave  him 
$20  from  his  pocket  and  twice  drew  a 
total  of  $160  from  his  bank  account  by 
means  of  automatic  teller  machines  to 
meet  Higgins’  demands. 


(Continued  on  page  36) 


When  the  subject  is 
rail  freight,  call 
this  line  before  you 
write  one. 

202«35-955S 


This  press  hotline  is  presented  by  the  rail  supply  companies  of  the  American  Railroad  Foundation. 

^American  Railroad  Foundation 
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strike  shuts  down  San  Juan  Star  —  a  Scripps-Howard  daily 


A  strike  by  Newspaper  Guild 
members  has  shut  down  the  San  Juan 
Star,  an  English  language  daily  own¬ 
ed  by  Scripps-Howard. 

The  Guild,  which  struck  on  Oct.  14, 
represents  220  of  the  Star’s  250  em¬ 
ployees  and  covers  all  departments  of 
the  newspaper. 

The  main  issues  in  the  strike  are 
wages  and  the  Star’s  proposal  that  the 
contract  expire  in  April  rather  than  on 
Oct.  1. 

John  Zerbe,  general  manager  of  the 
Star,  said  the  newspaper’s  latest  wage 
proposal  called  for  a  freeze  in  the  first 
year  and  an  increase  of  4%  in  the  next 
two  years.  The  five-year  top  mini¬ 
mum  for  Guild  employees  is  currently 
$383.37  a  week.  However,  Zerbe  said 
there  was  also  an  “off-scale”  wage 
increase  that  brought  the  minimum  up 
to  $389.50. 

“All  of  the  other  newspapers  (in 
San  Juan)  have  spring  expiration 
dates,”  Zerbe  said.  “November  and 
December  are  the  busiest  times  of  the 
year.  The  winter  months  through 
April  are  fairly  dead.” 

The  Star’s  latest  offer  also  wants  to 
hold  fringe  benefits  “the  same,” 
although  the  newspaper  and  Guild  are 


disagreeing  over  which  medical 
insurance  carrier  should  be  used, 
Zerbe  said. 

The  Guild  has  agreed  to  study  the 
Star’s  proposals  but  has  yet  to  reply, 
Zerbe  said. 

Five  days  before  the  strike  began. 
Guild  members  rejected  a  proposal 
for  a  one-year  pact  calling  for  an  $  1 1  a 
week  increase,  minus  the  cost  of  any 
improvements  in  fringe  benefits.  The 
Guild  members  also  had  rejected  the 
Star’s  original  offer  calling  for  no  eco¬ 
nomic  improvements  in  the  contract. 

One  of  the  problems  with  the  nego¬ 
tiations,  Zerbe  remarked,  is  that  the 
Guild  has  not  made  a  definite  wage 
proposal  of  its  own. 

“They  want  more  money,  but  they 
never  did  give  us  any  proposal  to 
work  with.” 

He  noted  that  in  a  “last  minute 
effort”  to  avert  a  strike,  the  Star  pro¬ 
posed  a  4%  increase  in  the  first  year 
with  a  “wage  reopener”  for  Oct.  1, 
1985.  The  wage  offer  was  increased 
again  to  5%,  but  with  the  wage 
reopener  date  “rolled  back’’  to 
February,  1986,  Zerbe  said. 

One  of  the  reasons  for  making  that 
“last  minute”  offer,  Zerbe  said,  was 


that  the  newspaper  wanted  to  contin¬ 
ue  benefitting  from  its  high  volume  of 
political  ads. 

The  Guild  said  it  would  accept  the 
wage  proposal  if  it  were  for  a  12- 
month  contract,  according  to  the 
Guild  Reporter. 

The  general  manager  said  the  Star’s 
wage  scales  are  “far  and  away  the 
highest”  for  San  Juan’s  three  news¬ 
papers.  He  said  the  Star’s  scale  is 
“$70  ahead  of  El  Mundo."  The  other 
newspaper  is  El  Vocero. 

When  the  strike  began,  the  Star 
notified  the  Guild  in  writing  that  it  was 
terminating  all  terms  and  conditions 
of  the  contract,  said  Zerbe. 

The  Guild  filed  an  unfair  labor  prac¬ 
tices  complaint  with  the  National 
Labor  Relations  Board,  saying  the 
company  had  failed  to  give  proper 
notice  of  the  termination. 

However,  the  NLRB  rejected  the 
complaint,  Zerbe  said. 

Though  the  Star  has  claimed  eco¬ 
nomic  hardship  in  its  negotiations, 
Zerbe  said  the  strike  does  not  threaten 
the  existence  of  the  newspaper. 

“We  hope  to  be  back  in  publication 
in  a  couple  of  weeks,”  he  said. 


CHRISTMAS  IS 
A-COMIN’..- 

Seeking  an  unusual  gift  k|ea 
for  a  newspaper/media  colleague? 


MEDIA  HISTORY  DIGEST,  a  quarterly  professional  jour¬ 
nal  dealing  with  the  history  of  mass  media  makes  interest¬ 
ing,  entertaining  reading. 

Contents  include: 

•  Media  humor 

•  On-going  series  on  presidents  and  the  press 
e  International  articles 

e  Historical  profiles  on  media  giants 
e  Book  reviews 

e  Guest  editorials  by  leading  media  historians 

Anyone  and  everyone  involved  in  this  vast  communica¬ 
tions  business,  ;'  .  ,  from  ^editors  to  broadcasters  .  .  . 
frorhTti^ory  buffs  to  industry  suppliers  can  partake  in  our 
heritage  reading^^  HISTORY  DIGEST. 

Orlldr  now  toy  a  spedal  Christmas  Gift  subscription. 
You’ll  be  remembered  ttiroughout  the  year! 

Rates:  $T0  a  year,  U.S.  and  Canada. 
All  other  countries,  $15  a  year. 

Mail  coupons  to:  Editor  &  Publisher 

West  19th  Street,  New  York,  N.Y.  10011 

32 


Yes!  Please  send  MEDIA  HISTORY  DIGEST 
gift  subscriptions  to: 

Name _ 

Company  Name _ 

Address _ 

City _ State _ Zip  _ 

Name _ 

Company  Name _ 

Address  _ 

City _ State _ Zip  _ 

Name _ 

Company  Name _ 

Address _ 

City _ State _ Zip - 


MEDIA  HISTORY  DIGEST  subscription  rates  for 
one  year:  $10.00  U.S.  and  Canada 

My  name _ 

My  titie _ 

My  Company _ 

Nature  of  Business - 

Address _ 

City - State _ Zip  _ 

□  Home  Address  □  Office  Address 

□  Check  enclosed  □  Bili  me  Biii  my  company 

EDITOR  &  PUBLISHER  for  November  24,  1984 


The  Los  Angeles  Times  Syndicate 

Welcomes 


Enna  Bombeck 


Beginning  April  1,  198S,  Erma 
Bombeck,  who  has  been  called  the 
most  popular  non-fiction  writer  in 
America  today,  will  join  the  Los 
Angeles  Times  Syndicate. 

We  are  pleased  that  Erma,  whose 
popularity  is  at  an  all-time  high,  has 
decided  to  join  the  Times  Syndicate. 
Her  readers  are  your  readers,  and 
her  column  for  more  than  a  decade 
has  helped  newspapers  across  the 
country  attract  millions  of 
thoughtful  new  readers.  They  turn 
to  Erma  for  advice,  counsel  and  an 
easy  way  to  laugh  as  they  try  to 
cope  with  daily  life. 

Following  aie  a  few  facts  you 


may  know  about  Erma  Bombeck: 

•  She  is  read  in  more  than  900 
newspapers  around  the  world; 

•  Her  most  recent  book.  Mother¬ 
hood  the  Second  Oldest  Profession, 
has  sold  nearly  1  million  hardcover 
copies  and  was  on  most  best-seller 
lists  for  more  than  a  year; 

•  In  the  United  States  alone  she  has 
sold  more  than  10  million  books; 

•  In  1980,  The  New  York  Times 
compiled  a  list  of  the  top  10  best¬ 
selling  books  for  the  entire  decade 
of  the  ’70s,  and  she  was  the  only 
one  with  two  books  on  that  list; 

•  She  is  a  regular  commentator  on 
“Good  Morning  America”; 


•  Earlier  this  year  she  was  featured 
as  a  TIME  cover  story  called  “How 
Erma  Copes”;  and, 

•  This  month,  in  a  readers’  poll 
published  in  US,  she  was  voted 
America’s  Most  Popular  Non- 
Fiction  Writer. 


Cos  Angeles  Sxmes 

SYNDICATE 


Erma  Bombeck  and  the  Los  Angeles  Times  Syndicate. 
A  Winning  Combination. 


NEWS/TECH 


Major  expansion  for  Fort  Worth  Star-Telegram 


The  Fort  Worth  (Tex.)  Star-  ' 
Telegram  has  initiated  plans  for  a  new 
printing  and  distribution  center  to  be 
located  seven  miles  south  of  its 
present  downtown  location  on  Inter¬ 
state  20. 

Site  preparation  began  last  month 
and  the  first  off  press  production  is 
targeted  for  July,  1986. 

The  new  facility  will  be  located  on 
40  acres  on  the  south  side  of  Interstate 
20  about  one-half  mile  west  of  Inter¬ 
state  35  West.  The  northernmost  por¬ 
tion  of  the  site  is  within  the  city  limits 
of  Forth  Worth,  but  most  of  the  prop¬ 
erty,  including  that  on  which  the  facil¬ 
ity  will  be  located,  is  in  Edgecliff  Vil¬ 
lage. 

The  printing  and  distribution  center 
will  be  approximately  250, 0(X)  square 
feet.  There  will  also  be  a  distribution 
and  maintenance  facility  of  about 


15,000  square  feet  which  will  be 
separate  from  the  main  building,  fac¬ 
ing  the  truck  dock. 

The  Star-Telegram  has  signed  an 
order  with  Goss  Newspaper  Prod¬ 
ucts,  Graphic  Systems  Division  of 
Rockwell  International  to  purchase 
39  units  of  Goss  Headliner  offset 
presses.  The  four  presses  will  be  con¬ 
figured  in  two  parallel  lines.  Three 
will  have  nine  units  with  seven  color 
decks.  The  fourth  press  will  contain 
12  units  and  will  have  the  capability  of 
double  out  delivery. 

The  center  will  also  include  a  news¬ 
print  storage  area,  adjacent  to  a  rail¬ 
road  siding,  capable  of  storing  8,2(X) 
rolls  of  newsprint,  five  high;  plate 
making;  a  55,000  square  foot  mail- 
room;  a  16,0()0  square  foot  area  for 
storing  up  to  1,100  skids  of  incoming 
preprints;  12  truck  loading  positions; 


and  offices  for  the  circulation 
department,  production 
administration  and  certain  data  pro¬ 
cessing  functions. 

The  facility  is  situated  so  that  news¬ 
print  can  be  received  at  the  east  end  of 
the  lower  level  and  complete  news¬ 
papers  can  be  delivered  to  trucks  one 
level  higher  out  of  the  mailroom  on 
the  west  end.  It  has  been  designed  so 
that  future  expansion  can  take  place 
to  the  south  in  a  sensible  manner. 

The  engineering  and  architectural 
work  for  this  project  is  being  handled 
by  Chas  T.  Main,  Inc.  of  Boston.  The 
construction  manager  is  Gilbane 
Building  Company,  whose  regional 
office  is  in  Houston.  They  will  be 
coordinating  the  bidding  and  supervi¬ 
sion  of  the  subcontractors  involved, 
most  of  whom  will  be  from  the  local 


Denver  Post  plans  $28  million  plant  expansion 


The  Denver  Post  announced  it  is 
investing  $28  million  in  moderniza¬ 
tion  of  its  production  and  distribution 
facilities. 

“Advertising  reproduction  facili¬ 
ties  will  be  greatly  improved,”  said 
Tom  Clancy,  vice  president  of 
advertising. 

Highlighting  the  18-month  project 
will  be  the  installation  of  new  offset 
presses  in  a  plant  to  be  constructed  on 
a  42-acre  site  the  paper  owns  near  its 
offices,  Clancy  added. 

He  noted  that  press  modernization 
accounts  for  some  $11.6  million  of  the 


Database  firm 
goes  satellite 

DataTimes  will  offer  satellite  com¬ 
munications  services  to  newspapers 
using  its  national  library  network, 
DATATEK  Corp.  announced. 

DATATEK  has  signed  an  agree¬ 
ment  with  SATPAC,  a  partnership  of 
the  Associated  Press  and  Telcom 
General,  to  provide  faster  transmis¬ 
sion  speeds  than  traditional  packet¬ 
switching  networks. 

The  system  will  convert  satellite 
receiving  dishes  into  receiving  and 
transmitting  stations. 

It  will  help  DataTimes  customers 
lower  their  telecommunications  costs 


development  project. 

Clancy  said  plans  call  for  the 
immediate  purchase  of  a  specialty 
offset  press  for  printing  such  projects 
as  the  Sunday  television  magazine,  TV 
Week;  Contemporary,  the  Sunday 
lifestyle  section;  a  weekly  fashion 
section;  and  special  advertising  sec¬ 
tions. 

In  addition,  he  announced,  a  10- 
unit  press  line  will  be  installed  in  the 
new  building  early  in  1986.  The  press¬ 
es  will  be  Headliner  Goss  units. 

“This  investment  represents  the 


by  reducing  use  of  telephone  lines, 
Allen  Paschel,  vice  president  of 
DATATEK,  said. 

The  Seattle  Times  will  be  the  the 
first  DataTimes  customer  to  install 
the  SATPAC  link.  The  Dallas  Morn¬ 
ing  News,  Arkansas  Gazette  and 
Baton  Rouge  Advocate  and  State- 
Times  will  follow. 

DataTimes  uses  the  BASIS  library 
software  developed  by  Battelle  Soft¬ 
ware  Products  Center  in  Columbus, 
Ohio. 

DATATEK,  a  subsidiary  of  the 
Oklahoma  Publishing  Co.,  provides 
electronic  publishing  and 
development  of  newspaper  libraries 
around  the  the  globe,  including 
marketing  of  the  database 
information  to  businesses. 


first  phase  of  a  plan  for  growth  of  the 
Post,”  Clancy  declared.  "It  also 
represents  our  commitment  to  give 
readers  and  advertisers  the  highest 
quality  of  newspaper  service.” 

Work  on  the  117,000  square-foot 
complex,  which  will  include  a  70,(X)0 
square-foot  newsprint  warehouse, 
will  begin  in  spring,  1985,  Clancy  said. 

He  stated  that  eventually  all  print¬ 
ing  and  distribution  facilities  will  be 
moved  to  the  new  plant,  but  the  edito¬ 
rial  and  business  offices  will  remain 
downtown. 


Dow  Jones  forms 
computer 
advisory  board 

Dow  Jones  Information  Services,  a 
division  of  Dow  Jones  &  Co. ,  Inc .  has 
formed  an  Investment  Software 
Advisory  Board. 

The  board,  comprised  of 
executives  in  the  business  planning 
and  financial  industry,  will  provide 
guidance  and  recommendations  on 
computerized  investing  to  Dow  Jones 
Software  Publishing  group. 

Alan  Feuersten,  an  industry  con¬ 
sultant,  will  serve  as  board  chairman. 
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demographics  on  how  much  the  circulation  daily  newspaper. 

News'  channel  was  watched.  The  Headliner  Offset  web  offset 

The  news  going  across  the  screen  in  press  will  comprise  nine  press  units, 

Dallas  included:  five  color  halfdecks,  and  a  144-page 

•  A  digest  of  national-regional-local  3:2  double-delivery  Goss  Imperial 

news.  folder. 

•  A  digest  of  sports  reports.  The  order  also  includes  the  Goss 

including  local  high  school  games  on  Press  Control  System  (PCS)  and  Page 
weekends.  Area  Reader  (PAR),  and  nine  fully 

•  An  entertainment  guide.  automatic  Goss  Reel-Tension-Pasters 

“The  technology  of  electronic  (RTP)  to  provide  a  non-stop  supply  of 

information  delivery  is  ahead  of  con-  newsprint  to  the  printing  units, 
sumer  demand,”  Gaar  said.  The  Dallas  Times  Herald  currently 

As  to  the  News’  plans  for  the  fu-  operates  three  nine-unit  Goss  letter- 

ture,  the  marketing  director  said  the  presses  in  its  downtown  production 

metropolitan  daily  will  “continue  to  plant, 
monitor  the  whole  electronic  field.” 

PacePack  enters 
Dallas  dally  buys  I  pact  with  Wifag 

Goss  offset  press  PacePack  of  Warminster,  Pennsyl- 

”  vania  and  Engineering  Works  Wifag 

The  Dallas  Times  Herald,  a  news-  of  Berne,  Switzerland  have  signed  a 
paper  of  the  Times-Mirror  group,  has  preliminary  partnership  agreement, 
ordered  a  Goss  Headliner  Offset  The  agreement  represents  the  first 
press  manufactured  by  the  Graphic  step  in  establishing  a  joint  marketing 
Systems  Division  (GSD)  of  Rockwell  service  organization  for  Wifag  in 
International.  North  America. 

“We  have  ordered  the  Goss  Head-  PacePack,  established  in  1978,  ori- 
liner  Offset  press  as  the  first  step  of  a  ginally  manufactured  only  counter 
planned  modernization  of  our  press  stackers,  but  has  since  expanded  their 

facilities  and  expansion  of  our  capac-  products  to  enable  them  to  provide 

ity,”  said  Harold  Ruddle,  vice  presi-  complete  mailroom  systems  for  vir- 
dent  of  operations  for  the  355,000-  tually  any  size  newspaper. 


Publishers:  Applied  Printing  Technologies  Speaks  Your  Language— 

INCREASED 
AD  UNAGE 

That's  what  you'll  get  with 
Applied  Printing  Technologies' 
new  APT-ONE  total  newspaper 
system.  Your  ad-takers 
become  your  best  salespeople 
at  a  touch  of  our  unique 
key-prompt  system.  APT-ONE 
not  only  sets,  quotes  and 
bills,  but  contemporaneously 
defines  and  displays  detailed 
information  of  any  classi¬ 
fication  as  cues  to  your 
ad-takers. 

Think  of  the  increased  linage 
you'll  get  when  they  can 
suggest  including  any  option 
—for  any  car— for  any  year. 

All  at  the  touch  of  a  button. 


And  that's  just  one  example. 

Need  help  with  your  other 
operations?  Come  to  APT-ONE. 

Expandable,  newspaper-engineered 
programs  for  editorial- 
circulation— business  office. 

Whatever  you  need,  APT-ONE 
can  help  you.  At  a  cost  that  will 
bring  smiles  to  your  comptroller 
—and  black  to  your  bottom-line! 

Call  us  today.  Find  out  why 
your  tomorrow  should  be  with 
Applied  Printing  Technologies— 
and  the  new  APT-ONE  computerized 
key-prompt  system. 

At  Applied  Printing  Technologies 
We  Speak  Your  Language: 
Increased  Ad  Linage!! 


Applied  Printing  Technologies,  Inc. 

2595  Metropolitan  Drive 
Trevose,  PA  19047 
(800)441-9693 
In  PA,  (215)322-6576 

a  subsidiary  of  Delta  Data  Systems  Corp. 


Dallas  News  stops 
cable  experiment 

The  Dallas  Morning  has  dis¬ 
continued  an  experimental  link  with 
Warner-Amex  cable  television. 

Harold  Gaar,  marketing  director 
for  the  News,  described  the  trial  effort 
as  “a  cost-effective  way  of  getting 
your  feet  wet.” 

Gaar  said  there  were  three  goals 
that  the  News  sought  to  achieve  at  the 
beginning  of  the  year,  when  the 
experiment  began: 

1 .  The  development  of  expertise  in 
the  field  of  editing  information  elec¬ 
tronically.  “We  did  that.” 

2.  To  test  advertising  acceptance 
for  cable-text.  “We  found  there  was 
zero  advertising  to  be  garnered  from 
selling  cable  in  Dallas.” 

3.  To  test  the  promotional  value. 
“We  think  we  did  get  promotional 
value.” 

But,  said  Gaar,  “We  found,  as  did 
other  newspapers,  that  there  weren’t 
enough  ads  sold  to  cover  the 
expensive  overhead.” 

The  News  official  said  he  believed 
there  to  be  80,000  Warner-Amex 
houses  in  the  Dallas  cable  system,  and 
that  the  News  experiment  was  “one 
of  80  channels”  on  that  system. 

Gaar  said  it  was  difficult  to  collect 
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Reporter's  Kidnap 

(Continued  from  page  31} 


All  the  while  Higgins  was  free- 
basing  cocaine  and  appeared  to  be  los¬ 
ing  control  of  himself,  Carlson  said. 
He  described  Higgins  as  “desperate 
and  irrational.” 

At  one  point,  the  reporter  remem¬ 
bered,  his  alleged  captor  accused  him 
of  tipping  off  the  cops  when  a  police 
helicopter  beamed  its  searchlight  on 
Carlson’s  car.  He  threatened  to  blow 
the  reporter’s  head  off  if  police  cor¬ 
nered  him,  Carlson  recounted. 

Police  concluded  there  was 
insufficient  evidence  to  book  Higgins 
on  a  kidnapping  charge,  but  held  him 
on  an  old  burglary  warrant. 

Carlson  was  questioned 
extensively  by  officers  who,  the 
reporter  said,  seemed  unable  to  grasp 
the  potential  danger  of  his  situation. 

The  reporter  said  he  believed  Hig¬ 
gins  was  capable  of  killing  him  and  he 
was  determined  that  no  blood  be  shed 
—  his  or  Higgins’. 

“What  1  feared  most  was  a  collision 
between  the  police  and  this  guy  with 
me  in  between,”  Carlson  said  later. 

What  apparently  bothered  police 
was  the  fact  that,  at  one  point  in  the 
ride,  Carlson  was  dropped  off  on  a 
dark  street  but  didn’t  attempt  to  flee. 

Carlson  said  Higgins,  in  that 
incident,  told  him: 

“Don’t  do  anything  funny.  This  is  a 
test.  Don’t  do  anything  funny  or  I’ll 
hurt  you.”  He  then  drove  off  in  Carl¬ 
son’s  car. 

In  explaining  why  he  followed  or¬ 
ders,  Carlson  noted  that  he  was  in  an 
unfamiliar  black  neighborhood, 
possibly  a  gang  terrain.  Being  white, 
he  continued,  he  feared  he  might  be 
marked. 

Of  Higgins,  Carlson  added:  “He 
was  big,  he  was  fast  and  he  was 
threatening  to  kill  me.”  Moreover, 
Carlson  said  he  had  no  idea  of  when 


Higgins  would  return. 

“That’s  the  reason  I  didn’t  run,”  he 
said. 

Before  the  night  was  over,  Carlson 
said  he  also  was  allowed  to  phone  his 
city  desk  and  his  wife,  who  left  a  sup¬ 
posed  $20  ransom  and  sandwiches  at  a 
prearranged  spot.  Carlson  said  he 
persuaded  Higgins  not  to  pick  up  the 
bundle  to  avoid  a  possible  police 
stakeout. 

Eventually,  Higgins  forced  Carlson 
to  drive  him  to  the  city’s  San  Fernan¬ 
do  Valley  area,  where  he  was  freed, 
the  reporter  told  police. 


Carlson  was 

questioned  extensively  by 
officers  who,  the  reporter 
said,  seemed  unable  to 
grasp  the  potential 
danger  of  his  situation. 


Police  Lt.  Joe  Freia,  who  is 
supervising  the  investigation, 
indicated  there  were  holes  in  Carl¬ 
son’s  story  and  said  he  did  not  regard 
Higgins  as  a  “big  bad  guy”  despite  his 
reported  history  of  drug  problems  and 
the  burglary  charge. 

Lt.  Dan  Cooke,  a  Los  Angeles 
Police  Department  press  liaison  offi¬ 
cer,  stated,  “You  damn  well  better 
believe  we  had  reason  to  talk  of  dis¬ 
crepancies  (in  Carlson's  account).  It 
was  based  on  evidence  we  can’t  dis¬ 
cuss.” 

According  to  police,  Higgins  said 
Carlson  accompanied  him  voluntarily 
and  handed  him  cash  for  his  story. 

The  case  was  in  the  hands  of  the 
district  attorney’s  office  by  the  end  of 
the  week. 

The  Herald  Examiner  featured  the 
Carlson  story  on  Page  One  on  Nov.  6 
and  7  and  ran  a  front-page  wrap  on 
Sunday,  Nov.  1 1. 

Dolan  issued  a  statement  saying: 
“While  the  police  who  handled  Tim's 


case  during  the  seven  long  hours 
Monday  night  and  Tuesday  could  not 
have  been  more  helpful,  we  felt  the 
tenor  of  the  investigation  since  has 
been  to  cast  doubt  on  the  truth  of 
Tim’s  story.” 

Dolan  and  other  editors  declared 
flatly  that  they  were  standing  behind 
Carlson’s  version  of  the  episode. 

City  editor  Larry  Burrough  said, 
“We’re  backing  him  (Carlson) 
despite  what  the  LAPD  is  trying  to 
insinuate.” 

The  Sunday  Herald  Examiner 
piece  by  Rian  Maian  stated  that 
“Over  the  years,  LAPD  Chief  Daryl 
Gates  has  been  bitterly  and  vocally 
resentful  of  the  way  the  Herald 
Examiner  has  handled  some  police 
stories  ...” 

Lt.  Cooke  denied  any  hostility 
between  the  department  and  the  press 
or  that  an  attempt  was  being  made  to 
embarrass  Carlson.  But  he  added, 
“lots  of  people”  would  be  “thrilled 
and  excited  to  see  a  reporter  dis¬ 
credited.” 

Cooke  said,  however,  that  “any 
officer  who  did  that  would  find  him¬ 
self  before  a  trial  board.” 

Carlson,  a  Harvard  graduate  in  his 
30’s,  has  been  with  the  Herald 
Examiner  for  six  years.  In  addition  to 
taking  $180  from  him,  Higgins  also 
robbed  him  of  his  wedding  ring,  the 
reporter  said. 

In  response  to  police  questions 
about  his  failure  to  run  away  when  he 
apparently  had  the  opportunity,  Carl¬ 
son  said,  “I’m  not  Mr.  T.” 

“I  have  no  fear  that  my  credibility 
will  be  damaged  in  the  long  run,” 
Carlson  declared. _ 


Exit  poiis 

(Continued  from  page  16) 


not  only  a  television  news  issue. 

“1  noticed  election  night  that  the 
New  York  Times  name  was  on  the 
screen  at  CBS  .  .  .  Early  editions  of 
the  New  York  Times  said,  ‘Reagan 
Apparent  Winner'  —  before  all  the 
polls  closed.  I  don't  think  this  is  a 
television  issue,  it's  a  press  issue,” 
Pettit  said. 

In  any  case,  Pettit  said,  the  effect  of 
exit  polls  is  not  a  news  media  concern. 

“We  don't  measure  the  effect  of 
any  story  we  do,  do  we?”  he  told 
another  questioner.  “We  report 
‘without  fear  or  favor.'” 

However,  Pettit  did  not  defend 
NBC  News’  disclosure  of  the  full 
name  of  “Baby  Fae,”  the  infant  who 
received  a  baboon’s  heart  in  a  trans¬ 
plant. 

“At  some  point  one  would  have  to 
exercise  more  judgment  than  we  did 
on  that  one,”  Pettit  said.  “We  blew 
that  one.”  _ _ 


Today  it  should  be  a 
circulation-building, 
profit-generating 
activity— not  just 
"the  mailroom.  ” 


Ferag  automated  systems  add  exceptional 
flexibility  to  your  newspaper  product  and 
its  marketing  opportunities.  Readers  and 
advertisers  will  readily  respond!  Let  us 
show  you  this  route  to  higher  profit. 


'F'E'R'AG' 


KEYSTONE  INDUSTRIAL  PARK,  190  RITTENHOUSE  CIRCLE,  BRISTOL,  PA  19007  •  215/788-0892 
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Sure,  I’ll  convert  to  offset... 
when  I  can  afford  $10  million 
and  a  whole  new  pressroom. 


Don’t  think  offset. 

Think  flexography. 

Today's  flexography  by  Koppers  gives 
you  the  color  capability  of  offset,  at  a 
much  lower  cost. 

That's  because  Koppers  printing  tech¬ 
nology  uses  your  existing  letterpress 
frames.  It  can  be  installed  one  unit  at  a 
time,  so  conversion  is  painless  and  fast. 

You  won't  need  a  new  pressroom.  Re¬ 
training  can  be  done  right  in-house. 


Flexography  offers  other  built-in  econ¬ 
omies,  like  the  ability  to  print  on  lighter- 
weight  stock.  And  the  ability  to  slash 
your  printed  waste  and  keep  it  down. 

But  the  best  news  is  the  color  quality. 
Vibrant  colors  that  stay  clean  and  crisp 
without  critical  adjustment.  Deep,  rich 
blacks  without  smudging  and  print- 
through.  Advertisers  love  the  flex¬ 
ographic  product,  and  your  readers  . . . 
well,  they  won't  complain  any  longer 
about  ruboff  when  handling  your  paper. 


Not  if,  but  when  you're  ready  to  discuss 
converting  to  flexography,  write  or 
call  us. 

Web  Press  Department 
Koppers  Company,  Inc. 

Glen  Arm,  Maryland  21057 
301/592-5400 

KOPPERS 

Engineered 

Products 
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Waco  (Tex.)  daily  buys  six  TKS  press  units 


The  tVaco  (Tex.)  Tribune-Herald 
has  signed  an  agreement  with  Taft 
Equipment  Sales  Co.  (TESCO),  to 
purchase  six  Tokyo  Kikai  Seisakusho 
(TKS)  offset  press  units  and  install 
them  without  interrupting  the  day-to- 
day  production  of  the  newspaper  and 
other  products. 

The  installation  is  unique  because  it 
is  the  first  time  TESCO  and  TKS  have 
installed  the  M-72  press  on  a  staged 
basis  while  newspaper  production 
continues,  TESCO  President  Jim 
Price  said. 

The  TKS  units  will  replace  five,  15- 
year-old  Goss  Mark  II  letterpress 
units  at  the  Tribune-Herald,  which  is 
owned  by  Cox  Enterprises,  Inc.,  of 
Atlanta,  Ga. 

“What  is  unusual  about  this 
installation  is  that  it  will  be  in  two 


stages  so  that  the  Tribune-Herald  wii. 
be  in  operation  with  50%  of  its  capac¬ 
ity  at  all  times,”  Price  said. 

Two  units  of  the  Goss  press  will  be 
dismantled  and  replaced  by  three 
units  of  TKS  and  a  3:2  Folder  in  the 
first  phase  of  installation,  Tribune- 
Herald  publisher  Randy  Preddy  said. 
“For  four  months,  we  will  be 
operating  on  just  three  of  our  existing 
letterpress  units,”  Preddy  said. 

At  the  end  of  this  initial  phase,  the 
newspaper  will  switch  over  to  the 
three  units  of  offset  and  folder. 

The  Goss  “Y”  columns  will  be 
used  for  five  of  the  six  TKS  units.  The 
second  phase  will  encompass  the  dis¬ 
mantling  of  the  Goss  folder  and  the 
remaining  three  Goss  units  and 
replacing  them  with  TKS  units. 

“With  the  Tribune-Herald  having 


If  you  have  problems 
like  these: 


Limited  Mailroom  Space 
Expensive  Hand  Labor 
Can't  Meet  Deadlines 
Inserting  Bottlenecks 
Unhappy  Advertisers 
Irritated  Subscribers 


KANSA  has  solutions 


480  INSERTER 

Our  newest  inserter  that  has  received  a  fantastic  reception 
everywhere.  Inserts  from  a  4-page  to  a  128-page  jacket, 
from  single  sheets  to  large  advertising  supplements. 

The  "480"  handles  them  all!  Owners  are  raving  ■ 
about  this  well-designed,  well-built,  .  .  -  -  > 

simple-to-operate  unit.  Find  out  for 
yourself  why  the  "480  '  is  a  space- 
saver,  a  labor-saver  and  a  I 

money-maker!  I 


320  INSERTER 


QUADRACART 


Modular  design,  high  accuracy,  minimal  downtime  and 

e  built-in  operator  safety. 

A  3-station  unit  is  only 
12  feet  long  and  add- 
modules  are  only 
three  feet  each.  Reliability 
1^1  and  profitability  in 

I  I  one  package 


Provides  storage  or 
movement  for  about 
2.000  standard  half¬ 
fold  20-page  papers 
or  about  10,000  8- 
page  tabloids  The 
patented  quick- 
release  brake  holds 
the  cart  in  place 
as  It  pivots  a  full 
360  degrees. 


For  some  answers  to  your  problems,  contact 
KANSA  today.  One  of  our  professional  marketing 
representatives  can  point  the  way  to  a  more 
profitable  future  for  you. 


KANSA 

CORPORATION 


2  South  Commercial  /  P  O  Box  668 
Emporia.  Kansas  66601 
316-343-6700  /  TWX  910-740-1663 


only  one  pressline,  we  were  faced 
with  a  unique  situation,”  Price  said. 
He  credited  the  TKS  engineers  for 
coming  up  with  answers  for  the  prob¬ 
lem. 

“We  are  very  pleased  that  TESCO 
and  TKS  devised  this  gameplan  to 
keep  us  in  operation  every  day  while 
installing  the  offset  units,”  Preddy 
said. 

Installation  of  the  six  units,  four 
color  decks  and  3:2  folder  is  sched¬ 
uled  to  begin  in  January  1986,  with 
project  completion  estimated  for 
Sept.  15,  1986. 

New  York  Times 
adds  print  site 

The  New  York  Times  will  start 
printing  its  national  edition  this  spring 
at  the  plant  of  the  Lorain  (Ohio)  Jour¬ 
nal.  The  other  printing  sites  are  in 
Chicago;  Lakeland,  Fla.;  Torrance, 
near  Los  Angeles;  Walnut  Creek, 
near  San  Francisco;  and  Austin,  Tex. 

The  initial  press  run  of  the  New 
York  Times  at  the  Lorain  plant  will  be 
25,000  copies  for  the  weekday  edition 
and  50,000  copies  for  the  Sunday  edi¬ 
tion. 

Page  images  for  the  national  edition 
will  be  transmitted  to  Lorain  from 
New  York  by  satellite,  sim- 
ultaneously  with  their  transmission  to 
the  five  other  printing  sites.  Printing 
plates  will  then  be  made  at  the  plant. 

Distribution  to  such  major  cities  as 
Cleveland,  Columbus,  Detroit. Pitts¬ 
burgh  and  Toronto  will  be  by  truck. 

L.A.  Daily  News 
to  distribute  Parade 

The  Los  Angeles  Daily  News  will 
distribute  Parade  magazine  in  its  Sun¬ 
day  paper  effective  Jan.  6,  1985. 

“We  welcome  Parade  magazine  to 
our  ever-expanding  Sunday  line-up,” 
said  Daily  News  editor  Byron  Camp¬ 
bell. 

The  Daily  News’  168,000  circula¬ 
tion  will  increase  Parade’s  number  of 
distributing  newspapers  to  135  and  its 
weekly  circulation  to  25,153,000. 

Parade,  which  announced  recently 
a  cost-per-thousand  increase  of  6.9%, 
effective  with  the  Jan.  6  issue,  said  no 
CPM  increase  will  come  with  the 
addition  of  the  Daily  News. 

Cost  of  a  four-color,  full  page  goes 
from  $282,660  to  $284,500.  Black  and 
white  increases  from  $230,340  to 
$231,900. 
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Shop  Talk 

(Continued  from  page  52) 

few  women  who  hold  positions  as 
controllers  or  vice  presidents  of  fi¬ 
nance.  Men  still  keep  a  strong  hold  on 
the  top  positions  at  most  New  Jersey 
newspapers. 

The  operations  departments  of  our 
newspapers  fare  poorly  in  hiring  and 
promoting  women.  While  we  make  up 
a  large  percentage  of  composing  room 
staffing,  we  do  far  worse  once  the 
page  leaves  the  composing  room 
floor.  Few  and  far  between  are 
women  in  engraving;  fewer  still  in 
press  rooms. 

In  our  search  for  women  in  manage- 
ment  positions  in  operations 
departments,  we  found  some  at 
weeklies,  a  couple  at  small  dailies, 
almost  none  at  larger  dailies. 

Operations  has  always  been  a  male 
dominion  and  it  doesn’t  appear  the 
rule  will  change. 

There  is  more  flexibility  in  circula¬ 
tion,  particularly  in  customer  service, 
where  once  again,  the  “girls  in  cus¬ 
tomer  service,”  is  the  rule.  There  are 
women  holding  down  circulation  pro¬ 
motion  positions,  working  as  zone 
and  district  managers,  but  there  are 
limited  numbers  who  hold  titles  of 
circulation  director  and  above. 


And  then  comes  the  newsroom.  Of 
all  the  departments,  the  newsrooms 
are  doing  the  best  in  hiring,  training 
and  promoting  women.  Not  only  have 
women  long  been  a  permanent  fixture 
in  the  old  society  sections,  but 
they’ve  been  moving  out  of  brides  and 
engagement  re-writes  and  into  hard 
news  coverage  for  years. 

As  women  left  the  brides  for  the 
ranks  of  the  state  house  staff,  they 
began  moving  onto  the  copy  desks 
and  into  the  ranks  of  newsroom  mid¬ 
dle  management.  We  find  women  as 
department  editors,  not  only  in  fea¬ 
tures,  but  in  photo,  sports  and  on 
news  side. 

Yet  even  with  the  enormous  strides 
that  have  been  made  by  women  in 
newsrooms,  there  are  still  only  a  doz¬ 
en  women  in  the  United  States  who 
hold  the  title  executive  editor.  Of  a 
possible  3,350  directing  editors 
positions  in  the  U  .S . ,  women  hold  just 
over  250. 

Those  statistics  will  change.  There 
are  many  women  in  the  editorial  fast 
track  today.  As  assistant  editors,  they 
are  in  a  position  to  move  into  top 
positions  over  the  next  10  years  — 
and  they  will. 

The  changes  will  come  first,  as  they 
always  do,  at  weeklies  and  small  dail¬ 
ies.  The  major  newspaper  groups  will 
continue  to  promote  women  in  order 


to  maintain  their  EEOC  require¬ 
ments.  The  changes  will  come  most 
slowly  at  the  mid-size  dailies  at  which 
male  management  is  firmly  entren¬ 
ched. 

But  the  changes  will  produce  better 
newspapers.  Better  because  they  will 
better  reflect  the  demographics  of  our 
readers. 

We  cry  in  boardrooms  no  more 
often  than  our  male  counterparts 
throw  temper  tantrums  in  the  hall¬ 
ways.  We  are  here  to  stay. 


New  York  News 
hires  pr  firm 

The  New  York  Daily  News  has  re¬ 
tained  the  public  relations  firm  of  Bur- 
ston-Marsteller  to  help  spruce  up  its 
image. 

The  pr  firm’s  duties  involve  advis¬ 
ing  the  Daily  News  on  community  re¬ 
lations  matters,  including  how  to  deal 
with  a  readership  boycott  called  for 
by  a  group  of  black  ministers. 

The  ministers  have  been  organizing 
pickets  on  Mondays  in  front  of  the 
News  Building.  Burston-Marsteller 
intends  to  have  a  representative  on 
hand  at  those  times  to  talk  with  the 
pickets  in  an  attempt  to  improve  rela¬ 
tions. 
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Erma  Bombeck  will  switch  syndicates 

The  popular  columnist  is  moving  from  News  America  Syndicate 
to  the  Los  Angeies  Times  Syndicate  effective  next  Aprii 


By  David  Astor 

Erma  Bombeck,  one  of  the  most 
widely  read  columnists  in  America,  is 
moving  from  News  America  Syndicate 
to  the  Los  Angeles  Times  Syndicate 
effective  April  1 . 

The  “At  Wit’s  End”  writer  told 
E&P  that  her  new  LATS  contract  is 
for  three  years.  Bombeck  previously 
signed  three  five-year  contracts  with 
NAS,  which  was  formerly  known  as 
Field  Newspaper  Syndicate.  She  will 
continue  to  write  her  column  three 
times  a  week. 

“I’m  really  excited  about  the  new 
syndicate,”  Bombeck  declared.  “It’s 
like  a  new  marriage.” 

When  asked  if  Rupert  Murdoch’s 
purchase  of  Field  almost  a  year  ago 
was  a  reason  for  changing  syndicates, 
Bombeck  replied,  “Not  a  bit.”  She 
said  she  considered  re-signing  with 
News  America  (in  addition  to  weigh¬ 
ing  offers  from  several  other  syn¬ 
dicates)  before  choosing  LATS. 

NAS  president  Steven  Jehorek  said 
of  Bombeck:  “We  valued  our 
relationship  with  her  and  we’re  sorry 
to  see  her  go.”  He  added  that  NAS 
was  “very  proud”  of  the  way  the  “At 
Wit’s  End”  client  list  rose  from  150 
newspapers  in  1970  to  almost  750 


.V  ^ 


Erma  Bombeck 

today.  (LATS,  however,  places  the 
Bombeck  client  list  at  over  900  papers 
worldwide.) 

LATS  president  Willard  Colston 
said  “Erma  Bombeck’s  wit  and 
insight  have  endeared  her  to  millions 
of  newspaper  readers”  and  added 
that  his  syndicate  was  “proud  that  she 
has  selected  us.” 


Bombeck’s  books  have  had  over  10 
million  in  U.S.  sales.  Her  most  recent 
one.  Motherhood:  The  Second  Oldest 
Profession  (McGraw-Hill),  has  sold 
almost  a  million  hardcover  copies  and 
appeared  for  more  than  a  year  on 
bestseller  lists.  It  is  now  a  bestseller  in 
paperback.  Two  of  the  columnist’s 
seven  earlier  works — If  Life  Is  a  Bowl 
of  Cherries,  What  Am  I  Doing  in  the 
Pits?  and  Aunt  Erma’s  Cope  Book — 
were  among  the  top  10  best-selling 
books  of  the  1970s,  according  to  the 
New  York  Times.  No  other  author  had 
more  than  one. 

The  latest  effort  by  the  columnist, 
who  was  the  subject  of  a  Time 
magazine  cover  story  earlier  this 
year,  is  an  engagement  calendar 
called  Getting  Through  1985  with 
Erma  Bombeck. 

Bombeck — a  regular  commentator 
on  tv’s  Good  Morning  America  since 
1976 — began  her  journalism  career 
writing  obituaries  for  the  Dayton 
Journal  Herald.  In  1965,  she  started  a 
twice-weekly  column  for  that  paper 
that  was  soon  picked  up  by  the  old 
Newsday  Syndicate. 

The  University  of  Dayton  graduate 
resides  in  Arizona. 


Exhibition  ceiebrates  two  decades  of  ‘Peanuts’  on  tv 


Two  decades  of  “Peanuts”  tv 
shows  are  being  featured  at  New  York 
City’s  Museum  of  Broadcasting  until 
January  31.  They  will  then  become 
part  of  the  institution’s  permanent 
collection. 

The  exhibition,  entitled  “Charlie 
Brown — A  Boy  for  All  Seasons:  20 
Years  on  Television,”  was  kicked  off 
with  a  November  15  reception  at  the 
museum.  Among  those  speaking  were 

‘Wizard’  milestones 

“The  Wizard  of  Id”  has  reached 
two  milestones — it  is  now  20  years  old 
and  appears  in  1 ,000  newspapers.  The 
comic  by  Brant  Parker  and  Johnny 
Hart  is  distributed  by  News  America 
Syndicate. 


Robert  Roy  Metz,  president  and  chief 
executive  officer  of  United  Media  En¬ 
terprises  (parent  of  United  Feature 
Syndicate,  which  distributes  Charles 
M.  Schulz’s  34-year-old  “Peanuts” 
comic  to  over  2,000  papers); 
animator/director  Bill  Melendez  and 
producer  Lee  Mendelson,  who  work 
with  Schulz  on  tv  adaptations  of  his 
strip;  and  Andy  Rooney,  the  60  Mi¬ 
nutes  commentator  who  writes  a  col¬ 
umn  for  Tribune  Media  Services. 

The  exhibition  at  the  museum,  lo¬ 
cated  at  1  E.  53rd  St.,  showcases  the 
27  animated  “Peanuts”  specials 
made  since  1965 — some  of  which 
have  won  Emmy  and  Peabody 
awards.  Other  “Peanuts”  material 
featured  includes  Saturday  morning 
tv  episodes.  Ford  commercials,  and 
videotaped  interviews  with  Mendel- 


Charles  M.  Schulz 

son,  Melendez,  and  Schulz  (who 
turns  62  on  November  26). 

Mendelson  said  three  upcoming 
“Peanuts”  tv  specials  include  a  20th 
anniversary  show  on  CBS,  Snoopy’s 
Getting  Married,  Charlie  Brown,  and 
an  animated  version  of  the  You’re  a 
Good  Man,  Charlie  Brown  musical. 
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Chicago  Tribune  readers  comment  on  ‘Doonesbury’ 


The  C/»'ca/?o  rr//)MAie’ November  13 
ran  a  dozen  letters  about  “Doones¬ 
bury,”  with  some  readers  supporting 
and  others  criticizing  the  way  Garry 
Trudeau  satirized  the  Reagan 
administration  prior  to  the  pre¬ 
sidential  election. 

One  reader,  Helen  Bugbee,  wrote, 
“As  a  one-time  Republican,  now 
independent,  I  think  I’ve  discovered 
the  difference  between  the  two  major 


George  Driscoll  dies 

George  C.  Driscoll,  a  salesman  for 
King  Features  Syndicate  since  1951, 
died  November  9  after  a  long  illness. 
He  was  80. 


George  C.  Driscoll 

Born  in  Brooklyn,  N.Y.,  Driscoll 
began  his  newspaper  career  as  a 
paperboy  for  the  Olean  (N.Y.)  Times. 
He  then  worked  as  a  sportswriter  for 
that  paper,  sold  subscriptions  (while 
still  writing  sports)  for  the  Olean 
Herald,  sold  subscriptions  for  the 
Buffalo  Courier  Express,  and  became 
assistant  circulation  director  for  the 
Jamestown  (N.Y.)  Post  in  1929  and 
the  Harrisburg  (Pa.)  Patriot-News  in 
the  early  1930s. 

Driscoll  joined  the  Washington 
Post  in  1934  and  then  the  Ledger  Syn¬ 
dicate  in  1936. 

Rush  to  buy  column 

A  recent  Time  magazine  cover 
story  on  Judith  Martin  prompted  45 
newspapers  to  subscribe  to  her  “Miss 
Manners”  column  in  just  one  week. 
Thirty-six  of  the  45  signed  on  in  one 
day.  The  United  Feature  Syndicate- 
distributed  column  now  has  over  200 
clients. 

Marlette  gets  picked 

Cartoonist  Doug  Marlette  was  one 
of  271  people  selected  for  inclusion  in 
the  “1984  Esquire  Register  of  Out¬ 
standing  Americans  Under  Age  40” 
in  the  December  issue  of  Esquire 
magazine. 
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parties  at  last:  When  ‘Doonesbury’ 
lampooned  Democrats  in  power,  we 
all  laughed,  but  now  that  it’s  lampoon¬ 
ing  Republicans  in  power,  they  can’t 
take  it.  The  difference  seems  to  be 
that  Democrats  can  laugh  at  them¬ 
selves  while  the  Republicans  demand 
worship.” 

Another  letter-writer,  Henry  E. 
Larson,  stated,  “Having  been  a  read- 


Marlette  is  an  editorial  cartoonist 
for  the  Charlotte  (N  .C .)  Observer  and 
King  Features  Syndicate.  He  also  does 
the  “Kudzu”  comic — a  Jefferson 
Communications  property  distrib¬ 
uted  by  I'ribune  Media  Services. 

‘Beetle’  Is  the  victor 

Mort  Walker’s  “Beetle  Bailey” 
won  a  recent  Bridgewater  (N.J.) 
Courier-News  reader  comics  poll.  A 
total  of  647  of  the  over  8(X)  respon¬ 
dents  said  they  always  peruse  the 
King  Features  Syndicate-distributed 
strip. 

The  next  four  finishers  were 
Charles  Schulz’s  “Peanuts”  of 
United  Feature  Syndicate,  642;  Dik 
Browne’s  “Hagar  the  Horrible,”  637; 
Dean  Young  and  (now)  Stan  Drake’s 
“Blondie,”  631;  and  Walker  and 
Browne’s  “Hi  and  Lois,”  605.  The 
last  three  strips  are  from  King. 

When  asked  what  new  comics  they 
would  like  to  see,  Courier-News  read¬ 
ers  gave  the  most  votes — 368 — to  Jim 
Davis’  “Garfield”  of  United.  That 


er  of  the  Chicago  Tribune  for  47  years, 
1  sense  an  obligation  to  let  you  know 
how  disappointed  I  am  in  the  Tribune 
for  continuing  to  publish  ‘Doones¬ 
bury,’  a  sick  strip,  whose  main  objec¬ 
tive  appears  to  be  to  take  cheap  shots 
at  President  Reagan.  This  strip  is 
about  as  funny  as  smallpox  and  equal¬ 
ly  sickening.” 

“Doonesbury”  is  distributed  by 
Universal  Press  Syndicate. 


I 

strip  and  three  other  high  vote-  | 
getters — Bil  Keane’s  “Family  Cir-  j 
cus”  of  the  Register  and  Tribune  Syn¬ 
dicate,  Berke  Breathed’s  “Bloom 
County”  of  the  Washington  Post 
Writers  Group,  and  Gary  Larson’s 
“Far  Side”  of  Universal  Press  Syn¬ 
dicate — now  appear  in  the  Bridge- 
water  paper. 

‘Heloise’  and  decals 

Earl  Hamer,  a  90-year-old  Indiana 
resident  who  prints  decals  that  can  be 
placed  on  doors  to  alert  firefighters 
that  animals  are  inside,  received  over 
5,000  requests  for  his  stickers  when 
they  were  mentioned  in  “Hints  from 
Heloise.”  The  column  is  distributed 
by  King  Features  Syndicate. 

Odds  column  Is  five 

“Today’s  Line,”  the  daily  sports 
odds  column  distributed  by  the  New 
York  City-based  Columbia  Features, 
is  now  five  years  old.  The  feature  is 
compiled  by  American  Sports  Wire. 


Accu-Weather  can  significantly  enhance  your  “weather  credibility. 
Accurate,  precise  and  understandable  weather  is  the  advantage  we 
.  bring  to  newspapers  coast  to  coast. 


YOU  FORaOT  THE 
POTATO  CHIPS  FROM 
/\t)ETRO(T! 


SYNDICATES 


George  Haessler  does  ‘Reportraits’  and  ‘Giorgio’ 


George  Haessler  does  pen-and-ink 
drawings  of  various  celebrities  and 
then  asks  them  to  make  comments 
next  to  the  pictures.  He  calls  the 
finished  products  “Reportraits,”  and 
is  offering  them  via  his  Ultra  Features 
Syndicate. 

Haessler  has  done  “Reportraits” 
since  the  1940s,  with  past  subjects 
including  Duke  Ellington,  Robert 
Mitchum,  Carl  Sandburg,  Victor 
Borge,  Norman  Cousins,  Dr.  Linus 
Pauling,  Gloria  Swanson,  Tennessee 
Williams,  King  Vidor,  Leon  Uris, 
Steve  Allen,  Mary  Martin,  and  Helen 
Hayes.  (His  first  drawing  of  a  famous 
person  was  H.G.  Wells  in  1935 — 
when  Haessler  was  16.) 

Also  distributed  by  Ultra  is  Haess- 
ler’s  “Giorgio”  strip,  which  started  in 
1978.  Three  of  his  other  comic  crea¬ 
tions  are  “Ritzy  Rat,”  “Comutus,” 
and  “Taffy.” 

Doing  “Reportraits”  and  cartoons 
are  only  two  of  many  activities  for 
Haessler,  who  is  based  at  4216  Bishop 
Rd.,  Detroit,  Mich.  48224.  He  pub¬ 
lishes  the  weekly  Phase  Two  news- 


VEAL  SOUP  WITH  FINE 
NOODLES  FROM  eCNOA. 
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SAMOA  PISOSSATA 
01  CAPPONE  FROM 
TUSCANY  AND  LEPPE 
FROM  FLORENCE* 


A  BERSAMOTFROM 
THE  MEDITERRANEAN 
COAST  FOR  DESSERT! 


A  fine  dinner  served  by  Giorgio  ends  with  on  unexpected  order. 

paper,  which  showcases  his  features  ‘  ; — — 

(other  publications  carry  his  work  as 
well).  The  former  art  director  in  the 
Detroit  News  marketing  services 
department  also  runs  the  Concept 
Realizations  firm,  which  offers  pho¬ 
tography  and  other  creative  services. 

Haessler  holds  an  M.A.  degree  in 
philosophy  from  Michigan’s  Wayne 
State  University — and  has  amassed 
about  700  credit  hours  of  graduate 
studies  there.  His  huge  educational 
background  includes  courses  in 
Chinese  aesthetics,  medical  sociolo¬ 
gy,  Nietzsche,  medieval  history, 
symbolic  logic,  and  20th  century  Brit¬ 
ish  literature. 

— David  Astor  George  Haessler 


OLLAR$  AND  NON$EN$ 


by  Robert  Mankoff 


Business  concerns  weighing  you  down?  Well, 
lighten  up  with  DOLLARS  &  NONSENSE! 
Robert  Mankoff ’s  clever  and  contemporary 
panels  focus  directly  on  business  and  real 
estate  situations  that  your  readers  encoun¬ 
ter  every  day. 

Frequent  appearances  in  such  magazines 
as  The  New  Yorker  have  endeared 
Mankoff ’s  cartoons  to  thousands.  With  five 
comic  panels  a  week,  Mankoff  will  be  an 
entertaining  addition  to  your  business, 
editorial  or  comics  pages. 
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*'  se\.f-made  millionaire 


For  rates  and  information,  call  Brad  Bushell  toll  free  at 
1-800-221-4816  (in  New  York,  212-557-2333). 
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Classified  Advertising 


FEATURES  j 

available; 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  lOtnyear.  Cineman  Syndicate,  7 
Chapes  Court,  MiddItown  NY  10940; 
(91)  692-4572. 

ENTERTAINMENT 

CELEBRITY  INTERVIEWS,  movie  re- 1 
views,  “Around  Entertainment"  with 
photos.  Our  12th  year.  International 
Photo  News,  Box  2405,  West  Palm 
Beach  FL  33402. 

REAL  ESTATE 

HOUSE  CALLS-Houston  Post,  Miami 
Herald,  90  others.  6  national  awards; 
one  said  "concise,  entertaining,  wealth 
of  real  estate  knowledge,  solid  writing 
skills."  8th  year.  Edith  Lank,  Box 
18447,  Rochester  NY  14618;  (716) 
271-6230. 

HEALTH 

"CONSUMER  DRUG  FILE"  by  James 
Kehrer,  Ph  D.  and  Daniel  M.  Kehrer 
informs  readers  of  new  and  existing 
medications  that  will  affect  their  health 
and  their  lives.  It's  just  on  bi-weekly  col¬ 
umn  in  our  weekly  news  package  with 
others  on  childrens  health,  healthful 
travel,  fitness  and  dental  care.  Plus 
timely  news  and  features  on  health  and 
medicine.  Our  6,000  words  each  week 
come  to  you  by  mail  or  electronically  at  a 
remarkably  low  cost.  Send  for  a  sample 
or  free  trial.  Editor,  International  Medi- 
cial  Tribune  Syndicate,600  New  Hamp¬ 
shire  Ave.,  NW,  Suite  700,  Washington, 
DC  20037. 

REUGION 

Is  your  church  page  boring?  Add  content 
and  commentary  with  "Ethics  &  Relig¬ 
ion,"  America's  largest  religion  column 
written  by  a  journalist,  Michael  J.  McMa¬ 
nus.  He  "not  only  reports  on  recent 
events  and  trends,  but  makes  practical 
suggestions  to  help  readers  put  their 
faith  into  practice,  says  Steve  Hill  of 
the  Tampa  Tribune.  For  samples  write 
Mike  McManus,  85  Haliiwell  Drive, 
Stamford,  CT  06902;  (203)  357-1 1 14. 

POSITIVE  INFORMATION  ON 
ALCOHOLISM-Readers  ask,  sober 
alcoholic  helps.  4  years  one/week.  Po¬ 
tent,  popular.  Box  41533  Tucson,  AZ 
85717.  (602)881-3854. 

SCIENCE 

MONEY 

WEEKLY  SCIENCE  COLUMN  800  words 
plus  editorial  cartoon.  Concepts,  profiles 
precis,  reader  queries.  Relevant,  witty, 
painless.  3rd  year.  Samples:  Science 
Syndicate,  PO  Box  5636,  Portland,  OR 
97228.  (503)  224-8338. 

"MORE  FOR  YOUR  MONEY"— Proven 
weekly  column  and  fillers  of  money  sav¬ 
ing  consumer  news.  Mike  LeFan,  1802 

S  13th,  Temple  TX  76501. 

ANNOUNCEMENTS 

BUSINESS  OPPORTUNITIES 

NEWSPAPER  BROKERS 

INVESTMENT  CAPITAL  sought  for  daily 
newspaper  project  in  dynamic  northern 
New  England  market  without  one.  Pro¬ 
fessional  team  knows  market  and  has 
plan,  but  lacks  cash.  Write  for  details. 
Box  8200,  Editor  &  Publisher. 

TO  BUY  OR  SELL 

A  MIDWEST  NEWSPAPER 
you  need 

ROY  HOLDING  &  ASSOCIATES 
•Brokers  oAppraisers 

PO  Box  212,  Galva,  IL  61434 
Office  Phone  309-932-2270 

Dave  Kramer  217-784-4736 

Roy  Holding  305-335-9082 

NEWSPAPER  APPRAISERS 

NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan, 
depreciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees.  Brochure. 
Krehbiel-Bolitho,  Inc.,  Robert  N. 
Bolitho,  PO  Box  7133,  Shawnee  Mission 
KS  66207. 

Above  Average 
PERFORMANCE 

SYD  S.  GOULD  &  COMPANY 

Rte  1,  Box  146,  Theodore,  AL  36582 
(205)  973-1653 

NEWSPAPER  BROKERS 

Appraisals,  Mergers,  Sales. 

No  Charge  for  Consultation. 

WHITE  NEWSPAPER  SERVICE 
James  W.R.  White 

Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
,  daily  anc  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or  pur- 
1  chase  of  a  property,  you  should  call 
'  (813)  733-8053  daytime;  (813)  446- 
1  0871  nights:  or  write  Box  3364, 

1  Clearwater  Beach  FL  33515.  No  obliga- 
1  tion,  of  course. 

NEWSPAPER  BROKERS 

Over  300  Newspapers  Sold 

25  Years  of  Service 

W.  B.  GRIMES  &  CO. 

1511  K  Street,  N.W. 
Washington,  D.  C.  20005 
{202)  628-1133 

'  Editor  &  Publisher 
Classifieds 
!  212-675-4380 

ANNOUNCEMENTS 

NEWSPAPER  BROKERS 

Brokers*Consu  Ita  ntS'Appra  isers 

James  A.  Martin  Associates 
Columbus  Office;  (614)  889-9747 

PO  Box  798,  Dublin  OH  43017 

CRIBB  MEDIA  SERVICE 

John  T.  Cribb,  Box  1220,  Townsend  MT 
59644;  (406)  266-4223. 

CONFIDENTIAL  PROFESSIONAL 
SERVKIE.  Call  or  write  Dick  Briggs.  No 
obligation.  RICHARD  BRIGGS  & 
ASSOCIATES  (912)  236-1596  Box 
8225  Savannah,  Georgia  31412. 

KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 

Over  550  Newspaper  Sales 
ROBERT  N.  BOLITHO 

PO  Box  7133,  Shawnee  Mission  KS 
66207.  Office:  (913)  381-8280 

MEL  HODELL,  Newspaper  Broker, 

PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 

Pacific  NW  Newspaper  Associates 

Rod  Whitesmith,  (206)  892-7196 

Box  4487,  Vancouver,  WA  98662 

WAYNE  CHANCEY  CONSULTANTS 

PO  Box  86,  Headland  AL  36345 
(205)  693-2619 

WE  HAVE  QUALIFIED  BUYERS  waiting 
to  pay  top  dollar  for  your  newspaper. 
Strictly  confidential.  Any  zone.  Dixie 
Newspapers,  Inc.,  PO  Box  7,  Center,  TX 
75935,  (409)  598-6146  or  598-5419, 
Jim  Chionsini,  President. 

NEWSPAPER  BROKERS 
KNOW  THAT 

E&P  CLASSIFIEDS 

GET  THEM 

THE  BUSINESS! 

NEWSPAPERS  FOR  SALE 

ABSENTEE  OWNER  will  sell  Upper  Mid¬ 
west  shopper  weekly  at  bargain  price. 
$425,000  gross,  $300,000  price.  Sub¬ 
stantial  discount  for  cash  deal.  Ready  to 
produce  good  profit  for  hands-on  owner. 
Box  8220,  Editor  &  Publisher. 

FOR  SALE 

Five  day  daily,  computerized  with  offset 
press,  in  University-County  seat  of 
30,CX}0  with  adjoining  county  weekly. 
Must  have  own  financing.  Will  work  with 
your  broker.  Box  8199  Editor  &  Pub¬ 
lisher. 

I  FOR  SALE  free  circulation  weekly  news- 
1  papers  in  central  Ohio  resort  area.  Due  to 
j  unusual  situation  opportunity  exists  for 
ri^ht  person  to  take  over  small  bank  note 
i  with  little  or  nothing  down,  good  area 
with  good  potential  for  persons 
interested  in  newspaper  business.  Write 
ro  Box  95,  Bell  Center,  OH  43310  or 
call  (513)  464-5565. 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


PACIFIC  NORTHWEST.  A  weekly  and 
sp^ial  edition  newspaper  in  marine- 
oriented  vacation/retirement  area  of 
exceptional  beauty.  Long  term  single 
ownership.  No  issue  has  ever  lost  money 
Gross  approximately  $200,000  this 
year.  Widely  circulated  to  paid  subscrib¬ 
ers,  box  holders  and  tourists. 
$170,000.  Terms,  Write  for  additional 
details.  Box  B242,  Editor  &  Publisher. 


SUNBELT  WEEKLIES 
$75  K  to  Million  and  Half  based  on 
gross.  Reasonable  terms.  VIRGINIA 
exclusive  in  two  counties.  NORTH 
CAROLINA,  seven  weeklies  and  web- 
offset  commercial. SOUTH  CAROLINA, 
three  weeklies  in  Metrolina. 

EDWIN  0.  MEYER,ASSOCIATES 
Appraisers,  Brokers,  Consultants 
7200  Hermitage  Rd,  Richmond  VA 

Ed.  0  Meyer . (804)  266-1522 

Robin  R.  Lind . (804)  784-3713 

Frank  L.  Thomas . (919)  563-3365 


SAN  DIEGO  area  adjudicated  weekly 
over  75  years  old,  needs  a  mom  and  pop 
to  take  it  over.  Covers  separate 
incorporated  city  of  50,000  that  lies  wit¬ 
hin  urban  San  Diego  market.  A  well- 
'  respected  and  comprehensive  local 
'  newspaper,  it  will  provide  a  challenge  for 
te  ri|^t  team.  Will  accept  lx  gross,  or 
$135,000  from  couple  committed  to 
keeping  up  its  high  standards.  Box 
8043,  Editor  &  Publisher. 


I  THREE  YEAR  OLD  seacoast  NE  free 
:  weekly,  gross  $600,000.  No  debts, 
I  Gross  doubling  yearly.  Price  equals 
i  gross.  Box  8208,  Editor  &  Publisher. 


20,000 circulation  (Thrifty  Nickel  Type) 
I  shopper  in  Zone  5.  Profitable  and  vow- 
I  ing  rapidly  in  a  very  stable  market.  Could 
be  run  by  couple  from  home.  Inquire  Box 
I  8218,  Editor  &  Publisher. 

TWO  PROFITABLE  paid  circulation 
weeklies  (separate  ownership)  in  sub¬ 
urban  area  of  north  central  Texas.  Would 
make  good  combination.  Owners  will  fi¬ 
nance,  $20K  down,  buys  both.  Associ¬ 
ated  Texas  Newspaper,  Inc.,  Bill  or  Ed 
Berger,  1801  Exposition  Blvd.,  Austin, 
TX  78703,  (512)476-3950. 


I  WESTERN  WEEKLY  GROUP  of  five  pap- 
I  ers,  current  year's  gross  $3.8  million, 
I  computerized,  growth  markets,  manage- 
I  ment  in  place  Bob  Houk,  Box  1584, 
I  Tubac,  AZ  85646.  (602)  398-9112. 


WEEKLY-  Florida  coast  booming  market; 
equipped;  outright  sale,  investor  or 
working  partner.  (904)  824-9662 


PUBLICATIONS  AVAILABLE 


"HOW  TO  MAKE  $100,000  A  Year 
publishing  Newsletters."  Free  details. 
Box  34312,  Betheseda  MD  20817. 


INCREASE  YOUR  SPACE  SALES 
;  A  GUIDE  TO  SELLING  ADVERTISING 
SPACE,  written  by  an  ad  agency  exec, 
details  what  should  be  in  your  media  kits 
and  sales  presentations;  how  ad  agenc¬ 
ies  select  publications;  market  research; 
working  with  sales  reps;  circulation 
audits;  co-op;  etc.  $50  ($75  after  1/1) 
Write  to:  SALES,  Box  40311,  LA,  CA 
90048. 
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ANNOUNCEMENTS 

CONTESTS 


INDUSTRY  SERVICES 
ADVERTISING  SERVICES 


EQUIPMENT  &  SUPPLIES 
COMPUTER  SOFTWARE 


$100  PRIZE 

Desien  logo  for  a  new  securities  broker¬ 
age  nrm. 

EVERETT  MOFFAT  &  COMPANY 
Scottish  motif  a  possibility  $100  prize 
best  entry.  All  entries  become  property 
of  Everett  Moffat  &  Co..  Room  1355  14l 
West  Jackson,  Chicago.  IL  60604. 

You  Can 
Bet  on 
E&P 

Classifieds _ 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 


FREE  I 

MUG 

Attention  Weekly  Newspapers 
Circulation  Climbers  is  celebrating  its  6  | 
year  anniversary  by  thanking  the  weekly 
newspaper  industry  by  providing  you  ' 
with  a  free  mug.  Call  today  and  ask  about  . 
our  direct  bill  program.  There  is  no  out  of  | 
pocket  p^ment,  as  a  matter  of  fact,  we  I 
pay  you!  Find  out  the  facts  and  receive  a  j 
free  mug.  Call  James  M.  Scutellaro  I 
(617)  938-1416/938-7040.  i 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national  re¬ 
ferences,  for  action  call;  (201)  966- 
5250. 


MARKETING  PAPERS  for  the  80’s  to 
survive  through  the  90’s  and  beyond. 
From  carrier  to  mail  with  expertise 
in  .  .  .Renewal  systems  in  advance 
carrier  and  mail  programs  .  .  .Phone 
and  crew  solicitations  .  .  .  Voluntary 
paid  and  other  conversion  pro¬ 
grams  .  .  .Promotions,  single  copy 
sales,  M60  and  financial  man¬ 
agement  .  .  .Personnel  development  i 
and  specialized  training  .  .  .  and 
much,  much  more. 

Call  Kevin  S.  Pappert,  (313)  683-2963 
Circulation  Consultant  for  Newspapers 


VER-A-Fast’s  Circulation,  Verification 
and  Consulting  Services  are  guaranteed 
successful.  We  have  75  ongoing  projects 
nationally.  For  information,  caTl  or  write 
Bob  Bensman,  Ver-A-Fast  Corp,  1 1315 
Edgewater  Drive,  Cleveland,  OH  44102. 
(216)  651-2000. 


CLASSIFIED  APTITUDE  TEST 


A  15  minute  aptitude  test  for  classified 
ad  takers  and  solicitors.  Helps  screen  for 
basic  skills-spelling,  arithmetic  and 
ability  to  prepare  an  acceptable  ad.  Poor 
spelling  results  in  adjustments  and 
impairs  paper's  image.  Basic  arithmetic 
is  required  to  sell  multiple  insertions, 
contractsand  against  competition.  Send 
$10  plus  stamped  10  envelope  to 
LEADERSHIP  ADVERTISING 
DEVELOPMENT  CO.  25  Azalea  Dr., 
Syosset,  NY  11791. 


_ CONSULTANTS 

IS  YOUR  web  offset  print  quality  better  j 
than  your  old  lettterpress  was?  Is  your 
hourly  production  down  but  the  press 
waste  up?  Lithographic  Services  will  re¬ 
train  existing  or  new  press  personnel, 
checkout  and  reset  print  units.  We  also 
repair,  dismantle  and  install  printing 
equipment.  If  you  rollers  need  copperiz- 
ing  we  can  do  them  in  or  out  of  the  press. 
For  more  information  call  (405)  691- 
4935  or  write  to  Lithographic  Services 
1005  SW  102,  Oklahoma  City,  OK 
73139,  Attn;  M.  Fryette. 


PROGRESS  EDITIONS  are  hard  work  - 
but  profitable!  Let  us  sell  yours.  We'll 
also  plan  a  year's  promotional  calendar 
and  train  your  staff  on  site.  Long  AND 
short  term  revenue.  MEDIA  DATA  SYS¬ 
TEMS.  425  West  Walnut  Suite  310, 
Louisville  Kentucky  or  call  Mark 
Samuels  at  (502)  566-6723. 


EQUIPMENT 
&  SUPPLIES 


ANNOUNCEMENTS 


The  Eost’s  largest  newspaper 
production  conference  .  .  . 

AMERICA*  EAST 

NEWSPAPER  PRODUCTION  CONFERENCE 

Morch  27-29,  1985 
Hershey  Lodge  & 
Convention  Center 
Hershey,  Po. 

Exhibitor  informotion  is 
available  by  calling 
717-234-4067  or 
2717  N.  Front  St. 
Harrisburg.  PA  17110 


CAMERA  &  DARKROOM 

SQUeeze  Lenses,  new  and  trade 
ins.  .  . 

Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)372-0372 

Box  1067,  Redondo  Beach  CA  9()278 


CIRCULATION  SOFTWARE 


CIRCULATION  $1395.  Address  labels, 
subscription  postcard  billing,  PO  statis- 
tics;  paid/free/total-market/ 
combinations.  IBM  compatible; 
TRS80III,  4,  4P.  Demo  disk  $50- 
refundable.  Free  brochure.  BURCO  Sys¬ 
tems,  Inc.,  PO  Box  68,  Gridley,  CA 
95948.  (916)  846-3661. 


COMPUTER  SOFTWARE 

ADMANAGER 
(formerly  ADmaster) 
Established,  powerful,  versatile,  user 
friendly,  ADmanager  is  a  newspaper 
advertising  scheduling,  billing,  and 
sales  reporting  software  system  for 
microcomputers.  It  runs  on  Apple  or  CP/ 
M.  Complete  hardware/software  package 
available.  Write  or  call  for  brochure  and 
report  package.  Sunlight  Software,  PO 
Box  100,  Forestville  CA  95436;  (707) 
887-7141, 


B.TREE  SYSTEMS  knows  WHY: 

1)  You  lose  customers 

2)  You  lose  carriers 

3)  You  buy  25%  more  new  business 
than  you  start 

4)  You  lose  dealers 

Complete  systems  for  home  delivery 
management;  from  single  dealers  to 
home  office;  from  100  to  1  million 
'  customers  (or  more).  Write:  B.Tree  Sys- 
!  terns,  Inc.,  PO  Box  97,  Bartonsville,  PA 
18321. 


FOR  SALE: 

Two  facit  punches-model  4070-SN 
6047423  and  SN  6038390.  Excellent 
condition.  $500  each-includes  193 
rolls  %"  X  8"  perf  tape.  Phone  Marc  W. 
Anthony  (308)  632-0670. 


PROBLEM  WITH  your  billing?  Our  pub¬ 
lisher  developed  packages  will  fit  easily 
into  your  office.  Single  or  multi-zone  ver¬ 
sions  available  for  the  IBM  PC  or  TANDY 
microcomputers.  Our  BASIC-400  starter 
system  costs  under  $6000.  This 
includes  the  computer,  printer  and  bill- 
I  ing  software  for  up  to  400  customers. 

Call  or  write  to  Jim  Sutton  or  Steve  Kuck- 
I  uk,  Publisher  Control  Systems,  223  W 
5th,  Shawano  Wl  54166;  (715)  526- 
6547. 


SYSTEM  390 

Display  ad  scheduling  and  billing. 
Classified  ad  typesetting  and  billing 
Circulation  management.  i 

Typesetting  interface  and  editing  soft¬ 
ware. 

Software  for  TeleVideo  multi-user  sys¬ 
tems.  IBM,  DEC  and  most  other 
microcomputers.  Demo  disks  available. 
Free  brochures  and  sample  reports. 
Pacific  Sun  Computer  Systems,  Box 
5553,  Mill  Valley,  CA  94942;  (415) 
383-4500. 


MAILROOM 


MAILROOM 

EQUIPMENT 

Kirk  Rudy  off  line  combina¬ 
tion  labeler  and  quarter- 
folder.  Feeder  head  model 
224.  Label  model  211.  Quar¬ 
ter  folder  model  516. 

Model  227  Mueller  Inserter. 
5  into  1  capacity  with  coun¬ 
ter/stacker.  1  spare  vacuum 
pump.  Misc.  support  conver¬ 
ter. 

CONTACT; 

THE  BAKERSFIELD 
CALIFORNIAN 
Nancy  Manes, 

Purchasing  Manager  (805) 
9395-7433. 


CUTLER-HAMMER  conveyors  and  spare 
parts.  Also  Nolan  Channel  Flex  con¬ 
veyors  and  spare  parts. 

Rollertop  conveyors,  all  sizes 
Bottom  wrappers 
Sta-Hi  251  stackers 
I  Cutler-Hammer,  I,  II,  III  stackers 
Baldwin  Count-O-Veyors  106's 
Truck  Loaders 
Sheridan  48P 
45°  and  90°  Floor  Curves 
Fly  table  for  Muller  inserter 

NORTHEAST  INDUSTRIES 
(213)  256-4791 


I  TO  AVOID  CONFUSION 

PleEise  return  the  yellow  copy 
of  your  invoice  with  payment 
and  refer  to  the  invoice  num¬ 
ber  in  all  correspondence 
about  your  cla,ssified  axl. 
Thank  you, 

E&P  ClEissified  Department 


MULLER  INSERTERS  with  3,  4,  and  5 
stations.  New  parts  warranty.  Excellent 
condition,  available  immediately. 
Installation  and  training  provided.  Reply 
to  Graphic  Management  Associats,  TO 
Box  55  Southboro,  MA  01772. 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


NEWSPAPER  INSERTER  Model 
DG3200-4  serial  3124-17,  3  into  1, 
conveyor  delivery.  (414)  784-0110. 


•  24P-48Pand  72PSHERIDAN  HARRIS 
stuffers  guaranteed  production;  refur¬ 
bished  and  installed  in  your  plant;  train¬ 
ing  program  included. 

•  WANTED  TO  BUY;  48P  and  72P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CON¬ 
SULTANT;  (713)468-5827. 


GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with  sing¬ 
le  and  multiwide  label  heads  and  quarter 
folders.  Call  Scott  or  Ed  Heisley;  (800) 
527-1668  or  (214)  357-0196. 


REMANUFACTURED  Sheridan  72P, 
48Pand  24P  Inserters,  factory  guaran¬ 
teed.  Completely  remanufactured  Sher¬ 
idan  MS  &  HH  hoppers  factory  guaran¬ 
teed. 

New  Folded  Edge  First  Delivery  System 
for  Sheridan  Inserters. 

Sheridan  72P  and  48P  hopper  loaders. 
Muller  227  and  227E  Inserters. 

Muller  231  Counter  Stackers. 

Sta  Hi  251  and  257  Counter  Stackers. 
Sta  Hi  Telescopic  Truck  Loaders. 

Cutler  Hammer  Conveyor,  Bottom  Wraps 
and  Pacers. 

Signode  ML2EE  and  MLN2A  Tying 
Machines. 

All  equipment  in  excellent  condition  and 
available  immediately.  Mechanical 
installation  services  also  provided. 
WANTED  TO  BUY;  MAILROOM  EQUIP¬ 
MENT  AND  COMPLETE  MAILROOM 
SYSTEMS. 

GRAPHIC  MANAGEMENTS 
ASSOCIATES,  INC. 
Newspaper  Mailroom  Systems  Division 
11  Main  Street 

Southboro,  M  A  01 772  (6 1 7)  48 1  -8562 


SIGNODE  TYING  MACHINE, model 
MLN2A,  available  immediately,  in 
excellent  condition.  Reply  to  Graphic 
Management  Associates,  11  Main 
Street, Southbor,  MA  01772. 


MISCELLANEOUS 


Three  AKI  Optimix  ad  mark-up 
machines.  All  in  use  every  day.  $2,000 
each/$5,000  takes  all.  Contact  Rich 
Antol,  616-946-2000. 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


PHOTOTYPESEHING 


AUTOLOGIC  APS-4.  5.12M  Byte  Diablo 
disk  drive,  16K  Dataram  Core  Memory 
documentation  and  service  records- 
functioning.  V.  Wise  (412)  282-8000. 


NEW 

MUIRHEAD  PASEFAX 
FACSIMILE  EQUIPMENT 

Two  Pogefox  Readers,  four  Pogefox 
Filmwriters,  with  automated  film  trans¬ 
port. 

One  Network  Controller  and  Page  Man¬ 
agement  System.  This  system  was  never 
used,  oil  new  equipment.  Ready  for  ship¬ 
ment.  Price  negotiable. 

Contact;  John  Keating,  News  America 
Publishing,  Inc.  (212)  349-6671. 


44 


EDITOR  &  PUBLISHER  for  November  24,  1984 


1 


V'-. 


.  ? 


Use  this  handy  order  form  to  order: 

1984  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  Dec.,  1983) 
1984  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  April,  1984) 
Please  send  me: 

EDITOR  &  PUBLISHER  MARKET  GUIDE 

Exclusive  data  on  U.S.  and  Canadian  newspaper  markets. 

□  1984  Edition  $50  per  cmjy  □  Bulk  orders  5  or  more  $45.00  each - 

(U.S.  and  Canada)  $65  per  copy  outside  U.S.  &  Canada  Number  of  copies 

EDITOR  &  PUBLISHER  YEARBOOK  -  Encyclopedia  of  the  newspaper  industry. 

□  1984  Edition  $50  per  copy  □  Bulk  orders  5  or  more  $45.00  each 

(U.S.  and  Canada)  $65  ^r  copy  outside  U.S.  &  Canada  Number  of  copies 

Name _ Title - 

Company  - - 

Nature  of  Business _ 

Address  _ 

City _ State _ Zip _ 

Payment  must  accompany  Market  Guide  and  Year  Book  orders. 

New  York  State  residents  add  applicable  sales  tax. 
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Enclose  this  card 
with  your  payment. 


I. 


1  j  EQUIPMENT  &  SUPPLIES 

EQUIPMENT  &  SUPPLIES 

1  PHOTOTYPESEUING 

PRESSES 

CASH  FOR 

MARK  I.  IV.  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


1  COMPUGRAPHICCOMPI;  strips,  plugs, 
I  gears  and  spares;  works  well.  (904)824- 


FOR  SALE-Compugraphic  unified  com¬ 
poser,  Tape  Punch  FDR,  and  output  sys¬ 
tem  cards.  Good  condition.  Used  in 
weekly  publication.  Call  Bob  Campbell 
or  Bob  Mast  (717)  626-1164. 


NATIONAL  GRAPHIC  ARTS 
I  EQUIPMENT  BROKERS 

THE  DAVID  JOHN  COMPANY 
AM  Varityper,  Autologic. 
Compugraphic,  EEText,  IBM, 
Itek,  Mergenthaler,  VGC 
"Sell  for  the  most,  buy  for  the  least” 
7%  Selling  Commission... 

Financing  Available 
All  Equipment  Guaranteed 
(216)  562-3750 


TYPESETTERS;  Unisetter  LR  $5250. 
Preview  505  $3000,  Unified  Composer 
$2500,  Computape  $1500,  MDR 
$1250,  Uniscan  $1250,  Uniterm 
$950.  WSI  (216)  729-2858. 


USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers-10%  Sales  Com¬ 
mission.  We  remove  the  risk  when  buy¬ 
ing  or  selling  between  individuals. 

Bob  Weber.  (216)  831-0480 


I  1967  KJ6  King  Folder.  Complete  with 
I  cross  head  perforator  and  double  parallel 
I  assembly.  40  horse  power  motor  with  GE 
I  drive. 

2  1978  50”  double  stacked  roll  stands. 
With  neumatic  tension  system  and  moto¬ 
rized  side  lay.  Complete  with  main  con¬ 
sul  control.  Phone  (705)  673-7127. 


Goss  Community  add-on  units,  1968- 
72. 4  web  folder.  2  to  4  unit  News  King. 
(803)585-3678. 


GOSS  METRO  UNITS 

Four  Metro  Units  available 
individually  as  unit  addi¬ 
tions,  or  as  a  paokag^e  with 
double  8:1  folder.  88%*’ 
cutoff,  either  56”  of  56”  web 
width  (at  your  option).  Each 
unit  is  complete  with  pump 
and  rail  inking  system,  sub¬ 
structure,  RTF  and  unit 
drive... arranged  for  60,000 
pph  running  speed.  Avail¬ 
able  immediately. 

Ken  Knioeley,  Produetlon 
Director,  Charleston  WV 
Newspapers;  (304)  348- 
5118. 


uAppie 

845,  4-8  units.  1973.  1979. 
V-25-JF10-2  units.  1976. 

V-15A-  6-4  units.  1970. 

GOSS 

Community  SC.  4  units  1970. 
Community  SC,  2  units  (add-on). 
Community  SSC,  6  units  1982. 
KING 

Colorking,  2  units  (add-on). 
Newsking,  3  units,  5  units. 
BELL-CAT4P  INCORPORATED 
465  Blvd.  -  PO  Box  97 
Elmwood  Park,  NJ  07407 
201-796-8442  Telex  130326 


4  unit  SC  Community  1971/74 
3  unit  1100  series  Suburban 
Suburban  add-on  units  and  folders 

3  unit  Harris  V15A  with  JF7  -  1971 

4  unit  Harris  V15  with  JF7  -  1974 
6  unit/2  folder  Harris  V15D  - 1979 
4  unit  News  King 

4  unit  News  King  with  KJ6  1973/76 
KJ4  and  KJ6  folders  -  wur  choice  of  3 
Ferag  Counter  Stacker  M-71 
Solna  125  sheetfed  KJ6  -  1968 

Offered  exclusively  by:INLAND  NEWS¬ 
PAPER  MACHINERY  CORP. 
105th  &  Santa  Fe  Dr. 

PO  Box  15999 
Lenexa,  KS  66215 
(913)  492-9050 

Telex  4-2362 


CLASSIFIED  ADVERTISING  RATES 

Effective  January  1 ,  1 984 

LINE  ADS  POSITIONS  WANTED 

1  week  —$4.70  per  line.  1  week  — $3.15  per  line. 

2  weeks  $4.20  per  line,  per  issue  2  weeks— $2.60  per  line,  per  issue. 

3  weeks— $3.50  per  line,  per  issue.  3  weeks  $2.35  per  Hne.  per  issue. 

4  weeks— $2.90  per  line,  perissue.  4  weeks— $2.10  per  line,  per  issue. 

Add  $4.75  per  insertion  lor  box  service.  Add  $3.25  per  insertion  lor  box  service, 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy 

Count  approximately  37  characters  and'or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

Payment  must  accompany  all  Positions  Wanted  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$75  per 
column  inch;  2  or  more  times-$70  per  column  inch. 

Contract  rataa  avaUabta  on  raquaat. 

DEADLINE:Evsry  Tuesday,  2  pm  (EST) 
for  Saturday's  Issue. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 


Editor  A  Publlohor 

11  West  19th  Street,  New  York  NY  10011 


EDITOR  &  PUBLISHER  for  November  24,  1984 


EQUIPMENT  &  SUPPLIES 


PRESSES 


ATF  HEAT  SET  WEB  OFFSET  PRESS 
Five  print  units,  22.776”  X  36”,  two 
Butler  Splicers,  double  pass  13'  Tech 
oven,  combination  folder  with  Ribbon 
deck,  Stobb  Bundler,  conventioani 
damps.  This  press  is  under  power  until 
January  11,  ‘85  and  was  completely  re¬ 
conditioned  January  1983.  Call  Bobbye 
Anderson  or  Glen  McClaugherty,  J.  Rid¬ 
ley  Lewis  Company,  (214)  634-0558. 


EQUIPMENT  WANTED:  We  are  a  high 
volume  yet  quality  oriented  insert  printer 
and  want  to  expand  our  Harris  845  press 
equipment.  We  are  locking  for  four  right 
hand  units  and  a  RBC-2  folder  with  22 
Vx”  cutoff.  We  are  interested  in  good 
used  equipment,  preferably  mid  1970's 
vintage,  (iail  if  your  newspaper  is  con¬ 
sidering  a  change  or  if  you’re  a  com¬ 
mercial  printer  and  have  some  good 
equipment  available  to  use  within  the 
next  7  months.  Contact:  Jon  Anderson, 
PRINTCO,  INC.,  (616)  754-3673. 


Goss  Metro,  4  units,  I  half  deck 
Urbanite,  7  units 
Urbanite  1000,  5  units,  3-color 
Urbanite  add-on  units,  3-color  units 
Urbanite  and  SU  folders 
SSC  Community,  9  units  ROP 
SC  Community,  4  units,  1979 
SC  Community,  7  units,  1971-75 
SC  and  Community  units  and  folders 
Harris  1650,  6  units  1974 
845,  5  units 

845,  add-on  units,  folders 
V25  add-on  units  and  folders 
V15A,  4  units,  1977 
V15A,  5  units,  1971-75 
News  King,  2  units,  1971 

ONE  CORP/Atlanta  GA 
(404)  458-9351 

_ TpIp«  700.^6.3 

OFFSET  PRESSMAN 
3-5  years  experience  on  Goss  Urbanite 
preferred.  Must  be  able  to  do  quality 
work  and  handle  responsibility  well. 
Must  have  knowledge  of  maintenance 
procedure  to  assure  quality  and  longevity 
of  equipment.  Full  time  position  with 
company  benefits.  Send  resume  to  Daily 
News  Journal,  attn:  Rick  Ellis,  PO  Box 
68,  Murfreesboro,  TN  37133-0068. 

WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

6  units  Daily  King  with  KJ6  folder 
1  Hoe  colormatic  folder  3  to  2-22  % 
cutoff 

Complete  6  units  Goss  Mark  I  press 

Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  Vx  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  ballons 

Hoe  Skip  Slitters 

Napp  manual  platemaking  systems 
8each  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
used 

Datsun4000  pounds,  paper  clamp  truck 
Goss  Urbanite  quarter  folder 
Paper  roll  dollies 
125w  Koler  power  plant 
We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machine^  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES,  INC. 

(213)  256-4791 


5  2  page  wide  Goss  portable  color 
ink  fountains 

1  Letterflex  photopolymer  recycling  unit 

2  Star  Kimbal  40  H  P.  AC  motors, 
frame  S444,  1750  RPM,  39-44.5 
amps.,  3  phase,  2  Vt"  shaft, 

230/430  V.  for  a  Goss  Mark  I. 

One  motor  rewound  never  used. 

Call  Don  Hendrickson  or  Doug  Hartlieb 
(304)233-0100. 


EQUIPMENT  &  SUPPLIES 


PRESSES 


GOSS 

HEADLINER 
PRESSES 
FOR  SALE 

INSTALLThe  Perfecta  Pre¬ 
cision  Slitter 

Skip  Slit  Full  Silt  and  Silence 
On  the  touch  of  a  button 

UPDATE 

Present  Skip  Slitters 
Eliminate  changeover  down¬ 
time 

and  irregular  settings 
Improve  neatness  of  copy 
15  Assemblies  presently  In 
operation  at  the  Washington 
Post. 

Ask  their  opinion. 

Whatever  your  require¬ 
ments  over  90  units  In 
stock.  Turnkey  prices  on 
supply  and  installation  of 
the  machinery  with  a  two- 
year  guarantee  on  produc¬ 
tion  performance  mechani¬ 
cally  and  electrically.  Con¬ 
tact 

The  Professional  Press¬ 
man 

Printing  Press 
Services  International 
USA: 

2952  East  34th  Street 
Cleveland,  OH  44115 
(216)  883-8724 
Europe: 

^ller  St.  Factory 
Preston,  England 
Tel  0772-797050 
Telex  UK  67230 


GOSS  COMMUNITY  UNITS 

2- units  1977 

3- units  1974 
3-units  1972 
6-units  1970 

GOSS  FOLDERS 
2-SC  1972  40  and  50  HP 
2-Community  1974  6-web  capacity,  20 
and  25  HP 

Will  sell  individual  components.  Call  for 
installed  prices.  Offered  exclusively  by 
OFFSET  WEB  SALES,  INC 
73  N  SUNSET  DRIVE 
CAMANO  ISLAND  WA  98292 
(206)  387-0097 


WANTED  TO  BUY 


WE  BUY 

Phototypesetting 

Equipment 


Front  End  Systems,  Phototypesetters 
Terminals  &  Interfaces 

GRC|PH*X 

1106  Hanover  Avenue 
Allentown,  PA  18103 
(215)  439-1942 


EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY 


CHESHIRE  and  Phillipsburg  any  condi¬ 
tion.  Call  collect  Herb  (201)  289-7900. 
AMS,  1290  Central  Av,  Hillside  NJ 
07205. 


GOSS  URBANITE  1000  Series  quarter 
folder.  Must  have  immediately.  (206) 
387-0097. 


ASSISTANT  PROFESSOR,  tenure  track 
to  serve  as  student  newspaper  advisor 
and  teach  2  courses  from  the  following; 
newswriting,  reporting,  editing,  page 
design.  Start  mid  September  1985.  Pro¬ 
fessional  experience  and  MA  required. 
Salary  competitive.  Send  resume  with 
addresses/phones  of  three  references  to 
Jack  Simms,  Journalism  Department, 
8090  Haley  Center,  Auburn  University, 
AL  36849.  Deadline  December  5. 
Auburn  University  is  an  Equal 
Opportunity/Affirmative  Action 
Employer. 


COMMUNICATION  DEPARTMENT 
CHAIRPERSON:  Illinois  State  Univer¬ 
sity  seeks  candidates  for  a  department 
chairperson  position  in  a  large  mass 
communication  and  speech  com¬ 
munication  department.  Qualifications: 
Ph.D.,  university  administration,  teach¬ 
ing  and  research  experience  desirable. 
Duties  include  administration,  teaching 
and  research.  Rank  and  salary  open  . 
Position  available  August  16,  1985. 
Send  letter  of  interest  and  resume, 
including  names  and  addresses  of  refer¬ 
ences,  by  February  1,  1985  to  Dr.  Al 
Bowman,  Search  Committee  Chairper¬ 
son,  Department  of  Speech  Pathology 
and  Audiology,  Illinois  State  University, 
Normal,  IL^1761  (309)  438-5704. 
ISU  is  an  Affirmative  Action/Equal 
Opportunity  Employer. 


EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY 


SHERIDAN  48P  or  72P  Inserter,  in 
operational  condition.  Reply  Box  6777, 
Editor  &  Publisher. 


UPPER  FORMER  for  Goss  SC  type  fol¬ 
der.  Contact  George  Riggs,  Fontana 
Herald-News,  (714)822-2231  or  Bob 
Hitchcock  (717)757-4842. 


Publisher 

Classifieds 

212-675-4380 

University  of  Alaska,  Anchorage  seeks 
assistant  professor  with  primary 
emphasis  in  journalism.  Tenure  track 
position  beginning  August  1985.  Teach 
such  courses  as  news  writing,  reporting, 
editing,  publication  design, 
photojournalism,  broadcast  news  writ¬ 
ing.  Requires  professional  and  teaching 
experience  in  journalism  area.  Ph.D.  or 
Masters  in  related  area  of  mass  com¬ 
munication.  Demonstrated  research/ 
creativity.  Salary  very  competitive, 
relocation  allotment.  Fast  growing 
Department  of  Journalism  and  Public 
Communicationas  has  140  majors, 
Compugraphic  lab  equipment  and 
Atwood  Chair  of  Journalism  which  is 
filled  each  year  by  a  nationally  known 
professional  journalist/educator. 
Application  deadline  January  30  1985. 
Send  inquiries  or  vita  with  names  and 
telephone  numbers  of  three  references 
to:  Journalism  Search,  Personnel  Ser¬ 
vices,  University  of  Alaska,  Anchorage, 
3211  Providence  Drive,  Anchorage,  AK 
99508.  An  Affirmative  Action/Equal 
Opportunity  Employer.  (168612). 


HELP  WANTED.  .  . 


ACADEMIC _ i  _ ACADEMIC 


ATWOOD  CHAIR 
OF  JOURNALISM 

University  of  Alaska,  Anchorage 

The  University  of  Alaska,  Anchorage  is  establishing  a  pool 
of  current  and  former  applicants  and  nominees  from 
which  all  future  vacancies  of  the  Atwood  Chair  of  Journal¬ 
ism  will  be  f’lled.  Nominations  ans  applications  for  this 
chair  are  welcome  at  any  time,  but  are  especially  sought  at 
this  time. 

This  is  a  distinguished  Visiting  Professorship  filled 
annually.  Salary  is  $65,000  plus  benefits  for  9  months.  A 
moving  allotment  is  also  paid.  The  person  selected  will  be 
a  nationally  recognized  journalsit  or  journalism  educator, 
i.oility  to  teach  or  teaching  experience  is  required. 

Send  nominations  and  inquiries  to  Atwood  Chair  of  Jour¬ 
nalism  Search  Committee,  Department  of  Journalism  & 
Public  Communications,  University  of  Alaska, 
Anchorage,  3211  Providence  Drive,  Anchorage,  AK 
99508.  UAA  is  an  Equal  Opportunity/Affirmative  Action 
Employer  and  Educational  Institute.  (168554). 


Editor 

& 
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HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

ACADEMIC 

ACADEMIC 

ADMINISTRATIVE 

TECHNOLOGY 
AND  SCIENCE 
JOURNALISTS 

Vannevar  Bush 
Fellowships 
at  the  Massachusetts 
Institute  of  Technology 

1985-86  Academic  Year 

OPEN  to  writers  and  broadcast¬ 
ers,  staff  and  free-lance,  with  at 
least  3  years’  experience  in 
reporting  technology,  medicine 
and  science  to  the  public. 

STARTING  1  September  1985, 
the  third  group  of  about  8  Bush 
Fellow  will  begin  9-month  resi¬ 
dential  fellowships  at  MIT. 

STIPEND:  $18,000  plus  $2,000 
relocation  allowance,  with  fee  in 
lieu  of  tuition  paid  by  program. 

DEADLINE  for  applications 
accompanied  by  samples  of  pro¬ 
fessional  work  (tapes  and  clip¬ 
pings)  and  essays  about  career 
and  main  goals  for  study:  1 
March  1985. 

PROGRAM  includes  twice- 
weekly  seminar,  auditing  of 
courses,  individual  research. 

AIMS  include  increasing  jour¬ 
nalists’  acquaintance  with 
sources,  technical  background, 
and  policy  issues  in  such  fields  as 
basic  science,  advanced 
engineering,  energy, 
environment,  weaponry, 
biotechnology  and  computers. 

ADDRESS  for  application 
forms:  Vannevar  Bush  Fellow¬ 
ship  Program,  E51-211,  MIT, 
Cambridge,  MA  02139.  Tele¬ 
phone:  (617)  253-3442.  Directed 
by  Victor  K.  McElheny,  technol¬ 
ogy  reporter,  N.Y.  Times  1973- 
78. 

MIT  is  an  Equal  Opportunity 
.Affirmative  Action  Employer. 

UNIVERSITY  OF  NORTHERN  IOWA  is 
seeking  applications  for  two  positions, 
tenure  track  for  qualified  candidates. 
Rank  and  salary  negotiable.  AA/EOE. 
Begin  August  20,  1985.  Send  applica¬ 
tion,  credentials,  and  five  letters  of 
recommendation  by  January  21,  1985 
to  Dr.  Jon  Hali,  Communication  and 
Theatre  Arts,  University  of  Northern 
Iowa,  Cedar  Falls.  lA  50614. 

1  Public  Relations-Teach  Public  Rela¬ 
tions,  advise  majors.  Ph.D./AB.D.  re¬ 
quired  for  tenure  track;  3-5  year  term  for 
qualified  M.A. 

2  Mass  Communication-Teach  com¬ 
munications  research  and  theory;  teach 
from  pubiic  relations,  broadcasting  and 
mass  communication.  Ph.D.  and  univer¬ 
sity  teaching  experience  required. 

Colorado  State  University  seeks  appli¬ 
cants  for  three  tenure-track  positions  at 
the  assistant  of  associate  professor  level, 
depending  on  qualifications,  with  duties 
to  begin  August  20,  1985. 

POSITION  84-1:  Assistant  or  Associate 
Professor  with  graduate  capability  in 
behaviorai  communication  research 
based  on  a  social  science  orientation  to 
communication  theory,  as  well  as 
demonstrated  ability  in  two  of  the  foliow¬ 
ing  areas:  public  relations;  law;  news- 
editorial;  broadcast  journalism; 
introduction  to  mass  communication. 
Ph.D.  required.  Publications  required  in 
mass  communication  research  or  closely 
related  area. 

POSITION  84-2:  Assistant  of  Associate 
Professor  with  primary  teaching 
responsibilities  in  pubiic  relations,  as 
well  as  demonstrated  ability  to  teach  in 
two  of  the  following  areas:  iaw;  news- 
editorial;  broadcast  journalism; 
introduction  to  mass  communication. 
Ph.D.  preferred,  master's  degree  re¬ 
quired.  Publications  desirable. 
TOSITION  84-3:  Assistant  or  Associate 
Professor  with  primary  teaching 
responsibilities  in  news-editorial,  as  well 
as  demonstrated  ability  to  teach  in  two  of 
the  following  areas:  broadcast  jour¬ 
nalism;  law;  introduction  to  mass  com¬ 
munication.  Ph.D.  preferred;  master's 
degree  required.  Publications  desirable. 
Salary  minimums  for  all  three  positions: 
Assistant  Professor,  $24,000;  Associ¬ 
ate  Professor,  $26,000. 

All  postions  require  appropriate  pro¬ 
fessional  experience.  Apply  by  January 
3,  1985,  to  Fred  Shook,  Search  Com¬ 
mittee,  Department  of  Technical  Jour¬ 
nalism,  Colorado  State  University,  Fort 
Collins,  CO  80523.  CSU  is  EO/AA 
employer.  EO  office:  314  Student  Ser- 

vices. _ 

COMMUNICATIONS:  Assistant  pro¬ 
fessor,  tenure  track,  fall  1985.  Strong 
committment  to  undergraduate  Liberal 
Arts  education.  To  teach  at  least  3  of  the 
following:  Advertising,  Public  Relations, 
Newswriting,  Communications  Law, 
Mass  Media  and  Society.  ABD,  Ph  D.  or 
appropriate  law  degree  required.  Salary 
competitive.  12  hour  teaching  load. 
Send  vita.  3  letters  of  reference  and  writ- 
ing  sample  to  Alan  Hantz,  Com¬ 
munications  Program,  University  of 
North  Carolina  at  Asheville,  Asheville  NC 
28804  by  January  15,1985.  EOE. 

A  CHALLENGE  AND  OPPORTUNITY 
awaits  the  person  chosen  as  general 
manager  of  this  7, OCX)  daily  and  16,(}00 
TMC  product  in  Norwich,  New  York.  If 
you  are  an  outdoor  enthusiast,  you  will 
enjoy  this  location  in  the  southern  part  of 
the  state  where  activities  are  plentiful.  A 
growing  newspaper  group.  Contact  John 
Shields.  Park  Communications,  FX)  Box 
550,  Ithaca.  NY  14850,  (607)  272- 
9020. 

GENERAL  MANAGER 

Publisher  of  N  California  weekly  in  highly 
desirable  locale  seeking  GM  to  manage 
all  day-to-day  operations.  Excellent 
opportunity  for  individual  looking  to 
move  ahead  and  take  charge  of  a  3-year- 
old,  fast  moving  company.  Business, 
computer,  producton,  advertising, 
circulation  and  management  experience 
with  weekly  in  $750K  range  desired. 
Send  resume  or  detailed  letter  with  sal¬ 
ary  requirements  to  Box  8224,  Editor  & 
Publisher. 

LABOR  RELATIONS  ASSISTANT  for 
multi-union,  modern  newspaper 
operation  in  Zone  9.  Proven  experience 
in  contract  negotiations  &  arbitration 
preparation,  grievance  handling  and 
contract  administration.  Experience  in 
all  phases  of  industrial  relations 
desirable.  Excellent  growth  opportunity 
for  the  right  candidate.  Send  resume 
with  complete  employment  and  salary 
history.  Box  8245,  Editor  &  Publisher. 

PUBLISHER  for  established  successful 
trade  magazine-previous  experience  as 
pubiisher  or  sales  manager  preferred, 
^lary  percent  of  profit  and  retirement. 
Wiil  pay  relocation  costs  to  Philadeiphia 
or  New  York  area.  Write  fully  North  Amer¬ 
ican  Publishing,  401  N.  Broad  Street, 
Phiiadeiphia,  PA  19108. 

TRAINING  MANAGER 

Tribune  Publishing  Company,  the  Pacif¬ 
ic  northwest's  leading  diversified  media 
corporation,  is  seeking  an  energetic, 
innovative,  experienced  training  mana¬ 
ger.  The  ideal  candidate  should  possess  ! 
excellent  organizational/administrative 
abilities,  strong  human  reiations  skills 
and  a  general  human  resources  back¬ 
ground. 

Tribune  Publishing  Company  offers  an 
excellent  benefit  package  which 
includes:  medical,  vision  care,  dental, 
retirement,  vacation  and  group 
insurance. 

Reply  by  sending  resume  and  saiary  his¬ 
tory  to:  Jack  J.  Wilson,  Director  of 
Human  Resources.  Tribune  Publishing 
Co.,  PO  Box  11000,  Tacoma,  WA 
98411. 

ASSISTANT  PUBLISHER:  immediate 
opening.  Take  charge  individual  to  assist 
pubiisher  in  management  of  daily  and 
weekly  publications.  Proven  sales  ability 
a  must.  Knowledge  of  TMC  and  any 
editorial  background  a  definite  pius. 
There  is  no  iimit  to  your  income  poten¬ 
tial.  A  solid  base  salary  plus  an  excellent 
bonus  and  benefits  package  is  being 
offered.  Zone  3.  Box  8217,  Editor  & 
Publisher. 

ADMINISTRATIVE 

ADVERTISING 

IT’S  A  CLASSIFIED 
SECRET! 

WeTI  never  reveal  the  identity  of  an 
E&P  box  holder.  However,  if  you 
don't  want  your  reply  to  go  to  certain 
newspapers  (or  companies),  seal 
your  reply  In  an  envelope 
addressed  to  the  box  holder.  Attach 
a  note  listing  newspapers,  groups 
or  companies  you  don't  want  the 
rep^  to  reach;  put  the  reply  and 
note  in  an  envelope  addressed  to 
E&P  Classifieds.  If  the  Box  Number 
you're  answering  is  on  your  list, 
we'll  discard  your  reply. 

ARE  YOU  INTERESTED  IN  THE  FAST 
LANE??? 

We  are  a  fast  lane  newspaper  group  and 
our  plans  call  for  continued  expansion  in 
the  near  future.  That  means  we  will  need 
several  general  managers  to  command 
our  additional  community  newspapers. 
If  you  are  thinking  of  stepping  up  to  a 
general  managership... and  are  now  in 
advertising,  newsroom  or  circulation 
man^ement  and  wish  to  look  down  the 
CONFIDENTIAL  ROAD  toward  managing 
a  newspaper.  Write  us... Lets  com¬ 
municate,  it  could  well  be  the  most 
important  letter  you  will  ever  write... Box 
8113,  Editor  &  Publisher. 

ADVERTISING  DIRECTOR 

A  major  daily  and  Sunday  newspaper  in 
Zone  1  is  seeking  a  highly  motivated 
management  professional  to  direct  its 
retail,  co-op,  national,  classified  and 
TMC  saies  activities.  The  successful 
candidate  will  have:  a  minimum  of  four 
years  experience  in  active  advertising 
management.  Knowiedge  of  classified 
management.  Experience  in  a  competi¬ 
tive  market.  Excellent  written  and  oral 
communication  skills.  Qualified  appli¬ 
cants  should  send  resume  and  salary  his¬ 
tory  to  Donald  P.  Micozzi  General  Mana¬ 
ger,  The  Standard  Times,  555  Pleasant 
St.,  New  Bedford,  MA  02742. (Please  no 
phone  calls.) 

EDITOR  &  PUBLISHER  for  November  24,  1984 


HELP  WANTED 


_ ADVERTISING _ 

GENERAUADVERTISING  MANAGER 
experienced  managers  needed  by  large 
communications  company  for  ZONE  3 
and  4  shoppers.  Exciting  growth  oppor¬ 
tunity  for  energetic  person  with  broad 
shopper  experience  and  history  of  suc¬ 
cess.  Applicants  should  write  on  com¬ 
petitive  marketing,  be  able  to  train  and 
lead  sales  staff,  and  manage  diverse 
operations.  Reply  to  Box  8262,  Editor  & 
Publisher. 

ADVERTISING  SALES 

A  MAJOR  NEW  YORK  NEWSPAPER  IS 
GROWING 

We  need  an  aggressive  experienced  sales 
person.  Salary  35,000,  bonus  program, 
excellent  benefits.  Send  confidential 
resume,  includir^  salary  history  to  Box 
8260,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR 
West  Tennessee  daily  seeks  to  fill 
Advertising  Director  position  with  a  per¬ 
son  who  has  a  proven  record  and  success 
in  advertising  sales. 

Candidates  must  demonstrate  ability  to 
produce  ad  revenue,  manage  budgets, 
direct  ad  staff,  and  deal  effectively  with 
advertisers. 

This  39,000  circulation  evening  and 
Sunday  newspaper  has  a  history  of 
aggressive  ad  directors  capable  of 
dealing  with  competitive  media  chal¬ 
lenges,  motivating  sales  reps,  and  show¬ 
ing  consistent  growth  in  ad  revenues. 

Company  offers  an  outstanding  package 
of  benefits.  Salary  commensurate  with 
experience. 

If  you  are  a  leader  and  can  fill  some  big 
shoes,  send  a  resume  and  salary  require¬ 
ment  tO: 

Michael  Craft,  Publisher 
The  Jackson  Sun 
245  Lafayette  St. 

Jackson,  Tenn.  38301 
EOE/MF 


CLASSIFIED  ADVERTISING  MANAGER 
For  a  dynamic  youth  oriented  market  dis¬ 
tribution  3O,0OO  daily  38,000  Sunday. 
Prefer  several  years  experience  in 
supervision  or  management  of  a  large  or 
m^ium  sized  classified  staff. 

Must  be  familiar  with  all  phases  of  clas¬ 
sified  phone  room  techniques,  which 
includes  sales  training  and  telephone 
etiquette.  Phone  room  staff  is  com¬ 
pletely  on  line  which  requires  knowledge 
of  front  end  systems  or  the 
understanding  of  the  requirements  and 
capabilities. 

Must  be  willing  to  handle  display  sales 
responsibilties  as  well  as  management 
and  initiate  special  features  pages  and 
sections.  Knowledge  of  classified  pro¬ 
motion  a  plus. 

Healthy  market  provides  many  oppor¬ 
tunities  for  creative  energetic  sales- 
minded  individual.  Salary  based  upon 
background  and  experience  plus  com- 
panybenefits.  All  replies  will  be  held  in 
strict  confidence.  Zone  8.  EOE.  Box 
8243,  Editor  &  Publisher. 


EXPERIENCED  ADVERTISING 
DIRECTOR  for  mid-size  Zone  2  daily. 
TMC  experience  a  must.  Send  complete 
resume  and  salary  requirements  to  Box 
8259,  Editor  &  Publisher. 


EXPERIENCED  CLASSIFIED  Advertis¬ 
ing  manager  for  growing  Virginia  daily. 
Some  retail  department  duties  involved. 
Applicant  must  be  aggressive  and  pro¬ 
motion  minded.  Excellent  salary  and 
benefits.  Reply  with  salary  history  and 
resume  to  Lee  Owens,  Bristol  Newspap¬ 
ers  Inc.,  PO  Box  609,  Bristol,  VA 
24203. 
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HELP  WANTED 


ADVERTISING 


CUSSIFIED  ADVERTISING  MANAGER 
for  group  of  five  successful  Connecticut 
and  Massachusetts  urban  newsweeklies. 
Experience,  creativity  and  organization¬ 
al  skills.  Excellent  growth  position. 
Resume  and  salary  history  to  Publishers, 
Advocate  Newspapers,  30  Arbor  St., 
Hartford,  CT  06106. 

DISPLAY  SALESMAN  WANTED  for  Zone 
9weekly.  Must  have  proven  track  record, 
ability  to  make  sales  presentations,  com¬ 
pose  letters.  Opportunity  to  become 
Sales  Manager  of  9  person  staff  and  4 
weekly  newspapers.  Send. resume  with 
references.  Salary  $20,000-25,000. 
Millbrae  Sun,  205  Broadway,  Millbrae, 
CA  94030.  (415)  697-5335. 

NORTHERN  CALIFORNIA  DAILY  seeks 
sales  director  to  run  4-person  ad 
department.  Job  requires  working  with 
research  data,  building  linage  from  the 
majors  and  motivating  staff  to  fully 
develop  their  territory.  Join  management 
group  in  planning  the  future  at  a  news¬ 
paper  with  strong  tradition  of  teamwork. 
We  went  daily  and  nearly  tripled  re¬ 
venues  in  three  years;  only  high  achiev¬ 
ers  with  demonstrated  leadership  should 
appy.  Rspond  ASAP  to  Lake  County  Re¬ 
cord-Bee,  PO  Box  848,  Lakeport,  CA 
95453. 

37  NEWSPAPER  GROUP  (free  weekly), 
800,000  circulation,  needs  seasoned 
professional,  minimum  5  years 
experience,  to  plan,  implement,  and  su- 
pen/ise  classified  ad  program  throughout 
metropolitan  St.  Louis  to  include  recruit¬ 
ment,  phone  room,  and  classified  dis¬ 
play.  New  position  due  to  recent  acquisi¬ 
tion.  Dynamic  opportunity!  Don't  pass 
this  up!  Send  resume:  Suburban  Jour¬ 
nals,  Marketing  Director,  7020  Chippe¬ 
wa,  St.  Louis,  MO  63119. 

Our  Advertising  Manager  is  going  on  to 
greener  pastures  within  our  newspaper 
group.  His  replacement  will:  have  the 
ability  to  conceive,  implement  and  com¬ 
plete  imaginative  sales  promotions;  real¬ 
ize  that  a  successful  campaign  is  one 
which  benefits  both  the  newspaper  and 
the  advertiser;  maintain  an  excellent  in- 
place  staff,  and  be  able  to  recruit  and 
develop  quality  people;  develop  a  high 
community  profile,  living  in  and  working 
with  an  enthusiastic  town;  be  tough 
enough  to  be  firm,  smart  enough  to  be 
diplomatic;  enjoy  a  newspaper 
environment  which  prides  itself  on  team¬ 
work;  work  closely  with  the  publisher  in 
developing  annual  expense  and  revenue 
budgets. 

If  this  interests  you,  please  send  resume 
and  salary  requirements  to  Ned  Cant¬ 
well,  publisher,  Carlsbad  Current-Argus, 
PO  Box  1629,  Carlsbad,  NM  88220. 

RETAIL  AD  SALES  PERSON 
The  Fort  Lauderdale  News  and  Sun- 
Sentinel  Co.  is  currently  looking  for 
bright,  aggressive  individuals  who  wanta 
start-up  position  in  a  high  visibility 
environment. 

Grow  with  a  company  which  offers  stabil¬ 
ity,  support  and  challenge  in  addition  to 
excellent  starting  salaries,  benefits  and 
a  significant  growth  opportunity. 

Send  resume  in  confidence  to  News  and 
Sun-Sentinel,  PO  Box  14430,  Ft. 
Lauderdale.  FL  33302. 

RETAIL  ADVERTISING  MANAGER 
To  take  charge  of  eight  person  sales  staff 
for  28,000  7-day  daily  in  North  Dakota 
Capitol  and  fastest  growing  city. 
Salesmanship  is  not  as  important  as 
leadership-demonstrated  skill  in 
analyzing  marketing  weaknesses  and 
opportunities,  organizing  and  coordinat¬ 
ing  the  efforts  of  others  and  achieving 
goals.  Exceptional  working  conditions  in 
5  year  old  plant,  open  management 
style.  Write  Jim  Hewitson,  Advertising 
Director,  The  Bismarck  Tribune,  707  E. 
Front  Ave.,  Bismarck,  ND  58501. 


HELP  WANTED 


ADVERTISING 


DISPLAY 

ADVERTISING  MANAGER 
Chicago  area  community  newspaper 
publisher  seeks  an  experienced  manager 
who  can  lead  a  division  office.  Although 
the  emphasis  is  primarily  on  display 
sales  additional  responsibilites  include 
circulation  coordination,  classified 
input  and  general  office  management. 
Ideal  candidate  will  have  strong 
interpersonal  skills  and  be  able  to  cope 
in  a  highly  competitive  market.  Salary 
commensurate  with  experience  plus 
health  &  life  benefits  and  profit  sharing. 
Please  send  resume  in  confidence  to  Box 
8271,  Editor  &  Publisher. 

An  Equal  Opportunity  Employer. 

SEASONED  EDITOR  for  Florida  city 
magazine.  We'll  expect  you  to  refine  and 
extend  new  editorial  focus  design  to  bal¬ 
ance  hard-edged  reporting  with  a 
celebration  of  our  city's  diversity  and 
promise.  Position  also  open  for  staff  writ¬ 
er  with  strong  credentials  and  compell¬ 
ing  style.  Letter,  resume  and  three  best 
samples  to:  John  Bancroft,  2502  Rocky 
Point  Road,  Suite  295,  Tampa,  FL 
33607. 

SEEKING  an  experienced  manager  for 
our  42,500  circulation  West  Texas  AM/ 
PM  daily  newspaper.  The  successful 
candidate  will  possess  leadership  and 
training  skills  necessary  to  supervise  our 
retail  and  consumer  publications  staff  of 
12.  Management  experience  and  com¬ 
petitive  personality  a  must!  Send  resume 
with  salary  history  to  Scott  Whitley,  Ad 
Director,  Standard-Times,  PO  Box 
5111,  San  Angelo,  TX  76902. 

WORKING  AD  MANAGER  wanted  for 
struggling  group  owned  Zone  5  daily. 
Sm^T  paper  in  highly  competitive  mar¬ 
ket.  A  real  opportunity  for  a  hard  working 
aggressive  jierson  who  wants  to  make  his 
or  her  mark.  Reply  in  writing  to  Box 
8230,  Editor  &  Publisher.  Please 
include  immediate  income  require¬ 
ments  and  longterm  goals. 

_ ART/GRAPHICS _ 

GRAPHICS  EDITOR:  work  with  editors 
who  hunger  for  well-designed  pages, 
who  love  graphics  that  tell  a  story.  We're 
a  newspaper  on  the  move  in  a  growingN. 
California  community  not  far  from  San 
Francisco.  Join  us  as  we  shoot  for  the 
top.  Salary  30,000  plus.  Jim  Hushaw, 
Managing  Editor,  Stockton  Record,  530 
E.  Market,  Stokton,  CA  95201. 

SAN  FRANCISCO  EXAMINER  seeking 
full  time  illustrator/designer  for  a  grow¬ 
ing  editorial  art  department.  Please  send 
resume  to  Laslo  Vespremi,  SF  Examiner, 
PO  Box  7260,  SF,  CA  94103. 


_ CIRCULATION _ 

CIRCULATION  MANAGER 
Expereinced  circulation  manager 
needed  for  growing  35,000  circulation 
weekly  group  in  Zone  2  growth  area.  Take 
charge  person  with  daily  experience  and 
proven  ability  needed.  Must  have  solid 
dependable  background  in  all  circula¬ 
tion  areas  Including  carriers,  single  copy 
sales,  post  office  delivery,  etc.  Must 
have  strong  leadership  and  hands-on 
ability.  Excellent  salary  and  benefits. 
Send  resume  and  salary  requirements  to 
Box  8228,  Editor  &  Publisher. 


CIRCULATION  MANAGER 
Zone  1  6200  daily  in  central  Massachu¬ 
setts  needs  a  circulation  self-starter  with 
experience  in  carrier  management,  TMC 
and  computer  applications.  Ideal 
position  for  a  2  looking  to  grow  and  move 
to  a  pleasant  tourist  area  near  Boston  or  a 
1  looking  for  a  slower  pace  for  future 
growth.  Send  resume  to  Box  8205,  Edi¬ 
tor  &  Publisher. 


HELP  WANTED 


CIRCULATION 


WANTED  DYNAMIC  SINGLE  COPY 
SALES  MANAGER.  All  applicants 
should  be  versed  in  street  sales,  com¬ 
puterization  and  all  phases  of  single 
copy  marketing.  Salary  will  be  base  plus 
incentives.  Send  resume  and  salary  re¬ 
quirements  to  Personnel  Department, 
Austin  American-Statesman,  PO  Box 
670,  Austin,  TX  76767. 

CIRCULATION  DIRECTOR 
For  California  ABC  daily  and  8  weekly 
newspapers  and  shoppers.  Minimum  5 
years  daily  circulation  management 
experience  and  know  ABC,  TMC, 
marketing  and  promotion.  Circulation 
operation  totally  computerized  for  sub¬ 
scriber,  non-subscriber  households.  You 
need  strong  communication  skills, 
leadership,  promotion  training  ability. 
Proved  managerial  experience  and  suc¬ 
cess  necessary.  Not  an  entry  level 
position  for  this  award  winning  organiza¬ 
tion.  Please  send  resume,  salary  nistorv 
and  references  to  Box  8261,  Editor  & 
Publisher. 

CIRCULATION  MANAGER 
FOR  SUNBELT  DAILY 
Prize-winning  Southwest  daily  needs 
outstanding  circulation  manager.  20- 
25,000  ABC  circulation  in  growing 
affluent  suburban  community  with  high 
tech,  excellent  recreation  and  good  liv¬ 
ing. 

We  want  creative,  energetic  and 
ambitious  manager  who  is  good  organiz¬ 
er,  works  well  with  people,  knows  com¬ 
puters  and  all  phases  of  circulation. 
Must  have  at  least  five  years  managerial 
exprience.  Send  complete  resume  and 
references  in  confidence  to  Box  8263, 
Editor  &  Publisher. 

Crew  Managers 

DON'T  SUFFER  THROUGH  ANOTHER 
FREEZING  WINTER. 

LIVE  AND  WORK  IN  SUNNY,  WARM 

SOUTHERN  CALIFORNIA 

One  of  Southern  California's  most  pre- 
stigious/daily  Sunday  newspapers  is 
seeking  energetic,  experienced  crew 
managers  to  work  as  independent  con¬ 
tractors.  Qualified  candidates  must  have 
van,  good  driving  record,  initiative,  and 
be  a  team  player.  Experience  working 
with  youth  and  sales  background  help¬ 
ful. 

Call  Bill  Smith,  Long  Beach  Press- 
Telegram  at  (213)  435-1 161,  Ext.  216. 

COMPUTER  TECHNOLOGY 

PUBLISHING  SYSTEMS  COORDI¬ 
NATOR 

Medium  sized  newspaper  is  seeking  a 
dynamic  individual  with  strong  front  end 
computer  system  background.  This 
challenging  positon  will  be  responsible 
for  coordinating  and  assisting  user 
departments  in  the  use  of  a  new  SI  I 
publishing  system  scheduled  for  early 
1985  delivery. 

Candidates  should  possess  good  com¬ 
munication  and  problem  solving  skills 
and  the  ability  to  work  independently  on 
large  projects.  Prior  programming 
experience  is  a  necessity,  supervisory 
experience  a  plus.  Competitive  salary 
and  excellent  company  benefits. 

The  Modesto  Bee  is  located  in  Califor¬ 
nia's  sunny  central  valley  which  offers  an 
abundance  of  recreational  opportuni¬ 
ties. 

Submit  application  no  later  than  January 
4,  1985  to: 

THE  MODESTO  BEE 
Personnel  Office 
1325  H  Street 
PO  Box  3928 
Modesto,  CA  95352 
E.O.E. 

Women  and  minorities  are  encouraged  to 
apply. 


HELP  WANTED 


NGLE  COPY  assistant  CITY  EDITOR  For  65,000 

I  applicants  aM-PM  papers.  Evening  shift.  Strong 
It  sales,  conn-  yi,ord  skills  and  leadership  are  must, 
ses  of  single  some  make-up.  Resume  to  managing 

II  be  base  plus  editor/news.  Ledger  Enquirer,  Box  711, 
and  salary  re-  Columbus,  GA  31994. 

Department,  _ 

nan,  PO  Box  ASSISTANT  CITY  EDITOR.  71,500 
circulation-successful  candidate  will  be 
lECTOR  strong  on  planning  and  ready  tor  city 

and  8  weekly  editorjobbutwillingtobeteamplayeron 
5  Minimum  5  ^-person  desk.  Firm  but  fair,  people- 
management  supervisor  whop  direction, 

ABC  TMC  leadership  will  earn  respect  of  19  report- 
n  Circulatiori  ®'’S-  accept  mediocrity  and  can 
‘rized  for  sub- 

iuseholds  You  excellence  without  undermining  staff 
-ation  skills  development.  Cover  letter  to  resume  will 
ainins  ability'  include  how  you  motiyate  people,  an 
ence  and  sue-  understanding  of  standards/goals, 
n  entry  leyel  judgement  of  what  is  local  news  and  your 
ininBoreaniza-  success  with  cause-effect  coverage. 

,  salary^istory  pap®!,dated  S®P‘®TJ*'' 2- 

261  Editor  i  snd  November  7.  Please  send  to  Bill 
'  Mock,  Managing  Editor,  The  Beaumont 

_  Enterprise,  PO  Box  307 1 ,  Beaumont  TX 

NAGER  77704. 

DAILY  - 

t  daily  needs  AREA  REPORTER  to  coordinate  corre- 
manager  20-  spondent's  articles  from  surrounding 
n  in  Vowing  communities  as  well  as  write  features, 
inity  with  high  ^ust  be  strong  in  desk  work  and  be  able 
I  and  eood  liv-  to  use  camera.  Send  resume  and  clips  to 
®  Freeport  Journal-Standard,  27  South 

lergetic  and  State  Ave.,  Freeport,  IL  61032. 

e^kriows^com-  BUSINESS/LABOR  WRITER-  This 
)f  circulation  coverage  area  is  important  to  us  and 
ars  managerial  looking  for  someone  with  three  or 

te  resume  and  o'ore  years  experience  in  business  wrlt- 
to  Box  8263,  '08  who  can  write  the  story  clearly  and 

compellingly  and  who  can  generate 

_  ideas  tor  expanding  and  improving  our 

coverage.  Send  resume,  clips  and  refer¬ 
ences  to  ME/Administration,  Lansing 
TH  ANOTHER  State  Journal,  120  E.  Lenawee,  Lans- 
TER  log.  Ml  48919.  A  Gannett  newspaper. 

INNY,  WARM  - TZ - TZ) 

■ORNIA  BUSINESS  REPORTER  with  solid 

understanding  of  marketing  and 
lia's  most  pre-  advertising  to  write  marketing  column 
lewspapers  is  ^od  cover  other  industry  beats  for  award 
>rienced  crew  winning  weekly  business  newspaper.  1- 
ependent  con-  3  y®3''s  experience.  Upper  teens.  Send 
ates  must  have  resume  and  five  best  clips  to:  Jacques 
initiative  and  Neher,  Editor.  Crain's  Cleveland  Busi- 
lence  working  oess,  140  Public  Square,  Suite  412, 
;kground  help-  Cleveland,  OH  44114. 

COPY  EDITOR  needed  for  4-person  staff 
Beach  Press-  o®  growing  West  Texas  daily.  Some 
161  Ext  216  experience  on  daily  required  but  willing- 
'  ness  to  work  hard  for  quality  oriented 

NOLOGY  newspaper  most  important.  Background 

nwLw  T —  samples  of  page  layout  work  to  J. E. 

nc  rnnoni  Green,  Midland  Reporter-Telegram,  PO 
vib  CUUKUI-  jggQ  Midland  TX  79702. 

COMMUNICATIONS  SPECIALST 
'ornunri  Thi^  regional  milk  marketing  cooperative. 
iS,  I  Degree  in  journalism  or  communications 

^ssisti^B  us^r  3-5  y®®^®  experience  with  daily 

nf  a  nouu  «;i  I  newspaper  or  magazine  as  working  com- 
{..La  *«r^ari„  municotor.  Good  verbal,  writing  and 
luieo  tor  early  photo  skills 

essential.  Knowledge  of  electronic 
>ce  media  and  AV  techniques  helpful.  Free 

1  cviiic  ^0 ®ll  I®''®'® rnanage- 

^  rnent  in  corporate  atmosphere.  Resume, 
n^ar^^ri^ino  cl'P®  Salary  history  required  by 
Pw  December  15,1984.  Send  to:  Com- 

notf^up^a^ro  munications/Personnel  Dept.,  10140 
enefits  ^  '-inn  Station  Rd.  Louisville  KY  40223. 

l!,hlhp«!'rcan  COPY  EDITOR  news  desk  copy  editor 
nnnlrtnni  "eeded  for  100,000  circulation  AM-PM 
nai  opportuni-  ^jgHy  g  ^  y^g^.^  experience  preferred. 

Send  resume  to  Lee  Spaulding,  Assis- 
ertnan  January  ^g^j  Managing  Editor  for  News,  Gazette 
,  Qcc  Telegraph,  30  Prospect  Street,  Colorado 

Springs,  CO  80901. 

;|1  COPY  EDITOR  -  Solid  grammatical, 

■8  headline  writing,  and  layout  skills. 

5352  55,000  PM  daily.  Send  resme  and 

examples  of  work  to  Saul  Shapiro,  Exec- 
5  encouraged  to  utive  Editor,  Waterloo  Courier.  PO  Box 
540,  Waterloo,  lA  50704. 

EDITOR  &  PUBLISHER  for  November  24,  1984 
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MAJOR  CHICAGO  suburban  chain  offers 
outstanding  Ad  Director  opportunity. 
Salary,  performance  bonuses,  car,  will 
deliver  $40, 000-plus  first  year. 
Unlimited  career  growth  and  earnings  for 
leader  with  top  Display/Classified  record 
at  competitive  weekly  or  shopper.  Must 
be  strong  on  promotions,  staff 
development.  Write  in  confidence  to  Box 
8219,  Editor  &  Publisher. 

"HOW  TO  GET  HIRED  IN  JOURNAL- 
ISM"  For  information,  write;  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 


HEAD  LIBRARIAN  here’s  our  bill  of 
goods:  A  Gannett  newspaper  on  the 
move  in  a  growing  northern  California 
community;  fine  working  conditions 
with  friendly  people;  good  starting  salary 
and  benefits;  sun,  water,  access  to 
mountains,  near  San  Francisco.  JIM 
HUSHAW,  Managing  Editor,  Stockton 
Record,  Box  900,  Stockton,  CA  95201. 


COPY  EDITORS  AND  REPORTERS 
Award  winning  daily  seeks  industrious 
career  minded  applicants.  Send  resume 
and  samples  to  Ken  Fortenberry,  Execu¬ 
tive  Editor,  The  News  Chief,  PO  Box 
1440,  Winter  Haven,  FL  33880. 
Women  and  minorities  encouraged  to 
apply. 


COPY  DESK 

We  are  seeking  a  fourth  person  for  our 
copy  desk  who  is  skilled  in  layout,  an 
excellent  speller  and  grammarian.  You 
will  do  basic  layout  and  design  section 
fronts.  Computer  knowledge  essential 
because  we  paginate  pages.  Contact  Don 
Conner,  or  Dee  Bryant,  The  Leaf  Chroni¬ 
cle,  PO  Box  829,  Clarksville  TN  37041. 
(615)  552-1808. 


CLASSICAL  MUSIC 

The  Kansas  City  Star  needs  a  music  edi¬ 
tor  to  report  on  and  review  a  thrilling 
classical  music  scene.  We  are  looking  for 
solid  newspaper  experience  in  addition 
to  knowledge  of  classical  music;  a 
secondary  interest  in  opera  and/or  dance 
is  much  value.  Send  letter  stating  your 
qualifications,  resume,  references  and 
examples  of  your  work  (no  phone  calls 
please)  to: 

Robert  Butler 

Arts  &  Entertainment  Editor 
Kansas  City  Star 
1729  Grand  Avenue 
Kansas  City,  MO  64108 


COLORFUL  WRITER  with  knack  for  tell¬ 
ing  a  good  feature  story,  ability  to  write 
intelligently  on  a  variety  of  public  affairs 
and  adept  at  editing  and  layout  sought  by 
37,000  circulation  daily  features 
department.  1-2  years  experience  pre¬ 
ferred.  Positon  has  potential  for 
advancement.  Send  resume  and  clips  to 
Bill  Roberts,  The  Jackson  Sun,  PO  Box 
1059,  Jackson,  TN  38301.  No  phone 
calls. 


COPY  EDITOR  with  flair  for  feature  lay¬ 
out.  Lots  of  room  for  creativity,  mixed 
with  Tuesday  through  Saturday  rim 
routine.  Call  Louise  Meade,  Assistant 
News  Editor,  Ogden  Standard-Examiner 
(801)  394-7711  extension  214 
between  1  and  4  pm. 


DO  YOU  want  to  help  shape  one  of  the 
most  exciting  Sunday  newspapers  in  the 
country?  WeVe  looking  for  an  assistant 
Sunday  editor  to  help  plan,  edit  and  lay¬ 
out  a  fast  growing  50,000  plus  tab- 
broadsheet  combination.  You  will  work 
in  a  competitive  area  with  a  dedicated 
staff.  Duties  include  copy  editing  on 
deadline,  headline  writing  and  produc¬ 
ing  section  fronts  with  full  color.  Send 
resume  and  work  samples  to:  Ted 
Diadiun,  Managing  Editor,  The  News- 
Herald,  38879  Mentor  Ave.,  Willough- 


MANAGING  EDITOR-minimum  1  year’s 
experience  required,  layout  skills  for  AM 
daily,  25,000  circulation.  Zone  6.  Send 
resume  and  salary  history  to  Box  8233, 
Editor  &  Publisher. 


NEWS  EDITOR  for award-winning4, 000 
circulation  semi-weekly  in  Zone  3  growth 
area.  Box  8222,  Editor  A  Pulisher. 
FAMILY  LIVING  EDITOR  wanted  for 
crowing  PM  daily  in  sunny  Southwest 
Florida.  Need  experienced  individual 
who  knows  layout,  editing,  writing,  pho¬ 
tography.  Good  opportunity  in  a  pleasant 
community  on  the  Gulf  of  Mexico.  Send 
resume,  samples  of  work  to  George 
Cecil,  Naples  (Jaily  News,  PO  Box  7009, 
Naples,  FL  33940. 


GROWING  ALASKAN  NEWSPAPER 
needs  seasoned  editor.  The  Kodiak  Daily 
Mirror  is  a  tab-size,  3,000  circulation 
daily  which  serves  Kodiak  Island  and  its 
villages.  It  also  serves  the  United  State’s 
Coast  Guard  base  and  Alaska’s  largest 
commercial  fishing  fleet.  Great  opportu¬ 
nity  for  adventurous,  cummunity- 
minded  person  who  can  write,  edit  and 
direct  three  reporters.  We  have  fish, 
bear,  everything.  Will  hold  out  for  best 
applicant  until  Jan.  16.  Contact  Nancy 
Freeman,  publisher,  Kodiak  Daily  Mir¬ 
ror,  216  W.  Rezanof,  Kodiak,  AK 
99615. 


EDITOR  FOR  WEEKLY  NEWSPAPER 
Plan  to  start  publishing  in  early  1985. 
Seek  person  with  experience  who 
appreciates  potential  for  good  journal¬ 
ism  and  writing  in  weekly  paper.  Should 
have  interest  in  history,  politics,  ideas 
and  cultural  issues.  Send  resume,  salary 
requirements  and  samples  of  writing  to 
Todd  Evans,  PO  Box  8276,  Atlanta,  GA 
30306. 


Entry-level  position  open  for  self-starter. 
Wi'l  consider  sharp  recent  grad  to  cover 
county  beat,  and  write  features.  Photo 
skills  a  must.  5,000  AM  daily  in  scenic 
south  central  Wyoming.  Contact  Chuck 
Bowlus,  Editor,  Rawlins  Daily  Times, 
(307)  324-3411. 


EDITORIAL  WRITER-We’re  looking  for  a 
journalism  professional  with  an 
analytical  mind.  If  you're  looking  for  an 
excellent  opportunity  to  grow  with  a  pro¬ 
gressive  Zone  5  AM  daily  in  a  leading, 
stable  market,  we  would  I  ike  to  hear  from 
you.  Please  send  resume,  samples  and 
salary  expectations  to  Box  8238,  Editor 
&  Publisher. 


EDITORIAL  STAFF  WRITER 
COMPUTER  WEEKLY, 

NEEDHAM,  MASS. 

PC  WEEK  is  a  slick,  tabloid  format  news¬ 
weekly  for  users  of  IBM  PCs  and  compat¬ 
ible  machines  in  large  organizations.  PC 
Week  is  looking  for  a  Writer  Editor  who 
can  produce  imaginative  and  concise 
news  stories  with  a  minimum  of  supervi¬ 
sion. 

Our  candidate  will  also  attend  press  con¬ 
ferences,  special  events  and  produce 
articles  for  special  sections.  The 
individual  should  possess  a  working 
knowledge  of  the  IBM  PC  and  be 
deadline  and  pressure-oriented. This 
position  reports  to  the  News  Editor. 

We  offer  excellent  medical  benefits  and 
attractive  salary.  If  interested,  please 
send  resume  with  salary  history  and 
photocopies  of  writing  samples  to  our 
New  York  office. Potential  candidates 
will  be  contacted  by  phone  during  the 
day. 

Angela  Moss 
Zifr-DAVIS 

PUBLISHING  COMPANY. 

One  Park  Avenue 

New  York.  NY  10016 

Equal  opportunity  employer  M/F. 


by.  OH  44094. 

EDITOR  &  PUBLISHER  for  November  24,  1984 


FASHION  WRITER  and  reporter  for  ma¬ 
jor  metro.  We  want  enthusiasm  and 
interest  in  fashion,  as  well  as  a  reporting 
background.  Will  work  with  photograph¬ 
ers  and  designers  to  produce  a  lively 
weekly  section  that  includes  both  haute 
couture  and  clothes  for  the  working  man 
and  woman.  Write  Linda  Picone,  Assis¬ 
tant  Managing  Editor,  425  Portland  Ave, 
Minneapolis,  MN  55488. 


LATIN  AMERICAN/CARIBBEAN 
CORRESPONDENT 

We  are  seeking  a  correspondent  to  fiil  a 
growing  need  for  coverage  in  Central 
America,  the  Caribbean  and  points 
south.  Must  have  a  minimum  of  five 
years  reporting  experience,  business, 
poiitcal  and  geographical  knowledge  of 
the  region,  speak  fluent  Spanish  (French 
aiso  helpful)  and  be  able  to  travel 
extensively.  Send  cover  letter  and 
resume  to  John  Chace,  National  Editor, 
News  and  Sun-Sentinel,  101  North  New 
River  Drive  E.,  Ft.  Lauderdale  FL 
33302.  No  phone  calls  please. 


MEDIUM-SIZED  daily  newspaper  in  a 
fast-growing  suburban  sunbelt  (Zone  4) 
area  is  expanding  and  is  seeking  a  MAN¬ 
AGING  EDITOR  (or  news  editor 
depending  on  experience)  to  supervise 
news  operation.  Strong  emphasis  on 
planning  and  improving  writing.  Also 
looking  for  a  strong  EDITORIAL  PAGE 
EDITOR  to  formulate  and  write  editorials 
and  column  (generally  conservative 
viewpoint).  Send  resume  and  salary  his¬ 
tory  to  Box  8244,  Editor  &  Publisher. 


MANAGING  EDITOR  for  Arizona  6  day 
dally.  Strong  on  layout,  design,  copy 
editing  and  nead  line  writing.  Editing 
experience  essential.  Front  end  system. 
Must  have  demonstrated  ability  to 
direct,  motivate.  Salary  commensurate 
with  ability,  experience.  Fast-growing 
Arizona  community.  Excellent  opportu¬ 
nity.  Send  full  resume.  Donovan  M. 
Kramer  Sr.  Publisher,  Casa  Grande  Dis¬ 
patch,  TO  Box  639,  Casa  Grande  AZ 
85222 


IMMEDIATE  OPENING  at  quality  small 
daily  for  ambitious  general  assignment 
reporter  experienced  in  all  phases  of 
news  coverage.  Excellent  opportunity  for 
advancement  in  our  group  for  right 
individual.  Send  resume  and  non- 
returnable  clips  to  Jim  Small,  Editor, 
Daily  Mail,  PO  Box  340,  OIney,  IL 


IF  YOU  ARE  READY  to  run  news 
operation  of  quality  small  daily  in  Great 
Plains  community  of  20,0<X)  this  is  your 
opportunity.  You  wili  No.  2  newsperson 
behind  senior  editor  on  staff  of  l4.  Loc¬ 
al/regional  emphasis,  lots  of  color,  mod¬ 
ern,  well-ec|uipped  plant.  Respected,  6 
day  morning  daify.  Good  pay  and 
benefits,  write  Box  8251,  Editor  &  Pub¬ 
lisher. 


LIFESTYLE  EDITOR  for  small  daily  in  an 
interesting  area.  Looking  for  someone 
creative  and  energetic  to  grow  with  us. 
Apply  to  Chris  Ledbetter,  Managing  Edi¬ 
tor,  The  News,  TO  Box  580,  Boca  Ralon, 
FL  33432. 


CORPORATE 

WRITER 


Count  on  making  a  contribution 
to  our  employee  communications 


Are  you  ready  for  the  chal- 
lenge  of  becoming  an 
important  member  of  our 
editorial  team?  Then  you'll 
want  to  investigate  this  new 
opening  at  American  Hoechst 
AG,  one  of  the  world's  largest 
chemical  and  pharmaceutical 
producers. 

Utilizing  yourfull  range  of  jour¬ 
nalistic  skills,  you'll  help  con¬ 
ceive,  write  and  edit  articles 
and  features,  supervise  the 
use  of  and  take  black  and 
white  photographs  yourself, 
and  handle  other  respon¬ 
sibilities.  You  will  actively  con¬ 
tribute  to  the  expansion  of  our 
communication  programs, 
including  planning  and 
launching  new  employee 
publications.  This  position 
involves  approximately  25% 
travel  to  other  American 
Hoechst  locations,  nation¬ 
wide. 


The  qualifications  for  this 
highly  visible  position  include 
a  BA  degree  in  Journalism 
and  a  proven  track  record  as  a 
journalist  in  either  a  news¬ 
paper/magazine,  or  coipo- 
rate  environment.  In  addition, 
your  solid  business  and  crea¬ 
tive  writing  experience  should 
be  complemented  by  strong 
photographic  skills. 

Attractive  salary  and  all  major 
beneifts.  Please  send  resume 
and  salary,  in  confidence,  to: 
Joseph  R.  Thomas,  American 
Hoechst  Corporation,  Depart¬ 
ment  of  Human  Resources, 
Room  D-116,  Section  42, 
Route  202-206  North,  Some¬ 
rville,  NJ  08876. 


An  alfirmativa  action  employar  M/F/H 


Hoechst  ^ 
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MANAGING  EDITOR 
Versatile  and  experienced  managing  wri¬ 
ter/editor  for  Sunday  magazine.  We're 
looking  for  an  enthusiastic  journalist 
whose  story  sense  will  be  valued  highly 
within  the  features  department.  Send 
resume  and  three  clips  to  Ken  Doctor, 
Daily  Camera,  Box  591,  Boulder  CO 
B0306. 


MANAGING  EDITOR  needed  for  the  Dai¬ 
ly  World  in  Helena,  Arkansas  experience 
required  to  run  six  day  per  week  daily 
with  staff  of  four.  Award  winning  ways 
expected  to  continue.  Send  resume  and 
salary  requirements  to  Tommy  Wilson, 
General  Manager,  PO  Box  340,  Helena, 
AR  72342. 


MIDWEST  PM  DAILY  seeks  executive 
editor  strong  in  management  and  edit¬ 
ing.  20,000  plus  circulation.  Excellent 
salary,  benefits.  If  interested  send 
resume  to  Box  8258,  Editor&  Publisher. 


NEWS  EDITOR/REPORTER  for  quality 
weekly  community  newspaper  in  major 
university  center  in  small  town  setting. 
Must  know  and  produce  news,  provide 
leadership  and  guidance  staff  of  three 
reporters,  and  layout  and  make  up  front 
page  with  general  concern  for  the 
appearance  of  entire  paper.  Send  com¬ 
plete  resume  and  starting  salary 
expected.  You  can  grow  and  make  pro¬ 
gress  here.  Box  8227,  Editor  &  Pub¬ 
lisher. 


NIE  CONSULTANT 

Metropolitan  newspaper  in  Zone  3  has 
opening  for  Newspaper  In  Education 
consultant.  Should  have  some  teaching 
experience  as  well  as  NIE.  Opportunity 
for  advancement.  Guild  covered.  Box 
8249,  Editor  &  Publisher. 


SPORTS  WRITER  wanted  for  48,000 
PM  daily.  Cover  local,  Chicago  area 
sports.  Some  desk  work.  Send  letter, 
resume,  clips,  references,  to  Dick  Goss, 
Sports  Editor,  The  Herald-News,  300 
Caterpillar  Drive,  Joliet  IL  60436. 


SEVEN  DAY  MORNING  PAPER  in  Flor¬ 
ida  with  20,000  circulation  seeks 
experienced  industrious  night  wire  edi¬ 
tor,  non  smoker.  Send  resume  and  salary 
requirements  to  Sheila  Tuttle,  Vero 
Beach  Press-Journal,  PO  Box  1268, 
Vero  Beach,  FL  32961. 


THE  HILTON  HEAD  NEWS  has 
immediate  opening  for  a  self-starting, 
energetic  Sports  Writer  to  cover  a  variety 
of  sports  on  resort  island.  Must  be  cap¬ 
able  with  camera.  $260/weekly  with 
excellent  benefits.  Send  resume  and 
clips  to  HILTON  HEAD  NEWS,  PO  Box 
5446,  Hilton  Head,  SC  29928. 


COPY  EDITOR 
WITH  STRONG  LAYOUT 
SKILLS 

Sports  Reporter.  Reporter 
Photographer 

40,000  Circulation  daily 
Excellent  salary  and  fringe 
benefits 

Located  in  Southeastern 
Mass,  near  Atlantic  coast. 
Send  resume  to: 

Paul  Bernier 
Fall  River  Herald  News 
PO  Box  2410 
Fall  River,  Mass.  02720 
NO  PHONE  CALLS 


HELP  WANTED 


EDITORIAL 


NEWS  EDITOR  for  6000  afternoon  daily 
in  Zone  7.  Heads  staff  of  four.  All 
benefits.  Liberal  salary  for  experience. 
No  hurry  to  fill  position.  Send  resume 
and  salary  history  to  Box  8269,  Editor  & 
Publisher. 


SPORTS  WRITER:  must  have  layout 
experience  and  be  able  to  cover  a  variety 
of  sports.  Send  resumes  and  clips  to 
Freeport  Journal-Standard,  27  South 
State  Ave.,  Freeport,  IL  61032. 


OPENING  FOR  EDITOR-Catholic 
Diocesan  Newspaper.  Job  description 
available.  Resume  Requested.  Write: 
SEARCH  COMMITTEE,  PO  Box  191, 
SPRINGFIELD,  ILLINOIS  62705. 


PHOTOGRAPHER  for  6  day  morning  dai- 
ly.  You'd  be  a  one  man  photo 
department. Send  resume,  clips  or  sam¬ 
ples  to  George  Wright,  News  Editor,  The 
Telegraph,  PO  Box  370,  North  Platte, 
NE  69103. 


SPORTS  EDITOR  for  Mesabi  Daily  News 
Virginia,  Minn.  Must  be  able  to  coordin¬ 
ate  coverage;  organizational  and  desk 
skills  necessary.  Contact  R.  Howell, 
(218)  741-5544. 


TIRED  OF  WINTERS? 

The  Fresno  Bee,  a  150,000  AM  daily  in 
California's  central  valley,  has  an 
immediate  opening  for  a  sports  copy  edi¬ 
tor/desk  person  with  at  least  3  years 
experience.  VDT  experience  is  required; 
layout  and  graphic  abiltiy  desireable. 
Starting  salary  up  to  $617  per  week 
depending  on  experience.  Liberal 
benefits  and  employer-paid  fringe  pack¬ 
age.  Send  full  resume  and  examples  of 
work  to: 

Rich  Marshall,  Sports  Editor 
Fresno  Bee 
1626  E  Street 
Fresno, CA  93786 

An  Equal  Opportunity  Employer,  women 
and  minorities  are  encouraged  to  apply. 


UNIQUE  NEWS  TEAM  producing  after¬ 
noon  dailies  in  two  attractive  communit¬ 
ies  in  Great  Lakes  vacationland  needs 
three  more  professionals: 

NEWS  EDITOR  to  supervise  and  edit 
reporting  staff;  editing  and  layout 
experience,  management  potential. 

LIFESTYLE  EDITOR  to  put  together 
creative,  community-oriented  section 
from  square  one:  editing  and  layout 
experience. 

REPORTER  to  learn  several  beats,  then 
take  over  one  of  them;  minimum  one 
year  daily  or  weekly  cumulative 
experience. 

Positions  to  be  filled  January  1.  Letter, 
clips,  tearsheets  to  Mark  Holthaus,  Fre¬ 
mont  News- Messenger,  1700  Cedar  St, 
Fremont,  Ohio  43420.  A  Gannett  News¬ 
paper.  No  calls,  please. 


WE'RE  GROWING 

Mid-South  daily  in  midst  of  economic 
boom  needs  two  reporters-one  business 
writer  and  one  for  general  assignment. 
Our  sports  desk  ne^s  another  reporter, 
too.  Will  consider  entry  level  applicant 
for  all  three  positons.  Send  resume,  clips 
and  salary  history  to  Box  8256,  Editor  & 
Publiser. 


WANTEO:AGGRESSIVE  REPORTER  TO 
COVER  RELIGION  full-time  in  a  South¬ 
ern  market  where  religion  is  serious 
news.  The  successful  applicant  will 
understand  how  to  make  the  beat  rele¬ 
vant  to  the  non-church  goer,  whole  dis¬ 
playing  a  working  knowledge  of  the 
issues  facing  believers  today.  (Ilearly 
written,  compelling  clips  are  probably 
the  key  to  getting  the  job.  Box  8165, 
Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


THE  DONREY  MEDIA  GROUP  is  in  a 
period  of  rapid  growth.  As  a  result,  we 
regularly  need  career-oriented,  pro¬ 
fessional  journalists. 

We  need  people  who  have  just  begun 
their  careers  as  well  as  those  who  have 
been  in  the  field  for  many  years. 

Donrey  owns  51  daily  and  55  non-daily 
newspapers,  as  well  as  broadcast  sta¬ 
tions,  outdoor  advertising  companies 
and  cable  television  companies  in  20 
states  primarily  in  E&P  zones  5, 6, 8  and 
9. 

If  you  are  interested  in  a  company  pro¬ 
viding  advancement  opportunities 
please  send  a  resume  to  personnel 
director,  Donrey  Media  Group,  PO  Box 
1359,  Fort  Smith,  AR  72903.  All  letters 
and  resumes  will  be  acknowledged. 


VERO  BEACH  (FLA)  PRESS-JOURNAL, 
20,000  circulation  daily,  seeks  general 
assignment  reporter  and  lifestyle  repor¬ 
ter.  Must  be  industrious,  non  smoker 
with  journalism  degree  and  photography 
experience.  Send  resume  to  Sheila  Tut¬ 
tle,  Vero  Beach  Press-Journal,  PO  Box 
1268,  Vero  Beach,  FL  32961. 


PRODUCTION 


ADMINISTRATIVE  ASSISTANTTO  PRE¬ 
SIDENT-PRINTING  OPERATIONS.  We 
are  a  S.E.  Michigan  based  publisher  of 
weekly  and  monthly  newsletters  for 
religious  and  business  markets.  Report¬ 
ing  to  the  president,  this  highly  visible 
key  person  will  learn  customer  service, 
typesetting  and  web  press  operations, 
with  eventual  total  line  responsibility  for 
managing  the  supervisors  of  these  func¬ 
tions. 

To  qualify,  a  minimum  of  4  years 
experience  in  graphic  arts  is  required, 
with  a  strong  background  in  com¬ 
puterized  typesetting,  along  with  a  col¬ 
lege  degree.  You  must  have  the  ability  to 
evaluate  equipment,  manage  super¬ 
visors,  deal  with  customers,  solve  pro¬ 
blems,  schedule  production  and  be  a 
member  of  our  top  management  team. 
We  offer  a  starting  salary  range  of 
$29,000-36,000  and  exceTlent 
benefits  package.  For  immediate  con¬ 
fidential  consideration,  please  send 
resume  to  Box  8267,  Editor  &  Publish¬ 
ers. 


COMPOSING  ROOM  FOREMAN 
We  are  looking  for  a  dynamic  individual 
who  can  motivate  people  and  meet 
deadlines  to  manage  our  composing 
room.  Latest  state-of-the-art  equipment. 
Located  in  the  South.  Please  send 
resume  and  salary  requirements  to:  Box 
8240,  Editor  &  Publisher. 


NEWSPAPER  PRODUCTION  MANAGER 
for  college  daily  circulation  16,000. 
Paste-up,  typesetting  and  automated 
production  skills  necessary.  Salary 
based  on  experience,  excellent  benefits. 
Send  resume  to  Personnel,  Iowa  State 
Daily,  129  Hamilton  Hall,  Ames,  lA 
50011,  by  December  7. 


PHOTOJOURNALISM 


DIRECTOR  OF  PHOTOGRAPHY 
Key  role  at  a  newspaper  that  cares  about 
photojournalism.  Must  be  a  good  shoo¬ 
ter,  completely  familiar  with  photo  tech¬ 
niques  for  both  black  and  white  and 
color.  In  addition  must  have  the  manage¬ 
ment  skills  to  direct  a  four  person 
department,  including  scheduling, 
supervising  and  budgeting.  Our  photo 
director  plays  a  big  role  in  planning  and 
policy  making  too.  We  want  someone 
who  is  ready  to  join  a  newsroom  manage¬ 
ment  team  that  is  dedicated  to  high 
quality  and  continued  improvement. 
Send  resume  and  slide  portfolio  to  Per¬ 
sonnel  Department,  Owensboro  Messen¬ 
ger-Inquirer,  PO  Box  1480,  Owensboro 
KY  42302. 


HELP  WANTED 


PRESSROOM 


ASSISTANT  COMPOSING  ROOM  FORE¬ 
MAN  mid-sized  Zone  2  AM  daily  seeks 
experienced  individual  to  direct  all 
phases  of  the  composing  room 
operation,  including  typesetting,  ad 
makeup,  page  markup,  etc.  Excellent 
salary  and  incentive  program.  Send 
resume  to  R.  Rowe,  Daily  Record,  55 
Park  Place,  Morristown,  NJ  07960. 


PRESS  OPERATOR.  A  progressive 
printing-publishing  company  in  central 
Massachusetts  seeks  experienced  (3-5 
years)  Goss  Community  operator.  Night 
osition.  Must  be  quality  conscious, 
xcellent  salary,  good  benefits  including 
profit  sharing,  group  health  with  dental. 
Call  Kurt  (617)  832-5876  after  4  p.m. 
Monday  -  Friday. 


PRESSROOM  MANAGER 
Excellent  opportunity  in  a  progressive 
zone  9  newspaper.  Several  years  of 
supervisory/management  experience 
necessary.  Candidates  must  be  strong  on 
administrative  skills,  planning,  and 
communication.  Quality  control  and  pre¬ 
ventive  maintenance  skills  are  a  must. 

We  have  an  excellent  salary  and  benefit 
package,  including  an  MBC  program. 

Please  send  resume  and  salary  history  to 
Box  8270,  Editor  &  Publisher. 


FREELANCE 


Freelance 

Journalists 

Are  you  on 
the  list? 

COMPUTER  DECISIONS  is  one  of 
HAYDEN  Publishing's  star  publica¬ 
tions.  As  the  number  of  business 
buyers  of  computers  soar,  so  does 
the  circulation  on  this  magazine  that 
supports  their  purchasing  decisions. 

We  foresee  nothing  but  growth  for 
this  publication  as  the  Information 
Age  moves  our  way. 

So  we're  keeping  a  list. 

We're  assembling  a  list  of  talented 
freelancers  who  are  top-notch  Jour¬ 
nalists.  We  want  to  build  a  writing 
resource  that  we  can  call  upon  to 
help  us  put  out  this  highly  visible 
magazine. 

You  must  be  capable  of  dealing  with 
technical  material-and  turning  it 
around  so  that  it  is  understandable 
to  a  non-technical  audience. 

We  prefer  a  background  in  business 
journalism. 

If  you're  interested  in  THE  LIST, 
please  send  your  resume,  with  writ¬ 
ing  samples,  to:  Joe  Hillhouse, 
Assignments  Editor,  HAYDEN 
Publishing  Co.  Inc.,  10  Mulholland 
Drive,  Hasbrouck  Heights,  NJ 
07604.  An  Equal  Opportunity 
Employer. 

HAYDEN 

Publishing  Co.  Inc. 

GOOD  RATES  for  experienced  business 
writers  throughout  U.S.  Send  ONE  sam¬ 
ple  and  resume  to  Box  8229,  Editor  & 
Publisher. 
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HELP  WANTED 


HELP  WANTED 


POSITIONS  WANTED 


POSITIONS  WANTED 


SALES 


SALES 


MARKETING/SALES  DIRECTOR 

AMOS  PRESS  INC  has  an  opening  available  for  a  Marketing/ 
Sales  Director  for  its  newly  acquired  Scott's  Collectibles,  Ltd. 
This  position  is  responsible  for  developing  and  implementing 
marketing  strategies  and  sales  programs,  market  analysis, 
sales,  rate  amd  price  structure  recommendations,  creation  of 
ancillary  products,  budgeting,  and  staff  supervision. 

Requirements  include: 

*  5  years'  experience  in  the  publishing  industry  marketing 
books,  periodicals,  and/or  catalogs 

•  Bachelor's  degree  in  marketing  or  related  business  area 

•  Strong  sales  orientation 

•  Excellent  knowledge  of  advertising,  promotion  and  distribu¬ 
tion 

•  Philatelic  knowledge  and  interest  in  collectibles  is  a  strong 
plus 

This  is  a  challenging  position  in  a  dynamic  and  growing 
company.  We  offer  a  competitive  salary,  excellent  vacaation 
plan,  m^ical  insurance,  and  a  401  (K)  plan  with  company 
matching.  If  this  position  sounds  like  the  one  you've  been 
waiting  for,  send  your  resume  and  salary  requirements  to: 
Personnel  Manager 
Re:  Marketing/Sales  Director 
Box  7B3 

_ Sidney,  Ohio  45367 _ 


SALES 


ADVERTISING  SALES 
Eleven  year  exclusive  state  wide  Florida 
publication  needs  a  sales  director  want¬ 
ing  excellent  income  plus  longevity- 
undescribeable  growth.  Must  be  fully 
versed  in  institutional  sales.  Resume  to 
Personnel  Director,  417  8th  Street 
West,  Bradenton,  FL  33505. 


SALES  DEVELOPMENT  MANAGER  for 
daily  international  newspaper.  Must 
have  strong  circulation  experience  to 
establish  new  sales  and  distribution  out¬ 
lets  in  existing  and  new  areas, 
implement  policy  and  planning  based  on 
original  market  studies,  report  in  sales 
by  classification  to  determine  growth 
areas.  Willingto  travel.  Fluency  in  Arabic 
desirable.  Please  send  resume,  salary 
history  and  references  to  Box  8247,  Edi¬ 
tor  &  Publisher. 


POSITIONS 

WANTED 


ADMINISTRATIVE 


FORMER  REPORTER  GETTING  MBA  in 
May.  Seek  position  in  newspaper  or  com¬ 
munications  firm.  D.F.  Stone,  2605B, 
Pecan  Ridge,  Bryan,  TX  77802. 


PUBLISHER  in  late  ‘30's  seeking  new 
opportunities.  Well-rounded  generalist, 
strong  in  editorial,  marketing  and  pro¬ 
motion.  Experienced  in  competitive 
marketplace  and  union  negotiations. 
Strong  community  involvement. 
Excellent  references.  Prefer  Zones  1,  2, 
3,  and  5.  Box  8235,  Editor  &  Publisher. 


CIRCULATION 


UBRARY 


LIBRARY  DIRECTOR 
Excellent  opportunity  for  person  skilled 
at  organizing  and  operating  newspaper 
library.  "Hands  on"  role  involves 
supervising  others  and  modernizing  our 
system.  Competitive  salary,  benefits 
Mckage.  Send  resume  to  Box  8250, 
Editor  &  Publisher. 


MARKETING 


COORDINATOR/NON-PROFIT  GROUPS 
U.S.  news  agency  seeks  energetic  pro¬ 
motion  person  to  develop  non-profit  net¬ 
work,  assist  computer-based  com¬ 
munications.  Exceptional  marketing, 
organizing,  writing  skills.  Knowledge  of 
computers,  international  development, 
economic  &  human  rishts  issues  and  US 
groups.  Salary  from  $20,000  benefits. 
Starts  December.  Resume,  writing  sam¬ 
ples  to  Box  8231,  Editor  &  Publisher. 
Equal  Opportunity  Employer. 


YOUNG  (36)  marketing  oriented  circula¬ 
tion  professional  seeks  challenging  man¬ 
agement  position  on  progressive  daily  or 
weekly.  Extensive  (20  years)  circulation 
background,  mailroom  to  depatment 
head.  Zone  6,  8.  9  preferred  others  con¬ 
sidered.  John  Grimaldi  (503)  646- 
6038. 


EDITORIAL 


COPY  EDITOR-Six  year  veteran  of  Free¬ 
lance  Writer’s  market  wants  to  be  the 
new  man  on  your  50,000  plus  daily’s 
desk.  Have  covered  local  issues,  poli¬ 
tics,  education  and  people  for  USA 
TODAY,  Washington  Post.  Wants  to 
establish  full-time  career  on  daily  All 
Zones  are  welcome.  Box  8211,  Editor  & 
Publisher. 


EDITOR.  I  love  small  newspapers,  com¬ 
munity  development,  sailing,  seacoasts. 
I  can  help  you  be  competitive,  profit¬ 
able.  My  small  daily’s  circulation 
increased  42%  in  seven  years,  while 
earning  two  dozen  awards.  I’ve  got  20 
years  to  devote  to  a  good  owner.  Box 
8221,  Editor  &  Publisher. 


EDITORIAL 

EDITORIAL 

ASSISTANT  M.E.,  GRAPHICS 
or  Director  of  Photography  position 
sought  by  recognized  leader  in 
photojournalism,  strong  on  photoedit¬ 
ing.  Ifyou  are  looking  for  a  team  member 
to  nelp  meet  the  challenge  of  the  eight¬ 
ies  in  design,  color,  pagination,  and 
filmless  cameras,  let’s  talk.  Box  8203, 
Editor  &  Publisher. 

EXPERIENCED  NEWSMAN  who  hasout- 
grown  well-paying  reporting  job  on  daily 
seeks  position  to  help  mold  a  daily’s 
editorial  operation.  Eight  years’  news¬ 
paper  experience  includes  reporting  on 
most  local  beats,  editorial  column  writ¬ 
ing,  copy  editing  and  directing  young 
reporters.  Idea  man  with  the  supervisory 
experience  to  put  those  ideas  into  prac¬ 
tice.  Box  8045,  Editor  &  Publisher. 

SPORTS  EDITOR/WRITER  Major  PR 
exec  with  top  sports  organization  wants 
back  in  newspaper  game.  12  years 
experience.  Has  done  it  ail.  Clips,  refer¬ 
ences.  Prefer  Zone  2,  Pa.  or  N.J.  Box 
8223,  Editor  &  Publisher. 

1  am  a  J-School  grad,  who  will  get  my  law 
degree  in  May.  1  have  professional 
reporting  experience  and  am  looking  for 
a  courts  or  politics  beat  with  a  Zone  5 
daily.  Resume,  clips,  references  avail¬ 
able.  Box  8266,  Editor  &  Publisher. 

SPORTS  EDITOR  with  5  years 
experience  on  40,000  suburban  daily 
and  Sunday  looking  to  move  up  to  new 
challenge  in  sports  or  news.  Proncient  in 
layout,  writing  and  editing.  Box  8265, 
Editor  &  Publisher. 

JOURNEYMAN  SPORTSWRITER  seeks 
to  lose  small-town  stigma.  Versatile  with 
quality  clips,  can  also  work  inside.  Good 
team  player.  Family  man.  Will  relocate 
any  zone.  Box8197,  Editor  &  Publisher. 

NO-NONSENSE  features  editor  with 
many  years  on  large  dailies  wants  to  run 
magazine,  feature  sections  or 
department.  Broad  experience.  Prefer 
big  city.  Box  8225,  Editor  &  Publisher. 

WITTY,  PRECISE  feature  writer  seeks 
move  from  medium-size  daily  to  major 
metro.  Versatile,  reliable,  experienced. 
Also  desperate.  Not  really.  It’s  just  time 
to  move.  Box  8254,  Editor  &  Publisher. 

PICTURE  EDITOR  -  Seeking  creative 
position  in  photo  department.  150 
photographers  available.  National 
magazine  experience.  (312)869-9336. 

UBRARY 

LI8RARY/PH0T0  RESEARCHER  23 
years  ex  perience  with  news  agency.  Call 
John  Pfalzer  Jr.  (516)  221-6426.  Zone 
2. 

RECENT  M.S.  J-SCHOOL  GRAD  with  2 
years  weekly  ei^rience  as  a  reporter 
and  editor.  One  year  part-time 
experience  on  dailies;  hard  news  and  fe¬ 
atures.  Good  clips.  Looking  for  challeng¬ 
ing  hard  news  or  feature  beat  on  metro 
daily.  Call  John  Spagnoli  (516)  295- 
5908. 

PHOTOJOURNAUSM 

Recent  photoiournalism  graduate  with 
daily,  weekly  ei^rience  seeks  position 
on  daily  paper.  Enthusiastic,  self-starter 
with  portfolio,  references.  Box  8241, 
ditor  &  Publisher. 

SPORTS  WRITER,  five  years  experience 
covering  prep  to  pros;  seeks  medium  to 
large  daily  in  Zones  1-6.  Box  8189,  Edi¬ 
tor  &  Publisher. 

PRODUCTION 

PRODUCTION  MANAGER.  23  years 
experience  .  Excellent  printing  Mck- 
ground,  continuing  education  in  Busi¬ 
ness  Administration.  Experience  in  all 
phases  of  newspaper  and  commercial 
printing  with  hot  and  cold  type.  Good 
management  skills,  well  organized  with 
the  ability  to  motivate.  Looking  for  top 
notch  organization  with  growth  poten¬ 
tial.  Joe  Teipen,  656  Chanes  St.,  Moor¬ 
park,  CA  93021.  (805)  529-3099. 

FIRST  CLASS  REPORTER,  28,  J-School 
grad,  5  years  experience  at  progressive 
Southwest  Business  and  legal  weekly 
seeks  daily  or  magazine  experience  in 
Zone  8  or  9.  Good  clips,  references. 
Eager  to  relocate.  Box  7967,  Editor  & 
Publisher. 

FINANCIAL,  BUSINESS  writing  editing 
pro  seeks  job  in  editorial  or  PR.  Will  go 
anywhere  for  right  job.  Recently  returned 
from  Middle  East  covering  high  tech. 
Box  8246,  Editor  &  Publisher. 

SALES 

ADVERTISING  SALES-MARKETING 
DIRECTOR  Excellent  record  of  building 
solid  sales  team.  Bottom  line  oriented. 
Experienced.  Top  references.  A  pro¬ 
ducer.  Immediately  available  for  20-50, 
000  daily.  Box  8226,  Editor  &  Pub- 

HARD  WORKING  copy  editor,  2  '/i  years 
experience,  wants  job  soon  on  Zone  9 
daily.  Excellent  layout,  editing  and  writ¬ 
ing  skills.  William  Kirkham,  14321 
32nd  Ave.  NE  202,  Seattle,  WA. 
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SHOP  TALK  AT  THIRTY 


‘We’ve  come  a  long  way,  baby’ 


By  Linda  Grist  Cunningham 

We  are  the  women  with  whom  you 
work,  the  women  who  work  for  you 
and  for  some,  the  women  for  whom 
you  work.  We  are  a  growing  force  in 
the  workplace,  a  steadily  increasing 
dimension  of  your  newspapers. 

We’ve  come  the  proverbial  “long 
way  baby,’’  from  the  days  when  we 
simply  opened  you  mail,  made  your 
coffee,  took  your  suits  to  the  cleaner 
and  bought  the  Christmas  presents  for 
your  wife.  We’re  no  longer  found 
solely  in  the  secretarial  pools.  In  1984 
there  are  actually  a  few  of  us  who  call 
the  shots  in  our  departments,  for 
whom  others  make  the  coffee  and 
open  the  mail. 

But  we’re  still  asked  if  we  can  stand 
the  pressure  of  being  on  the  fast  track, 
still  asked  if  our  husbands  will  mind 
not  having  dinner  on  the  table  at  6 
o’clock.  We’re  still  asked  if  we’ll  cry 
when  things  don’t  go  our  way. 

We’re  still  afflicted  with  “golly, 
gee,  whiz,  it’s  a  girl.’’ 

For  generations  women  have  work¬ 
ed  at  —  and  owned  —  newspapers. 
We’re  nothing  new  to  this  industry, 
but  it’s  only  withinthe  past  20  years 
that  women  have  made  it  out  of  the 
backrooms  and  into  the  boardrooms. 
We’ve  come  far;  we  have  a  long  way 
to  go. 

Women  remain  the  first  contact 
most  people  have  with  newspapers. 
We  answer  the  phones,  welcome  the 
guests,  take  the  messages  and  direct 
the  strangers.  The  impression  we 
make  as  we  greet  our  readers,  they 
call  or  come  in  is  a  lasting  one.  We  can 
make  or  break  a  relationship  between 
reader  and  newspaper. 

There  is  more  than  a  shred  of  truth 
to  the  cliche  that  it’s  the  secretaries 
and  receptionists  who  really  run  the 
business. 

Women  have  traditionally  been  em¬ 
ployed  in  areas  other  than  the  secre¬ 
tarial  pool.  Whether  they  are  news¬ 
room  artists,  artists  assigned  to 
advertising  or  marketing,  these 
women  are  the  ones  who  design  the 
ads,  produce  the  graphics  and  illus¬ 
trate  the  brochures  that  present  your 


(Cunningham  is  executive  editor  of  the 
Trenton  (N.J.)  Times.  This  is  the  text 
of  a  speech  she  delivered  as  part  of  a 
seminar  at  a  recent  New  Jersey  Press 
Association  meeting.) 


product  to  the  public.  While  it  may  be 
unusual  to  find  women  in  board- 
rooms,  it’s  not  at  all  unusual  to  find 
them  running  the  art  departments. 

While  there  may  be  a  chuckle  cou¬ 
pled  with  a  “don’t  be  so  sensitive’’ 
pat  on  the  back,  the  women  in  classi¬ 
fied  aren’t  all  that  pleased  at  being 
called  “the  girls.’’ 

Women  traditionally  have  been 
successful  at  drawing  promotions  that 
lead  to  the  ranks  of  classified  advertis¬ 
ing  manager.  Yet  these  women  rarely 
make  the  switch  from  classified  to  dis¬ 
play  advertising,  even  though  they 
generate  millions  of  revenue  dollars 
each  year. 

I  suggest  to  you  that  the  next  time 
you’re  inclined  to  call  them  the  “girls 
in  classified,’’  you  consider  where 
your  revenues  would  be  without 
them. 

The  ranks  of  women  as  managers 
slim  down  when  we  turn  to  display 
advertising.  While  the  statistics  may 
be  changing  as  more  and  more  women 


enter  the  outside  sales  fields,  100  %  of 
the  advertising  directors  at  newspap¬ 
ers  between  50,000-100,000  are  men. 

At  newspapers  under  20,000 
circulation,  just  under  12%  of  the 
advertising  directors  are  women.  The 
number  drops  to  about  6  %  at  news¬ 
papers  between  20,000-50,000. 

To  our  knowledge,  only  one  of  New 
Jersey’s  25  daily  newpapers,  the 
Ocean  County  Times-Observer,  has  a 
female  advertising  director.  Women 
do  better  at  weeklies  in  the  state,  as 
they  do  in  most  other  departments, 
primarily  because  women,  often  with 
less  experience,  are  willing  to  work 
for  less,  are  often  more  settled  in  a 
particular  area  because  of  family  ties 
and  because  weeklies  have  often  been 
more  willing  to  give  women  the  op¬ 
portunity  for  management  positions. 

Women  are  highly  visible  in  the 
business  and  accounting 
departments,  in  administration  and 
personnel  management,  primarily 
because  these  have  traditionally  been 
fields  open  to  women.  Yet  while  they 
are  bookkeepers  and  clerks,  there  are 
(Continued  on  page  39) 


Before  you  write 
about  Florida  citrus, 
please  let  us  help 
you  get  the  facts. 

We  have  probably  helped  you  before  with  information  on  the 
“big  freeze”  of  Christmas,  1983,  the  Florida  citrus  industry’s  use  of 
the  fumigant  EDB,  and  more  recently  the  outbreak  of  the  plant 
disease  “citrus  canker.” 

The  Florida  Citrus  Commission/Department  of  Citrus  is  a  50- 
year-old  agency  of  state  government  whose  operation  is  financed 
entirely  from  excise  taxes  on  Florida’s  18,000-plus  citrus  growers. 
Our  responsibilities  include  regulation  of  citrus 
products  (the  world’s  highest  quality  standards), 
national  advertising  and  promotion,  scientific 
research  (our  personnel  developed  ^e  frozen 
concentrate  process)  and  economic  research. 

Call  us  when  you  write  the  next  story  on 
Florida  citrus. 

Bemie  Lester,  Executive  Dir.,  813/682-0171 
Don  Farmer,  Deputy  Executive  Dir.,  813/682-0171 
Bill  Jones,  I^blic  Relations  Dir.,  813/682-0171 
Dr.  Dan  Gunter,  Economic  Research  Dir.,  904/392-1874 
Doug  Hoffer,  Marketing  Dir.,  813/682-0171 
Dr.  John  Attaway,  Scientific  Research  Dir.,  813/682-0171,  813/956-1151 


The  Florida 
Department 
of  Citrus 
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(Yes,  and  magenta,  cyan  and  black  too!) 


Newspapers  can  compete  effectively  against  the  barrage  of 
electronic  media  in  the  ’80’s.  How?  One  proven  effective  way 
is  through  the  use  of  color.  Color  produces  a  more  attractive 
package  for  advertisers  which  increases  readership  and  ad¬ 
vertising  effectiveness.  When  given  a  choice,  readers  are 
attracted  to  and  prefer  four  color  printing.  Advertisers  bene- 

_  fit  greatly  from  both  editorial  readership 

9p]  and  higher  ad  readership. 


Now,  the  world  leader  in  color  scanners  offers  you  an  afford¬ 
able  way  to  start  producing  your  own  color  separations  before 
the  news  gets  cold:  the  new  Chromagraph  C100  from  HCM 
Graphic  Systems. 

The  Cl  00  gives  you  proven  technology  and  quality  at  a  price 
that  may  surprise  you.  Call  your  HCM  regional  office  for  more 
details  today. 


Call  HCM  Branch  Otfices  for  sales  and  service: 

Atlanta:  (404)  696-8100  Dallas:  (214)  241-9421  New  York:  (516)  466-0710 

Chicago:  (312)  595-6560  Los  Angeles:  (213)  603-8703  Toronto:  (416)  673-1997 

c  1984  MCM  Graphic  Systems.  Inc.  Corporate  Office  300  Rabro  Drive.  E  .  Box  421.  Mauppauge.  NY  11788  (516)  582-6520 


Hos/i 

GRAPHIC  SYSTEMS,  INC. 


t  Ridge,  Tennessee,  is  president  of 

the  American  Society  of  newspaper 
Editors. 

9  The  contest  is  open  to  any  news- 

paper  in  the  U.S.  and  its  territories. 
First  prize  is  $2,500  and  a  plaque. 
M  ^  Second  prize  is  $1,000  and  a 
8k  1  citation.  Entries  must  have  been 
1^  published  in  a  newspaper  in  1984, 

^11  and  be  received  by  Feb.  4, 1985, 
and  addressed  to:  The  Edward  Willis 
Scripps  Awards, The  Scripps-Howard  Foundation, 
200  Park  Avenue,  Room  2023,  Hew  York,  nv 
10166. 

The  founder  of  Scripps-Howard  newspapers 
was  an  ardent  defender  of  freedom  of  the  press. 
This  contest  is  meant  to  encourage  continued 
vigilance  in  defense  of  the  First  Amendment. 


Judges  of  The  Scripps-Howard 
Foundation's  Edward  Willis  Scripps  * 

Award  for  the  most  outstanding  '  V  ^ 

public  service,  by  a  newspaper,  ^ 

in  the  cause  of  the  First  Amendment 
represent  the  top  leadership  in 
contemporary  American  journalism. 

Lou  Boccardi  is  executive  vice- 
president  and  president-general 
manager  designate  of  The  Associated 
Press. 

Max  McCrohon  is  editor-in-chief  of  United 
Press  International  and  a  former  editor  of  The 
Chicago  Tribune. 

Dick  Johnson,  president  of  the  Houston 
Chronicle,  is  president  of  the  American 
newspaper  Publishers  Association. 

Dick  Smyser,  editor.  The  Oak  Ridaer,  Oak 


Louis  D.  Boccardi 


Richard  J.  V.  Johnson 


Richard  D.  Smyser 


Maxwell  McCrohon 


